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Introduction 
 
The PRME 2009 Activities presents the thriving reality of the Principles for Responsible Management 
Education initiative. It portrays not only the activities undertaken by the PRME Secretariat and the 
United Nations Global Compact but also, most importantly, the efforts made by committed co-
conveners of the initiative, from international accreditation bodies like AACSB and EFMD to advanced 
laboratories like GRLI or students organizations like Net Impact.  
 
PRME has been present in a growing number of academic events, and in 2009 has been able to organize 
two major Conferences: in Seoul, the άtwa9Υ ¢ƘŜ !ǎƛŀƴ tŜǊǎǇŜŎǘƛǾŜέ Conference, organized under the 
auspices of Kyung Hee Business School, and ƛƴ /ƻǇŜƴƘŀƎŜƴΣ ǘƘŜ άPRME/CBS International Conference on 
wŜǎǇƻƴǎƛōƭŜ aŀƴŀƎŜƳŜƴǘ 9ŘǳŎŀǘƛƻƴΥ {ǳǎǘŀƛƴŀōƭŜ [ŜŀŘŜǊǎƘƛǇ ƛƴ ǘƘŜ ŜǊŀ ƻŦ /ƭƛƳŀǘŜ /ƘŀƴƎŜέΣ organized by 
the Copenhagen Business School.  
 
The number of signatories has continued to grow in 2009, reaching almost 100 new participants: this is, 
without doubt, the most salient signal of the vitality of the initiative.  
 
Among the new signatories, we would like to welcome the decision made by some important 
associations to become new strategic actors of PRME, providing additional outreach and legitimacy to 
the initiative: thus, the Association of MBAs (AMBA), the Latin American Council of Business Schools 
(CLADEA), the International Association of Jesuit Business Schools (IAJBS), the UK Association of Business 
Schools (ABS), the OBTS Teaching Society for Management Educators,  the European Business Ethics 
Network (EBEN) and the Chartered Institute of Commerce of Nigeria have decided to align themselves 
with the Principles. 
 
Over the year, a number of new PRME policies became operative. Probably the most important move 
undertaken by PRME in 2009 was to put into place the new policy on Sharing Information on Progress 
(SIP). With it, PRME has now its most important instrument to truly become a learning community, 
while assuring the integrity and credibility of the initiative. Signatories, even if the first date to upload 
their reports is due in June 2010, are already sending their SIP documents, thus creating the most 
important pillar of the initiative. 
 
Finally, this Report highlights, through a growing list of PRME Working Groups and PRME meetings, a 
core conviction of all the co-conveners who collaborate in the governance of PRME: the real change 
agents in PRME are the participating academic institutions which are transforming their curriculum, 
inspiring new research or experiencing with new teaching methods in order to produce a new 
generation of sustainable and responsible leaders. PRME is owned by its participants, and this is why we 
continue to provide them with working platforms, in the form of Working Groups, webinars and other 
means of collective action where they can take a leading role in the transformation of management 
education towards the values of sustainability and global corporate responsibility. 
 
PRME Secretariat 
January 2010
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Net Impact PRME-Related Activities 2009 
 
Net Impact is an international nonprofit organization with a mission to inspire, educate, and equip 
individuals to use the power of business to create a more socially and environmentally sustainable 
world. 
 
bŜǘ LƳǇŀŎǘΩǎ ƴŜǘǿƻǊƪΣ ŜǾŜƴǘǎΣ ǊŜǎŜŀǊŎƘΣ ǊŜǎƻǳǊŎŜǎΣ ŀƴŘ ǇŀǊǘƴŜǊǎ ǇǊƻƳƻǘŜ ǘƘŜ Ǿƛǎƛƻƴ ǿŜ ǎƘŀǊŜ ǿƛǘƘ 
PRME: changing the world through business.  In 2009, we deepened our involvement with 
undergraduate and graduate-level business students to promote responsible, sustainable management. 
In addition, we created a new 2009-2012 Organizational Strategic Plan that includes an increase in MBA 
programs endorsing PRME as one indicator of our success. 
Network 
 
The Net Impact network provides a forum for undergraduates and MBAs who are committed to 
environmentally and socially responsible management to connect, learn, and build careers. Student 
members engage in chapters at their colleges and universities, where volunteer chapter leaders 
organize local activities promoting responsible business and sustainability. We are constantly growing 
our network of members and chapters, and encouraging them to convince their schools to endorse 
PRME.  
 

¶ Our network currently includes more than 15,000 students and professionals, and more than 
250 chapters in 28 countries. In 2009, 29 new student chapters launched in countries around 
the world, including Canada, China, Spain, and Italyτbringing our network to 200 student 
chapters at the end of the year. 

 

¶ bŜǘ LƳǇŀŎǘΩǎ ǎtudent members participated in our Curriculum Change initiative in 2009, which 
empowers them to improve their MBA program by incorporating socially and environmentally-
focused classes, discussions, and events into the curriculum. In 2009, we engaged over 50 
Curriculum Change delegates representing 40 schools. 
 

Events 
Net Impact convenes members for discussions on sustainability and corporate responsibility-related 
topics. Our annual conference and hosted conference calls educate our members and equip them to 
become changemakers in their schools and communities. 
 

¶ The 2009 Net Impact ConferenceΣ ǘƘŜƳŜŘ ά!ŘǾŀƴŎƛƴƎ {ǳǎǘŀƛƴŀōƭŜ Dƭƻōŀƭ 9ƴǘŜǊǇǊƛǎŜΣέ 
accommodated more than 2,600 peopleτour biggest audience yet. At the conference, Deputy 
5ƛǊŜŎǘƻǊ aŀƎƎƛŜ aŎ!ǊǘƘǳǊ ƳƻŘŜǊŀǘŜŘ ŀ ōǊŜŀƪƻǳǘ ǇŀƴŜƭ ŜƴǘƛǘƭŜŘ ά¢ƘŜ a.! /ǳǊǊƛŎǳƭǳƳΥ {ǘŜŜǊƛƴƎ 
ŀ bŜǿ /ƻǳǊǎŜέ ǘƻ ōǊƛƴƎ ŀǘǘŜƴǘƛƻƴ ǘƻ ǘƘŜ ƛƳǇƻǊǘŀƴǘ ƛǎǎǳŜ ƻŦ ŎǳǊǊƛŎǳƭǳƳ ŎƘŀƴƎŜΦ tŀƴŜƭƛǎǘǎ 
included Dean Carolyn Woo ƻŦ ǘƘŜ ¦ƴƛǾŜǊǎƛǘȅ ƻŦ bƻǘǊŜ 5ŀƳŜΩǎ aŜƴŘƻȊŀ /ƻƭƭŜƎŜ ƻŦ .ǳǎƛƴŜǎǎΣ 

http://netimpact.org/displaycommon.cfm?an=1&subarticlenbr=3220
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Dean Deborah Merrill-Sands of Simmons College of Management, and Dr. Mark Albion of 
.ŀōǎƻƴ /ƻƭƭŜƎŜΦ  5Ŝŀƴ ²ƻƻ ƘƛƎƘƭƛƎƘǘŜŘ ƘŜǊ ǎŎƘƻƻƭΩǎ ŜƴŘƻǊǎŜƳŜƴǘ ƻŦ twa9Φ 

 

¶ Net Impact hosted 55 Issues in Depth conference calls in 2009, educating more than 1,700 
ǎǘǳŘŜƴǘǎ ŀƴŘ ǇǊƻŦŜǎǎƛƻƴŀƭǎ ƻƴ ǘƻǇƛŎǎ ǎǳŎƘ ŀǎΣ ά{ǘǊŀǘŜƎƛŜǎ ŦƻǊ ŀ DǊŜŜƴ 9ŎƻƴƻƳȅέ ŀƴŘ ά5ǊƛǾƛƴƎ 
{ǳǎǘŀƛƴŀōƭŜ DǊƻǿǘƘΦέ 
 

¶ Net Impact also hosted five Curriculum Change conference calls over the course of the year. 
These calls allowed students to get involved and learn about trends and best practices. Topics 
ƛƴŎƭǳŘŜŘ άDƭƻōŀƭ ¢ǊŜƴŘǎ ŦƻǊ ǘƘŜ 9ŘǳŎŀǘƛƻƴ ƻŦ нмǎǘ /ŜƴǘǳǊȅ .ǳǎƛƴŜǎǎ [ŜŀŘŜǊǎέ ŀƴŘ άIƻǿ ǘƻ .ǳƛƭŘ 
¸ƻǳǊ /ŀǎŜ ŦƻǊ /ǳǊǊƛŎǳƭǳƳ /ƘŀƴƎŜΦέ  

 
Research and Resources 
 
Net Impact conducts research, collects useful information, and distributes our resources via our website 
and in our regular newsletter communications. 

 

¶ In 2009, we completed a survey of 1,600 undergraduates about their views regarding the role of 
business in society. Our findings were recently published in Undergraduate Perspectives: The 
Business of Changing the World, part of our Perspectives series. Undergraduates revealed that 
they see themselves becoming leaders in social and environmental issues in the future, but they 
want more from their schools to prepare them.  
 

¶ We published our annual Business as UNusual guide that features schools that have best 
ƛƴǘŜƎǊŀǘŜŘ twa9 ǾŀƭǳŜǎ ƛƴǘƻ ǘƘŜƛǊ ōǳǎƛƴŜǎǎ ǎŎƘƻƻƭ ŜŘǳŎŀǘƛƻƴΦ ¢Ƙƛǎ ȅŜŀǊΩǎ ƎǳƛŘŜ ŦŜŀǘǳǊŜǎ ƻǾŜǊ ур 
schoolsτthe most yetτwith input from 2,400 students. 

 

¶ Our Curriculum Change web portal positions the initiative as one of our core impact programs. It 
is updated with current news, and resources. We developed www.netimpact.org/prme as a 
page within the Curriculum Change portal to enhance visibility of PRME and encourage member 
involvement. 

 
Partnerships 
Net Impact partners with companies and other nonprofit organizations to provide experiential learning 
opportunities for our members.  

¶ In 2009, we worked with partners to develop specific internships for MBA candidates in the 
fields of sustainability and corporate responsibility. For example, our Climate Corps program, in 
partnership with the Environmental Defense Fund, placed 26 Net Impact members as fellows in 
companies including Cisco, eBay, and HP. Fellows were able to get hands-on experience finding 
energy efficiencies. By the end of their internships, fellows had saved their host companies over 
$54 million and 100,000 metric tons of GHG emissions, and developed skills to take into their 
future careers. 

 

¶ Working with companies like Walmart, Nestle Waters North America, and Hitachi, Net Impact 
engaged students in business plan and case competitions. Students learn through developing 
sustainable products or sustainable business solutions, and present their findings to company 
executives. 

 

http://www.netimpact.org/perspectives
http://www.netimpact.org/perspectives
http://www.netimpact.org/displaycommon.cfm?an=1&subarticlenbr=2288
http://www.netimpact.org/prme


www.unprme.org                                                                                                                   

6 

 
 

 

 
 
 
 

AACSB International, as a founding member of the PRME initiative, is committed 

to supporting its member institutions that seek to inspire and champion 

responsible management education, research and thought leadership within their 

relevant communities and greater society.   

As of January 2010, 170 AACSB members, including more than 90 AACSB 

accredited institutions, are PRME signatories.  On behalf of the AACSB Board of 

Directors and staff, I am proud of these commitments. I also look forward to 

welcoming and supporting more schools in 2010 interested in adopting the 

Principles within their own capacities and missions.    

Within this brief report you will find highlights from 2009 where AACSB has 
provided services within the spirit of the PRME to our members and others. We 
welcome your thoughts and suggestions on how we can further support schools 
in their efforts to make progress on the Principles in 2010. 
 
 
 
 
John J. Fernandes 
President and Chief Executive Officer  
 
 
 

 

777 South Harbour Island Boulevard 

Suite 750 

Tampa, FL 33602-5730 USA   

The Association to Advance Collegiate Schools of Business    813-769-6500 

813-769-6559 fax 

www.aacsb.edu 
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AACSB International-PRME Related Activities 2009 
 

PRME Affinity Group 

¶ Increased participation in the Affinity Group from 56 to 133 (137%)  

¶ Met at AACSB International Conference and Annual Meeting 2009 (59 participants) 

¶ Met at Sustainability Conference 2009 (32 participants) 

¶ Moved listserv to AACSB Exchange creating an interactive platform for the sharing of 

resources and networking among PRME signatory members 

¶ Held a PRME Travel Study Working Group webinar for live participants at the 

Sustainability Conference as well as remote PRME participants worldwide (14 remote 

participants) 

Events 

¶ Sustainability Conference held on July 28-30 in Minneapolis dedicated to PRME themes 

and used as a platform to highlight the work PRME signatory schools. 11 PRME signatory 

institutions were featured on the Sustainability Conference program. 

¶ Sessions at other AACSB conferences dedicated to PRME and related themes: 

o Deans ConferenceΣ CŜōǊǳŀǊȅ нллфΣ άLƴǘŜƎǊŀǘƛƴƎ {ǳǎǘŀƛƴŀōƛƭƛǘȅ ƛƴǘƻ ǘƘŜ 

/ǳǊǊƛŎǳƭǳƳέ 

o International Conference and Annual Meeting, April 2009Σ ά{ǳǎǘŀƛƴŀōƛƭƛǘȅ ƛƴ ǘƘŜ 

B-{ŎƘƻƻƭ /ǳǊǊƛŎǳƭǳƳέ 

o World Class Practices in Management Education Conference, May 2009, 

ά{ǳǎǘŀƛƴŀōƛƭƛǘȅ ŀƴŘ wŜǎǇƻƴǎƛōƛƭƛǘȅΥ /ǳǊǊƛŎǳƭŀ LƴǘŜƎǊŀǘƛƻƴ ŀƴŘ wŜǎŜŀǊŎƘ 

5ŜǾŜƭƻǇƳŜƴǘέ 

o World Class Practices in Management Education Conference, October 2009, 

άDǊŜŜƴƛƴƎέ aŀƴŀƎŜƳŜƴǘ 9ŘǳŎŀǘƛƻƴ ς The Principles for Responsible 

aŀƴŀƎŜƳŜƴǘ 9ŘǳŎŀǘƛƻƴ όtwa9ύ ŀƴŘ ǘƘŜ 9ƳŜǊƎƛƴƎ {ǳǎǘŀƛƴŀōƛƭƛǘȅ !ƎŜƴŘŀέ 

¶ Sessions at non-AACSB events: 

o John Fernandes, panelist, CLADEA Annual Conference, November 2009 

o Juliane Iannarelli, co-ƻǊƎŀƴƛȊŜǊ ŦƻǊ άDǊŜŜƴƛƴƎ aŀƴŀƎŜƳŜƴǘ 9ŘǳŎŀǘƛƻƴΥ 9ŘǳŎŀǘƛƴƎ 

ŦƻǊ Ǝƭƻōŀƭ ǊŜǎǇƻƴǎƛōƛƭƛǘƛŜǎ ŀƴŘ ŜǘƘƛŎǎέ ŀǘ !ŎŀŘŜƳȅ ƻŦ aŀƴŀƎŜƳŜƴǘ !ƴƴǳŀƭ 

Conference, August 2009 



www.unprme.org                                                                                                                   

8 

Resource Center 

¶ Implemented the Ethics and Sustainability Resource Center in 2008 to provide the 

AACSB membership and broader academic community with resources, effective 

practices, and updates on events, awards and recognition in the areas of Ethics and 

Sustainability. 

¶ Plans are underway to redesign the resource center for greater function and integration 

with the new AACSB Exchange platform in early 2010.  

Publications 

¶ BizEd Magazine 

o Focus on Sustainability -  July/August issue 2009. Articles included: 

Á Microfinance in Action 

Á Teaching a Sustainable World 

Á Toward Sustainable Change 

Á Defining Social Entrepreneurship 

Á Grassroots Efforts 

Á Advancing Sustainable Scholarship 

¶ E-Newline 

o ά.ǊƻŀŘŜƴƛƴƎ .ǳǎƛƴŜǎǎ 9ŘǳŎŀǘƛƻƴ ŦǊƻƳ ²ŜŀƭǘƘ-Creation to Solving Global 

tǊƻōƭŜƳǎέ ōȅ /ŀǊƻƭȅƴ ²ƻƻΣ CŜōǊǳŀǊȅκaŀǊŎƘ нллф  

o ά!ǊŜ ²Ŝ wŜŀŘȅ ǘƻ 9ƳōǊŀŎŜ ǘƘŜ bŜŜŘǎ ƻŦ ǘƘŜ bŜǿ DǊŜŜƴ 9ŎƻƴƻƳȅΚέ,  

August/September 2009 

o ά.ǳǎƛƴŜǎǎ {ŎƘƻƻƭ 5Ŝŀƴ wŜǇƻǊǘǎ ƻƴ tŜŀŎŜ ǘƘǊƻǳƎƘ /ƻƳƳŜǊŎŜ ƛƴ tŀƪƛǎǘŀƴ ŀƴŘ 

!ŦƎƘŀƴƛǎǘŀƴέ ōȅ /ŀǊƻƭȅƴ ²ƻƻΣ hŎǘƻōŜǊκbƻǾŜƳōŜǊ нллф 

o άtǊƛƴŎƛǇƭŜŘ [ŜŀŘŜǊǎƘƛǇΥ ! aƻŘŜƭ ŦƻǊ ǘƘŜ ΨwŜǎŜǘΩ 9ŎƻƴƻƳȅέ ōȅ 5ŜōƻǊŀƘ aŜǊǊƛƭƭ-

Sands, October/November 2009 

o ά9ǘƘƛŎǎΥ aƻǊŜ LƳǇƻǊǘŀƴǘ bƻǿ ǘƘŀƴ 9ǾŜǊέ December/January 2009ς2010 

Organizational Commitment 

¶ On March 26, 2009, AACSB International became a signatory of the Global Principles for 

Socially Responsible Associations and Nonprofits.  

http://www.asaecenter.org/Forms/SocialResponsibilityPrinciples/index.cfm 

¶ On September 22, 2009, AACSB Board of Directors endorsed the EQUAL Guidelines on 

Sustainability. 

http://www.efmd.org/images/stories/efmd/downloadables/EQUAL_guidelines_Sustain

ability.pdf  

http://www.asaecenter.org/Forms/SocialResponsibilityPrinciples/index.cfm
http://www.efmd.org/images/stories/efmd/downloadables/EQUAL_guidelines_Sustainability.pdf
http://www.efmd.org/images/stories/efmd/downloadables/EQUAL_guidelines_Sustainability.pdf
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EFMD-PRME-RELATED ACTIVITIES 2009  
 

 

 
9Ca5Ωǎ ƛƴǘŜǊŜǎǘ ƛƴ ǘƘŜ ŦƛǊƳΩǎ ǊƻƭŜ ƛƴ ǎƻŎƛŜǘȅ ŀƴŘ the implications for management education and 
development is not ƴŜǿΦ  !ƭǊŜŀŘȅ ƛƴ ǘƘŜ ŜŀǊƭȅ тлΩs the concern for social welfare and broad political 
participation, the changing socio-economic environment and related corporate strategy, the oil crisis 
and sǘŀƎƴŀǘƛƴƎ ŜŎƻƴƻƳƛŜǎ ƻŦ ǘƘŜ улΩs as well as a growing concern for environmental issues among 
others, were reflected in projects that were conducted alone or in cooperation with others such as the 
EIASM (European Institute for Advanced Studies in Management) or the AACSB. 
 
Over the years, a number of issues have been tackled with the most recent ones coming to fruition now. 
 
A chronological listing of work done and activities initiated in the past is attached for reference 
(Attachment 1). It is in this framework and in line with its overall strategic goals that EFMD acts today in 
support of PRME.   
 

Current commitments/activities 

 
1 ς Globally Responsible Leadership Initiative Foundation (GRLI) 
 
The GRLI Foundation is the result of an agreement and joint initiative of the UN Global Compact and 
EFMD in 2004, prior to the launch of PRME.  GRLI is an advanced laboratory addressing PRME and UN 
Global Compact Principles from a globally responsible leadership angle.  Of major interest for leveraging 
PRME and UNGC Principles, we list below some of the 2009 accomplishments: 

- ¢ƘŜ /ƻƳƳǳƴƛǘƛŜǎ ƻŦ wŜǎǇƻƴǎƛōƭŜ !Ŏǘƛƻƴǎ ό/ƻw!ǎύ ŀǊŜ Dw[LΩǎ ǿŀȅ ƻŦ ŜƳǇƻǿŜǊƛƴƎ ǇŀǊǘƴŜǊǎ ŀƴŘ 
enhancing GRLI impact by engaging local and regional stakeholders in their joint effort of 
developing a next generation of globally responsible leaders. As a start, CoRAs have or are being 
established in Brazil and Latin America, France, UK and South Africa.  

- The GRLI Ambassadors network engaging students and junior managers from GRLI partner 
institutions across continents in a debate on concepts developed within GRLI and their 
integration in the curricula and business practices. 

- Concept Development, Research and Publication in collaboration with Emerald publishing which 
has seen the launch of the Journal of Global Responsibility and the Sustainability Accounting 
Management and Policy Journal.   
 

For further information on GRLI achievements 2009, please refer to the GRLI report of Activities.  
 
EFMD, as a founding partner and sponsor of GRLI, supports the GRLI FoundŀǘƛƻƴΩǎ ŜŦŦƻǊǘǎ ǘƻ Ǝƻ ōŜȅƻƴŘ 
recommendations and compliance, stimulating entrepreneurial initiatives and business/academia 
partnerships in view of experimenting new approaches to learning, developing new concepts and 
monitoring practical and effective implementation. 
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2 ς European Academy for Business in Society (EABIS) 
 
EFMD continues to collaborate with EABIS as for example on the development of the joint Business in 
Society Gateway that promotes links to third-party resources that are selected and classified across a 
framework of categories. 
 
3 ς ¦b5t wŜƎƛƻƴŀƭ άDƭƻōŀƭ LƴŎƭǳǎƛǾŜ aŀǊƪŜǘǎ ƛƴ 9ŀǎǘŜǊƴ 9ǳǊƻǇŜ ŀƴŘ /L{έ όDLaύ 
 
EFMD is a member of this working group. 
 
3 ς Quality assessment 
 
3.1. EQUIS 
 
Since its set-up in 1997, EQUIS Standards & Criteria included ŀ ŎƘŀǇǘŜǊ ό/ƘŀǇǘŜǊ тύ ƻƴ άŎƻƴǘǊƛōǳǘƛƻƴ ǘƻ 
ǘƘŜ ŎƻƳƳǳƴƛǘȅέΦ  {ƛƴŎŜ then, standards and criteria have evolved affecting other chapters as for 
example Chapter 2 (Societal relevance) or Chapter 3 (Ethics and values). 
 
3.2. EQUAL 
 
The European Quality Link (EQUAL) launched at the initiative of the EFMD is a network of networks 
acting as a think tank and policy development organization in European and international business and 
ƳŀƴŀƎŜƳŜƴǘ ŜŘǳŎŀǘƛƻƴΣ ǘǊŀƛƴƛƴƎΣ ǊŜǎŜŀǊŎƘ ŀƴŘ ŘŜǾŜƭƻǇƳŜƴǘΦ  Lǘ Ƙŀǎ ƛǎǎǳŜŘ ƛƴ нллф άDǳƛŘelines on 
{ǳǎǘŀƛƴŀōƛƭƛǘȅέ ό{ŜŜ Attachment 2) endorsed by all member associations in October and published on 
the EQUAL webpage of EFMD website. 
 
4 ς Promotional actions 
 
We are not in a position to provide an exhaustive listing of all our promotional actions but we confirm 
that: 
 

(1) Sessions on themes related to responsible management education/responsible 
leadership/corporate responsibility have been held at various events including:  
 

¶ 2009 External Relations Meeting, London, 24 April 2009 
Trends in Business Education 
Aim of the session: understanding the general context of the changing world and how this 
affects the future for Business Schools. 
Peter Lacy, Head of Sustainability Practice, Europe, Africa and Latin America, Accenture, UK 
 

¶ 2009 EFMD Annual Conference, Brussels, June 2009: 
Developing Leaders for Tomorrow 
Development of a conceptual framework on the leadership needed for the corporation of 
the 21st century in a corporate as well as an educational environment.                                                                                                                                                                               
Philippe de Woot, Professor Emeritus, Louvain School of Management, Belgium 
Uwe Steinwender, Senior Manager, Daimler AG, Germany  
John Alexander, Former President and Senior Adviser, CCL - Center for Creative Leadership, 
USA 
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¶ 2009 EFMD CENTRUM Conference, Lima, 6 July 2009 
Developing Responsible Leaders  
Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI 
Foundation, Belgium 
Walter Esquivel, Executive Director of Babson College's William F. Glavin Center for Global 
Management, USA  
Moderated by: Beatrice Avolio, Academic Dean, CENTRUM Católica, Peru 
 

¶ At all our events an EFMD Update is presented, in which reference is made to PRME. 
 

(2) As in the past, in every presentation on EFMD, reference is made to PRME.  This is also true for 
events in which we are asked to contribute on a theme that is relevant.  This was the case at the 
October 2009 World Bank conference in Montenegro, in which EFMD presented a session on 
άƛƴǎǘƛǘǳǘƛƻƴŀƭ ǘǊŀƴǎŦƻǊƳŀǘƛƻƴέ ŦƻǊ ǳƴƛǾŜǊǎƛǘƛŜǎ ƛƴ 9ǳǊƻǇŜ ŀƴŘ /ŜƴǘǊŀƭ !ǎƛŀΦ 

 
(3) In 2009, we inaugurated a new category under the EFMD Annual Case Competition, sponsored 
ōȅ 9Ca5Υ άwŜǎǇƻƴǎƛōƭŜ [ŜŀŘŜǊǎƘƛǇέ ǿƘƛƭŜ ƳŀƛƴǘŀƛƴƛƴƎ ǘƘŜ ŎŀǘŜƎƻǊȅ ά/ƻǊǇƻǊŀǘŜ {ƻŎƛŀƭ 
wŜǎǇƻƴǎƛōƛƭƛǘȅέ ǎǇƻƴǎƻǊŜŘ ōȅ Lƴǎǘƛǘǳǘƻ ŘŜ 9ƳǇǊŜǎŀ ό{ǇŀƛƴύΦ  мс ŎŀǎŜǎ ǿŜǊŜ ǎǳōƳƛǘǘŜŘ ǳƴŘŜǊ 
άwŜǎǇƻƴǎƛōƭŜ [ŜŀŘŜǊǎƘƛǇέ ŀƴŘ ŀǊŜ ŎǳǊǊŜƴǘƭȅ ŜǾŀƭǳŀǘŜŘΦ 

 
(4) Our publications (Forum, Webzine, Annual wŜǇƻǊǘǎ Χύ as well as our website regularly publish 

information on PRME. 
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GRLI-PRME Related Activities 2009 

 

 
General 

The GRLI is a global coalition of businesses and learning institutions founded in 2004 jointly by the 

United Nations Global Compact and the European Foundation for Management Development 

ό9Ca5ύΦ Lǘǎ ǎǇŜŎƛŦƛŎ ŀƛƳ ƛǎ ǘƻ ǘŀƪŜ ŀŎǘƛƻƴ ƛƴ ŀƴǎǿŜǊƛƴƎ ǘƘŜ ǉǳŜǎǘƛƻƴ άWhat do we have to do to create 

a new generation of globally responsible business leadersΚέ aǳŎƘ ƻŦ ǘƘŜ ŎƻƴŎŜǇǘǳŀƭ ŎƻƴǘŜƴǘ ƻŦ ǘƘŜ 

PRME is rooteŘ ƛƴ ǘƘŜ ǿƻǊƪ ƻŦ ǘƘŜ Dw[L ŀƴŘ ƛǘǎ нллр ά/ŀƭƭ ŦƻǊ 9ƴƎŀƎŜƳŜƴǘέ ǊŜǇƻǊǘΣ ŀǎ ǿŜƭƭ ŀǎ ŦǊƻƳ 

ǎƛƎƴƛŦƛŎŀƴǘ ƛƴǇǳǘ ƻŦ ǘƘŜ Dw[LΩǎ ŦƻǳƴŘƛƴƎ ǇŀǊǘƛŎƛǇŀƴǘ ŎƻƳǇŀƴƛŜǎ ŀƴŘ ōǳǎƛƴŜǎǎ ǎŎƘƻƻƭǎΣ Ƴŀƴȅ ƻŦ ǿƘƻƳ 

were vigoroursly involved in shaping the PRME framework in its pre-launch ǇƘŀǎŜΦ DƛǾŜƴ Dw[LΩǎ 

mission, it embeds the same values and it is aligned with and fully integrates the PRME in all of 

Dw[LΩǎ ŀŎǘƛǾƛǘƛŜǎ ƛƴ ƻƴŜ ǿŀȅ ƻǊ ŀƴƻǘƘŜǊ ǎǳǇǇƻǊǘ ǘƘŜ twa9 ŀƴŘ ǘƘŜƛǊ ƛƳǇƭŜƳŜƴǘŀǘƛƻƴΦ 

 

Advocacy and Promotion 

During 2009, GRLI continued to promote the PRME in the following ways: 

 

All learning institution (business school) partners of the GRLI are encouraged to sign the PRME and 

71% (27 out of a total 38 of business school partners) had done so by 31 December 2009. 

In all presentations made during the year by leading representatives of GRLI, the PRME was 

specifically addressed, and the principles were presented ς in many cases with examples of what is 

being implemented (and how) within the partner organisations of GRLI. 

 

Aligning with the Full Set of PRME: Strategy, New Learning Practices and Concept Development 

aŀƴȅ ƻŦ ǘƘŜ Dw[LΩǎ ōǳǎƛƴŜǎǎ ǎŎƘƻƻƭǎ ŀǊŜ ŜȄǇƭƛŎƛǘƭȅ ōǳƛƭŘƛƴƎ ǘƘŜƛǊ ǎǘǊŀǘŜƎȅ ǿƛǘƘ ŀ Ŧǳƭƭ ƛƴǘŜƎǊŀǘƛƻƴ ƻŦ ǘƘŜ 

PRME. There are practical examples of implementation regarding all principles. As already reported 

in 2008 at the Global Forum on Responsible Management Education, a number of our participant 

schools are excellent examples of spearheading a new increasingly multidisciplinary and 

sustainability oriented education.  

 

Our analysis shows that while some have taken a full holistic approach to the implementation 

including all principles from the start, others have chosen a strategy of focusing on one, two or a few 

principles to begin with while simultaneously securing a long-term organisational commitment to all 

six principles. 

 

Curriculum development is addressed by many of our participant schools, and there are a number of 

innovative and experimental examples of new curricula emerging. 
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The GRLI has also taken initiatives for new action oriented research on a multi-institutional basis 

ƛƴŎƭǳŘƛƴƎ ά¢ƘŜ /ƻǊǇƻǊŀǘƛƻƴ ƻŦ ǘƘŜ нмst /ŜƴǘǳǊȅέ tǊƻƧŜŎǘ ǿƘƛŎƘ ǿƛƭƭ ǇǊƻǾƛŘŜ ŀ ǎƛƎƴƛŦƛŎŀƴǘ ǊŜǎƻǳǊŎŜ ŦƻǊ 

the development of all aspects of the PRME as it generates outcomes in the coming years.       

 

Sharing Information on Progress 

At the PRME Global Forum in 2008, GRLI chaired a workshop on Sharing Information on Progress. 

The result was a proposed simple reporting model for all signatories. 

Within GRLI this work has been taken further and a system for sharing hands-on experiences and 

learning has been developed and it is ready to be launched throughout the partnership. 

 

GRLI disseminated information on PRME related activities through the following conferences in 

2009:  

 2009 7th GRLI General Assembly, Belo Horizonte, 5 March 2009:  
Getting started with PRME 

Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation, 

Belgium 

 Per Junker Thiesgaard, Associate Dean, AVT Business School, Denmark  

 2009 EFMD Annual Conference, Brussels, 7-9 June 2009: 
How can a framework be developed for leadership of the 21st century firm in a corporate as 

well as educational environment? 

Philippe de Woot, Professor Emeritus, Louvain School of Management, Belgium 

Uwe Steinwender, Senior Manager, Daimler AG, Germany  

John Alexander, Former President and Senior Adviser, CCL - Center for Creative Leadership, 

USA 

 2009 EFMD GRLI Joint Seminar, Brussels, June 2009: 
On integrating global responsibility with In-company leadership training and management 
development  
Philippe de Woot, Professor Emeritus, Louvain School of Management, Belgium  

Uwe Steinwender, Senior Manager, Daimler AG, Germany  

John Alexander, Former President and Senior Adviser, CCL - Center for Creative Leadership, 

USA 

 2009 First Global Ethics Forum, Geneva, 2-3 July 2009: 
Beyond changing rules of the game, changing the game itself: For a new paradigm of business 

proposed by business schools 
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Henri-Claude de Bettignies, organizer, Professor Emeritus, Asian Business and Comparative 

Management at INSEAD, Distinguished Professor of Global Responsible Leadership at the China 

Europe International Business School, Shanghai  

Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation, 

Belgium  

 Philippe de Woot, Professor Emeritus, Louvain School of Management, Belgium  

 2009 EFMD CENTRUM Conference, Lima, 6 July 2009: 
Managerial challenges for Latin America: Developing innovative, responsible, talented & global 

leaders 

Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation, 

Belgium 

Walter Esquivel, Executive Director of Babson College's William F. Glavin Center for Global 

Management, USA 

 2009 7th Annual Baltic Management Development Association Conference, Copenhagen, 15 
May:  
Value Based Management  

Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation, 

Belgium 

Marielle G. Heijltjes, Professor of Managerial Behavior, Director Universiteit Maastricht 

Business School, The Netherlands 

Per Junker Thiesgaard, Associate Dean, AVT Business School, Denmark  

 2009 GRLI 8th General Assembly, Bordeaux, 7-9 October:  
Update on sharing information on progress on PRME 

Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation, 

Belgium 

Publications 

 2009 Global Responsibility Magazine, June 2009: 
Providing guidance for the enactment of the UN Global Compact PRME  

Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation, 

Belgium  

Per Junker Thiesgaard, Associate Dean, AVT Business School, Denmark  

http://www.grli.org/index.php/component/content/165?task=view 

Additionally, in 2009 GRLI attend the following conferences in an advocacy capacity for the PRME 
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 2009 EFMD Deans and Directors Meeting, Milan, 29-30 January:   
Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation, 

Belgium 

 CSR Europe Annual Meeting 2009 and Strategy Workshop, Brussels, 19 June 2009:  
Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation, 

Belgium 

Philippe de Woot, Professor Emeritus, Louvain School of Management, Belgium  

For more information, please contact the GRLI Foundation rue Gachard 88, box 5, B-1050 Brussels, tel. 

+32-2-6290810, fax +32-2-6290811, e-mail: info@grli.org or visit us online at 

www.grli.org/index.php/focus-areas/prme  

mailto:info@grli.org
http://www.grli.org/index.php/focus-areas/prme
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EABIS-PRME Related Activities 2009 

 
 
Since 2002 the European Academy of Business in Society (EABIS) has established itself as the reference 
point in Europe for the integration of business in society issues into management practice, theory and 
learning. With an increasingly global focus ς as reflected in a membership of 100+ institutions spread 
across five continents ς it is committed to enhancing the quality and relevance of executive 
development through active dialogue with and engagement of leading companies and other 
stakeholders. 
 
It is from this business-led perspective that EABIS lends its active support to the further development of 
PRME. The social, environmental, governance and economic challenges facing companies today are 
clearly coalescing into a global agenda.  
 
This is something that cannot be addressed by single companies, nor by international organizations 
acting in isolation. Similarly, new training, skills and competence needs will not be met by individual 
business schools or universities. There is a serious imperative for systemic reform, for emerging 
coalitions to agree on common approaches to equipping the managers of the future to deal with 
unprecedented pressures and expectations.  
 
In the past twelve months, EABIS has organized and/or facilitated a range of activities to support to the 
goals of PRME: 
 
 

Research and Knowledge Development 

 
Developing the Global Leader of Tomorrow 
 
¢ƘŜ άDƭƻōŀƭ [ŜŀŘŜǊǎ ƻŦ ¢ƻƳƻǊǊƻǿέ ǇǊƻƧŜŎǘ ƛǎ ǇŀǊǘ ƻŦ ŀƴ ƻƴƎƻƛƴƎ ǊŜǎŜŀǊŎƘ ƛƴƛǘƛŀǘƛǾŜ ƭŜŘ ōȅ !ǎƘǊƛŘƎŜ 
.ǳǎƛƴŜǎǎ {ŎƘƻƻƭ ŀǎ ŀƴ ƛƴǘŜƎǊŀƭ ǇŀǊǘ ƻŦ 9!.L{Ω /ƻǊǇƻǊŀǘŜ YƴƻǿƭŜŘƎŜ ŀƴŘ [ŜŀǊƴƛƴƎ tǊƻƎǊŀƳƳŜΣ ŀƴŘ ƛƴ 
support of the PRME initiative. The project has receivŜŘ ƻǾŜǊ ϵ слΣллл ƛƴ ŦǳƴŘƛƴƎ ŦǊƻƳ 9!.L{Ω /ƻǊǇƻǊŀǘŜ 
Founding Partners ς IBM, Johnson & Johnson, Microsoft, Shell and Unilever ς and was supported by nine 
other leading institutions: Case Western Reserve University, Center for Creative Leadership, CEIBS, IEDC-
Bled, IESE, INSEAD, Tecnológico de Monterrey, the University of Cape Town and the University of 
Waikato.  
 
Its research findings and insights are based on a global survey of CEOs and senior executives at 
companies participating in the UN Global Compact. The survey was implemented in September and 
October 2008, at the height of the financial crisis. This was complemented by in-depth interviews with 
33 individuals, including senior HR and sustainability managers and other thought leaders. 
 
A preliminary report was delivered at the inaugural PRME Global Forum in December 2008, with a final 
version being released by EABIS and Ashridge in spring 2009. It highlighted three clusters of knowledge 
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and skills that are seen as essential for 21st century management by ǘƻŘŀȅΩǎ ōǳǎƛƴŜǎǎ ƭŜŀŘŜǊǎΥ Context, 
Connectedness and Complexity.  
 
{ƛƴŎŜ ƛǘǎ ƭŀǳƴŎƘΣ ǘƘŜ άDƭƻōŀƭ [ŜŀŘŜǊǎ ƻŦ ¢ƻƳƻǊǊƻǿέ ǊŜǇƻǊǘ Ƙŀǎ ōŜŜƴ ǿƛŘŜƭȅ ǇǊƻƳƻǘŜŘ ŀǘ ƳŀƧƻǊ ōǳǎƛƴŜǎǎΣ 
academic and stakeholder conferences, and has been covered by a number of media outlets 
(predominantly in Europe). Discussions are ongoing about a potential second phase to this work in 2010. 
 
To download the final report, please visit:  www.eabis.org/projects.  
 
Special Issue of Corporate Governance Journal ς Corporate Responsibility, Leadership and 
Organisational Change 
 
¢ƘŜ ƭŀǘŜǎǘ ƛƴ 9!.L{Ω ǎŜǊƛŜǎ ƻŦ /DW {ǇŜŎƛŀƭ ƛǎǎǳŜǎ ǿŀǎ ƭŀǳƴŎƘŜŘ ŀǘ ƛǘǎ !ƴƴǳŀƭ /ƻƭƭƻǉǳƛǳƳ ƛƴ .ŀǊŎŜƭƻƴŀ ƛƴ 
September.  Building as always on the most robust, relevant inputs from the ǇǊŜǾƛƻǳǎ ȅŜŀǊΩǎ ŎƻƴŦŜǊŜƴŎŜΣ 
this publication features thought leadership pieces from senior executives, scholars and stakeholders 
alike. 
 
The articles and papers are arranged within a multi-dimensional framework that seeks to align CR and 
sustainability challenges with new approaches to leadership and organizational transformation. As with 
all EABIS-branded SI publications, the content has been made publicly available on our website. 
 
Key contributors include: 
 

¶ Sir Michael Rake ς Chairman, British Telecom Group 

¶ Simon Zadek ς Chief Executive, AccountAbility 

¶ Peter White ς Director of Global Sustainability, Procter & Gamble 

¶ Peter Lacy ς Head of Sustainability Practice, Accenture (EALA) 

¶ Maurizio Zollo ς .ƻŎŎƻƴƛ 5ŜŀƴΩǎ /ƘŀƛǊŜŘ tǊƻŦŜǎǎƻǊ ƻŦ {ǘǊŀǘŜƎȅ ŀƴŘ /ƻǊǇƻǊŀǘŜ Responsibility  
 
To download the content of the Special Issue, please visit: www.eabis.org/resources.  
 
 

Education and Learning  

 
Mainstreaming Corporate Responsibility and Curriculum Development 
 
In September 2009, EABIS launched twelve new case studies from its flagship education project, 
supported over four years by its Corporate Knowledge and Learning Programme. The cases were 
ŀŎŎƻƳǇŀƴƛŜŘ ōȅ ŀ ȅŜǘ ƳƻǊŜ ŎƻƳǇǊŜƘŜƴǎƛǾŜ ǘŜȄǘōƻƻƪ ǘƛǘƭŜŘ άaŀƛƴǎǘǊŜŀƳƛƴƎ /ƻǊǇƻǊŀǘŜ wŜǎǇƻƴǎƛōƛƭƛǘȅέ 
(Smith, N.C. & Lenssen, G., Wileys).  
 
Led by London Business School and INSEAD, this initiative brought together leading companies and 
scholars to co-develop new teaching materials that underline the cross-cutting, interdisciplinary 
relevance of corporate responsibility issues for business strategy and operations.  
 

http://www.eabis.org/projects
http://www.eabis.org/resources
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The textbook integrates a further eight cases, as well as framing pieces from internationally renowned 
scholars that align CR with mainstream scholarship (in economics, finance, strategy, marketing, 
accounting, etc). 
 
For more information, please visit:  www.eabis.org/projects.  
 
To purchase and download individual cases and teaching notes, please visit:  www.ecch.com.  
 
Sustainable Innovation Awards  
 
In 2008/2009 Ashridge Business School, in partnership with the European Academy of Business in 
Society (EABIS) and supported by HP and WWF, designed and promoted a special Sustainable Innovation 
Award. 
 
The award was designed to generate the best ideas from MBA and other post-graduate students on how 
organisations can create value from the shift to a low carbon economy. Submissions ranged across 
industry sectors and geographic regions and entrants reflected on business model, product and/or 
process innovation to drive sustainability and economic value creation.  
 
The winning entrant received a ŎŀǎƘ ǇǊƛȊŜ ƻŦ ϵтΣлллΣ ŀ ǎƛȄ ƳƻƴǘƘ ƳŜƴǘƻǊǎƘƛǇ ǿƛǘƘ It ŀƴŘ ŎŀǊŜŜǊ ŀŘǾƛŎŜ 
from Spencer Stuart, the executive search firƳΦ ¢ƘŜ ǎŜŎƻƴŘ ŀƴŘ ǘƘƛǊŘ ǇǊƛȊŜǎ ǿŜǊŜ ϵрΣллл ŀƴŘ ϵоΣллл 
respectively, also with career advice. 
 
The award was open to full or part-time students studying on any MBA programme being taught in 
Europe, the Middle East or Africa (EMEA) during the 2008/2009 academic year. Additionally, the award 
was also open to full or part-ǘƛƳŜ a.! ǎǘǳŘŜƴǘǎ ŀǘ ƻƴŜ ƻŦ 9!.L{Ω ƴƻƴ-EMEA member schools and 
students on MBA or Masters level postgraduate programmes at universities with strategic links to 
Hewlett Packard. 
 
For further information on the award, please visit www.ashridge.com/sustainableinnovation. 
 
 

EABIS-EFMD Partnership 

 
The strategic collaboration between EABIS and EFMD continued strongly in 2009, with the two 
ƻǊƎŀƴƛȊŀǘƛƻƴǎ ǎƘŀǊƛƴƎ ǎŜŀǘǎ ƻƴ ŜŀŎƘ ƻǘƘŜǊΩǎ .ƻŀǊŘǎ ŀƴŘ ǿƻǊƪƛƴƎ ǘƻ ǎǳǇǇƻǊǘ ŀŎǘƛǾƛǘƛŜǎ ǎǳŎƘ ŀǎ ǘƘŜ twa9Φ 
In more practical terms, EABIS and EFMD committed resources last year to further develop their joint 
Business in Society Gateway online portal ς a website dedicated to the identification and promotion of 
corporate responsibility activity in management education and research.  
 
For more information, please visit: www.businessinsociety.eu.  
 
 

Events, Conferences and Promotional Activities in 2009 

 

http://www.eabis.org/projects
http://www.ecch.com/
http://www.ashridge.com/sustainableinnovation
http://www.businessinsociety.eu/
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In the past twelve months EABIS has organized a range of events that have explored business in society 
issues in management education and training. Where possible the PRME initiative is referenced, either 
from a content perspective (the Principles) or an institutional perspective (as a global initiative that 
EABIS actively supports). The most prominent among them have been:  
 
EU Multi-Stakeholder Forum for CSR ς European Commission, Brussels, 10 February 
 

¶ Progress in CSR Activities: A Perspective on Academic Institutions & Higher Education 
Plenary presentation by Simon Pickard (EABIS) and Nigel Roome (Solvay Business School) 

 
EABIS Annual Leaders Forum ς GDF Suez, Brussels, 4 June  
 
ά¢ƘŜ /ƘŀƭƭŜƴƎŜǎ ƻŦ DƻǾŜǊƴŀƴŎŜ ƛƴ ¢ƛƳŜǎ ƻŦ /Ǌƛǎƛǎέ 
 

¶ Personal Leadership and Organisational Culture 
Roundtable session facilitated by Copenhagen Business School and IBM 

¶ Executive Development & Organisational Learning 
Roundtable session facilitated by Ashridge Business School and Accenture 

 
2009 EABIS Annual Colloquium ς IESE Business School, Barcelona, 20/21 September 
 
ά¢ƘŜ wƻƭŜ ƻŦ .ǳǎƛƴŜǎǎ ƛƴ {ƻŎƛŜǘȅΥ /ƘŀƭƭŜƴƎŜǎ ϧ LǎǎǳŜǎ ŦƻǊ Dƭƻōŀƭ ϧ /ƻǊǇƻǊŀǘŜ DƻǾŜǊƴŀƴŎŜέ 
 

¶ Considering the Implications for Management Development and the Future Responsibilities of 
Business Schools in Society 
Plenary panel session of international Deans involving Frank Brown (INSEAD), Jordi Canals (IESE), 
Enase Okonedo (Lagos) and Patricia Werhane (DePaul)  

¶ Identifying New Priorities and Themes for International Research and Knowledge Development 
Plenary panel session involving John Peters (Emerald Publishing), Luk van Wassenhove (INSEAD) 
and Lex Holst (ex-Shell, EABIS Supervisory Board) 

¶ Leadership, Responsibility and Organisational Culture  
Interactive workshop session involving Michael Burkhardt (IBM), Alain Gauthier (Core 
Leadership Development) and Matthew Gitsham (Ashridge) 

  
1st Global Forum of the Peter Drucker Society of Austria ς Vienna, November 19-21 
 

¶ Ethics and CSR in the Light of Peter Drucker 
Parallel session chaired by Gilbert Lenssen (EABIS) involving Craig Smith (INSEAD), Bodo 
Schleglemilch (Vienna University Executive Academy) and Timo Meynhardt (St. Gallen) 

 
PRME / CBS International Conference on Sustainable Leadership in an Era of Climate Change ς 
Copenhagen, November 23-24 
 

¶ Business Schools and Climate Change: A Critical Reflection 
Plenary presentation by Simon Pickard (EABIS) 
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Aspen Institute-PRME Related Activities 2009 

 

For more than a decade, the Aspen Institute has been focused on supporting the development of 

responsible management education, worldwide.  As a PRME Founding Member, we are delighted to 

have contributed to the growth of this vital initiative.  The Aspen Institute has conducted direct outreach 

regarding PRME to our extended network of business educators and business leaders. 

In addition, in 2009 we made the following contributions to responsible management education via our 

Aspen Institute Center for Business Education: 

1. Aspen CBE is proud to have launched the 2009-2010 edition of Beyond Grey Pinstripes in the fall 
of 2009.  Beyond Grey Pinstripes, a biennial survey and alternative ranking of business schools, 
maps the landscape of social, environmental and ethical teaching and research in over 150 MBA 
programs around the world.  All accepted information is made publicly available on the 
ǇǊƻƎǊŀƳΩǎ ǿŜōǎƛǘŜΥ .ŜȅƻƴŘDǊŜȅtƛƴǎǘǊƛǇŜǎΦƻǊƎΦ 
 

2. bŀƳŜŘ ǘƘŜ άhǎŎŀǊǎ ƻŦ ǘƘŜ ōǳǎƛƴŜǎǎ ǎŎƘƻƻƭ ǿƻǊƭŘέ ōȅ ǘƘŜ CƛƴŀƴŎƛŀƭ ¢ƛƳŜǎΣ ǘƘŜ !ǎǇŜƴ LƴǎǘƛǘǳǘŜΩǎ 
Faculty Pioneer Awards aim to spotlight exceptional faculty who are trailblazers in integrating 
social and environmental issues into their research and teaching.  !ǎǇŜƴΩǎ 5ƛǎǎŜǊǘŀǘƛƻƴ tǊƻǇƻǎŀƭ 
Award program was started two years ago to compliment the Faculty Pioneer Awards, with the 
intention of identifying and celebrating Ph.D. students- future professors- whose innovative 
ǊŜǎŜŀǊŎƘ ǿƛƭƭ ƭŀȅ ǘƘŜ ƎǊƻǳƴŘǿƻǊƪ ŦƻǊ ǘƘŜ ƴŜȄǘ ƎŜƴŜǊŀǘƛƻƴΩǎ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ōǳǎƛƴŜǎǎΦ 

 
3. ¢ƘŜ !ǎǇŜƴ LƴǎǘƛǘǳǘŜΩǎ .ǳǎƛƴŜǎǎ ϧ {ƻŎƛŜǘȅ LƴǘŜǊƴŀǘƛƻƴŀƭ a.! /ŀǎŜ /ƻƳǇŜǘƛǘƛƻƴ ƻŦŦŜǊǎ ǎǘǳŘŜƴǘǎ 

from twenty-five business school worldwide an opportunity to pause from their studies and 
reflect on the significant influence of business and society.  With an award pool of $40,000 and 
an invitation to present in front of an esteemed panel of judges in New York City, we hope the 
Competition signals the importance of social, environmental and ethical decision-making and 
integration into for-profit, mainstream companies. 

 
4. Aspen CBE's Caseplace.org has launched a new feature, Partner Pages, that allows academic 

centers and institutes the chance to highlight their work to tens of thousands of MBA faculty 
and students. With 20 featured partner schools including Stanford, Notre Dame, and George 
Washington, these sites showcase our partners' research, faculty, and other resources relevant 
to teaching about social, environmental and sustainability issues in the MBA curriculum. 

 
5. Aspen CBE has published The Sustainable MBA: A Guide to Business Schools that are Making a 

Difference.  Presenting a one-of-a-kind overview of leading MBA programs and how they are 
integrating social, ethical and environmental impact into their academic and extracurricular 
offerings, The Sustainable MBA is a tremendous resource for those interested in how business 
education can help future leaders balance profits with wider societal concerns. Providing 
highlights on over 150 MBA programs located in 20 plus countries-including course offerings, 
activities, clubs, joint degrees, and career resources-this book is a must-have for any prospective 
business student interested in creating positive change in the world and essential for any 
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business professional or faculty practitioner who wants to gain an in-depth understanding of 
how academic institutions are preparing future business leaders to be champions of corporate 
citizenship and sustainability.  

 
6. CasePlace.org, a dynamic and practical on-line teaching resource for business faculty includes 

up-to-date case studies, syllabi, and innovative teaching materials on business and sustainability 
- from corporate governance and ethical issues to sustainable development. It is the leading 
resource for business school teaching materials that incorporate social and environmental 
elements into mainstream b-school discussion topics.  This year, CasePlace.org undertook a 
major redesign to better serve its existing base of faculty users, and to attract new users as well. 
 ¢ƘǊƻǳƎƘ ŎƘŀƴƎŜǎ ǘƻ ǘƘŜ ǎƛǘŜΩǎ ƎǊŀǇƘƛŎ ŀǇǇŜŀǊŀƴŎŜΣ ǎŜŀǊŎƘ ŦǳƴŎǘƛƻƴΣ ƻǊƎŀƴƛȊŀǘƛƻƴ ƻŦ ŎƻƴǘŜƴǘΣ ŀƴŘ 
through  the creation of new interactive features, the depth and breadth of CasePlŀŎŜΦƻǊƎΩǎ 
collection is now more easily accessible to users. 

 
7. On June 4, 2009, The Aspen Institute and New York University, with support from Ernst & Young, 

hosted a roundtable of leading academics and business practitioners to discuss how new 
financial market regulations can lead to economic recovery and growth.  Comprised of senior 
business and law faculty and business practitioners, and including a small contingent of former 
senior government officials, members of the group brought a variety of different perspectives to 
the discussion.  Issues explored in conversation included creating a mechanism to price systemic 
risk so as to disincentivize its creation,  insulating the market at large from the destructive 
potential of derivatives, and  international cooperation in regulation and corporate governance.  
¢ƘŜ !ǎǇŜƴ LƴǎǘƛǘǳǘŜ ǊŜƭŜŀǎŜŘ ŀ ǎǳƳƳŀǊȅ ƻŦ ǘƘŜ ŘƛǎŎǳǎǎƛƻƴΣ ŜƴǘƛǘƭŜŘ ά¢ƻǿŀǊŘ .ŜǘǘŜǊ CƛƴŀƴŎƛŀƭ 
aŀǊƪŜǘ wŜƎǳƭŀǘƛƻƴέΦ 

 
8. Aspen CBE has held a series of web conferences on a range of topics relevant to the social and 

environmental impacts of business.  Featuring speakers from both the academic and 
professional realms, and with lively audience participation, the web conferences have focused 
ƻƴ ǘƻǇƛŎǎ ƛƴŎƭǳŘƛƴƎ ά/ƻǊǇƻǊŀǘŜ DƻǾŜǊƴŀƴŎŜ ƛƴ ǘƘŜ /ǳǊǊŜƴǘ 9ŎƻƴƻƳƛŎ /ƭƛƳŀǘŜΣέ ά9ƴǾƛǊƻƴƳŜƴǘŀƭ 
wŜǎǇƻƴǎƛōƛƭƛǘȅ ŀƴŘ ǘƘŜ aŀƧƻǊ aǳƭǘƛƴŀǘƛƻƴŀƭ /ƻǊǇƻǊŀǘƛƻƴΣέ ά[ƻǿ-Wage Workers in the Coming 
9ŎƻƴƻƳȅΣέ ŀƴŘ ά{ǳǎǘŀƛƴŀōƛƭƛǘȅ ŀƴŘ {ǘŀƪŜƘƻƭŘŜǊǎ ƛƴ ǘƘŜ CƛƴŀƴŎŜ /ǳǊǊƛŎǳƭǳƳΣέ ŀƳƻƴƎ ƻǘƘŜǊǎΦ 

 
9. Aspen CBE continues to produce original material aimed at helping business faculty to 

incorporate social and environmental issues into their teaching.  Our white paper series entitled 
A Closer Look at Business Education spotlights faculty who are teaching successfully on these 
topics, while the teaching modules we create and house on CasePlace.org provide faculty with 
pre-packaged reading materials, framing content and teaching questions for use in the 
classroom. 

 
10. Aspen CBE developed the Teaching Innovation Program-India (TIP-India) in collaboration with 

the Confederation of Indian Industry, involving India 's top business schools and leading 
businesses including Goldman Sachs, Infosys, Hindustan Unilever, and Mahindra. The program is 
designed to develop new teaching materials that meet the standards of the top MBA programs 
and businesses in India, share TIP materials and expand the capacity of faculty and corporate 
trainers to teach sustainability, and create a public dialogue with parliamentarians, academics, 
and business executives about how education can be improved to ensure responsible economic 
growth.  TIP-India held its second highly successful meeting in 2009. 
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PRME SECRETARIAT ACTIVITIES 2009 

PRME Secretariat activities can be summarized into the four categories below, following the role 

assigned to the PRME Secretariat in the latest PRME governance document 

1) Outreach 
 

a) Conferences/Events/Sessions/Presentations 
 

2) New Signatories 
 

a) Table 1 New Associations 
 

3) Brand Management  
 

a) Logo Policy 
b) Sharing Information on Progress (SIP) Policy 
c) List of Institutions with uploaded SIPs 
d) Research Policy 
e) Change to the Introduction in the foundational document of PRME Principles 
f) Seoul Action Plan 

g) Copenhagen Conference Declaration: A Call to Action for Management Education 
 

4) Coordinate PRME Activities 
 

a) Working Groups 
b) Webinars 
c) Publications 

 
 

!a.!Ωǎ !ǎƛŀ /ƻƴŦŜǊŜƴŎŜ ƻŦ 5Ŝŀƴǎ ŀƴŘ 5ƛǊŜŎǘƻǊǎΤ {ƘŀƴƎƘŀƛΣ /Ƙƛƴŀ му-20 November 2009 
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1) Outreach 
 

 

1) PRME Conference: άtwa9Υ ¢ƘŜ !ǎƛŀƴ tŜǊǎǇŜŎǘƛǾŜέ at the World Civic Forum; Seoul, 
Kyung Hee University Business School, South Korea May 2009  

2) PRME Conference: PRME/CBS International Conference on Responsible Management 
Education: Sustainable Leadership in the era of Climate Change, Copenhagen, 
Copenhagen Business School, Denmark 23-24 November 2009  

3) PRME Event: άtwa9 [ŀǳƴŎƘέ UNGC Spain Local Network; Madrid, Spain 25 November 
2009 

4) PRME Event: ά!ŘƻǇǘƛƴƎ ŀƴŘ LƳǇƭŜƳŜƴǘƛƴƎ ǘƘŜ tǊƛƴŎƛǇƭŜǎ ŦƻǊ wŜsponsible Management 
²ƻǊƪƛƴƎ DǊƻǳǇέ Aston Business School, Birmingham, UK 19 June 2009  

5) PRME Session: ά¢ƘŜ wŜǎǇƻƴǎƛōƛƭƛǘȅ ƻŦ .ǳǎƛƴŜǎǎ {ŎƘƻƻƭǎέ 
AMBA Annual Conference; Montreal, Canada 28 May 
2009  

6) PRME Session: ά[ŜŀǊƴƛƴƎ aŜǘƘƻŘǎ ŦƻǊ wŜǎǇƻƴǎƛōƭŜ 
Management 9ŘǳŎŀǘƛƻƴέ tƭŜƴŀǊȅ ŀƴŘ άtwa9Υ ¢ƘŜ 
implications for teachersέ breakout session at the OBTS 
Teaching Society for Management Educators 
Conference; Charleston, South Carolina USA 11-12 June 
2009  

7) PRME Session: άPRME in Response to the Global 
/Ǌƛǎƛǎέ 17th CEEMAN Annual Conference; Riga, Latvia 
24-26 September 2009 

8) PRME Session: άtwa9Υ ¢ƘŜ [ŀǘƛƴ !ƳŜǊƛŎŀƴ tŜǊǎǇŜŎǘƛǾŜέ CLADEA Annual Conference; 
Guayaquil, Ecuador 4-7 November 2009 

9) PRME Session: ά{ǘǊŀǘŜƎƛŜǎ ŦƻǊ {ǳǎǘŀƛƴŀōƭŜ ¢ŜŎƘƴƻƭƻƎƛŜǎ ŀƴŘ LƴƴƻǾŀǘƛƻƴǎέ Academic 
Plenary Session MESD Conference; Nancy, France, November 2009 

10) PRME Session and Workshop: Symposium on ά{ǳǎǘŀƛƴŀōƭŜ ŀƴŘ 9ǘƘƛŎŀƭ 9ƴǘŜǊǇǊƛǎŜ  
5ŜǾŜƭƻǇƳŜƴǘΥ {995ϰƛƴƎ ǘƘŜ tǊƛƴŎƛǇƭŜǎ ŦƻǊ wŜǎǇƻƴǎƛōƭŜ aŀƴŀƎŜƳŜƴǘ 9ŘǳŎŀǘƛƻƴέ and 
άDǊŜŜƴƛƴƎ .ǳǎƛƴŜǎǎ 9ŘǳŎŀǘƛƻƴέ Workshop; Academy of Management (AoM) Conference; 
Chicago, IL, USA , 7-11 August 2009 

11) PRME Session and Workshop:  5ŜŀƴΩǎ tŀƴŜƭ άHow are leading business schools 
ƛƴŎƻǊǇƻǊŀǘƛƴƎ ŘŜǎƛƎƴ ǘƘƛƴƪƛƴƎ ŀƴŘ ǎǳǎǘŀƛƴŀōƛƭƛǘȅΚέ Workshops: άwŜŘŜǎƛƎƴƛƴƎ 
Management Education with PRME tŀǊǘ L ŀƴŘ LLέ Business as an Agent of World Benefit 
Global Forum, Case Western University, Cleveland, OH USA  2-7 June 2009 

12) PRME Presentation: "New Frontiers in Education and Research for Business schools as 
!ƎŜƴǘǎ ƻŦ ²ƻǊƭŘ .ŜƴŜŦƛǘέΤ Carey Business School, Maryland USA 20 January 2009 

13) PRME Presentation: άUN Global Compact and PRME -Business, Academia and the 
United Nations in the 21st Centuryέ RISE IX Student Forum; Dayton, Ohio USA 26-28 
March 2009 

Deans and Directors CEEMAN Conference 
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14) PRME Presentation: άbŜǿ CǊƻƴǘƛŜǊǎ ƛƴ 9ŘǳŎŀǘƛƻƴ ŀƴŘ wŜǎŜŀrch for Business Schools as 
!ƎŜƴǘǎ ƻŦ ²ƻǊƭŘ .ŜƴŜŦƛǘέ and ά±ŀƭǳŜ .ŀǎŜŘ aŀƴŀƎŜƳŜƴǘέ Breakout Session at the Baltic 
Management Development Association (BMDA) Conference; Riga, Latvia May 2009 

15) PRME Presentation: ά¢ƘŜ wŜǎǇƻƴǎƛōƭŜ Dƭƻōŀƭ /ǳƭǘǳǊŜΥ ¢ǊŜƴŘǎΣ /ƘŀƭƭŜƴges and Next 
{ǘŜǇǎέ Bentley Global Business Ethics Symposium; Boston, MA USA 17-20 May 2009 

16) PRME Presentation: άManaging in the New Worldέ!a.!Ωǎ !ǎƛŀ /ƻƴŦŜǊŜƴŎŜ ƻŦ 5Ŝŀƴǎ 
and Directors; Shanghai, China 18-20 November 2009 

17) PRME Presentation: άInternational Trends in Social Responsibility" Forum on Social 
Responsibility in Higher Education; Bogota Colombia, 13-14 August 2009 

18) PRME Presentation: άtwa9 tŜǊǎǇŜŎǘƛǾŜέ Working Group meeting on MBA Oath; New 
York, NY USA 6 November 2009 

19) PRME Video: Presentation of PRME, APABIS 2009 Conference; 5 November 2009 
20) PRME Video: PRME Presentation to FGV Faculty in Brazil 10 November 2009 
21) PRME Video: Presentation of PRME First National Consultation on Promotion and 

Practice of PRME India 16 December 2009 
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2) New Signatories 
 

¶ 99 New Participants Validated  from December 9, 2008 to January 19, 2010 

¶ Total Number of PRME signatories as of January 8, 2010: 283 
 

New Participating Associations 
 

Organization Name Organization Type Country 
OBTS Teaching Society for Management 
Educators Management Teaching Association United States 

European Business Ethics Network (EBEN) UK Association United Kingdom 

Association of MBAs 
MBA Accreditation and Membership 
Association  United Kingdom 

International Association of Jesuit Business 
Schools Association of Business Schools United States 

Chartered Institute of Commerce of Nigeria 
International Professional Organization 
(Post Graduate) Nigeria 

Association of Business Schools (ABS) Asociation UK 

Latin American Council of Business Schools Association of Business Schools Peru 

Association of Business Schools (ABS) 
Membership association of UK Business 
Schools United Kingdom 
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3) Brand Management 
 
 

a. Logo Policy 
 
Policy issued in February 2009 by the PRME Secretariat on behalf of the Steering Committee 
 
άParticipating academic institutions of the Principles for Responsible 
Management Education (PRME) initiative and other Stakeholders 
are encouraged to advocate widely and express their support for 
the PRME initiative and its principles. 

The PRME initiative grants Participants and other Stakeholders a 
limited right to use its logo ("the PRME logo"), which is displayed 
above. The general policy is to permit PRME participants and other 
stakeholders to use the PRME logo only in the context of activities 
promoting the PRME and its goals, but not in any manner that 
suggests or implies that the PRME initiative has endorsed or 
approved of the activities, products, and/or services of the organization, or that the PRME initiative is the 
source of any such activities, products, and/or services. In accordance with this policy, the following uses 
of the PRME logo will generally be permitted: 

- In statements and documents (including websites) outlining an organization's commitment to 
and participation in the PRME initiative, 

- In the context of a participant's "Sharing Information on Progress" document, 
- In training and/or other educational materials related to the PRME, 
- In documents and/or other materials designed to promote the PRME. 

However, for all proposed uses of the PRME logo, including those referred to above, the permission of 
the PRME Secretariat must be sought in advance in writing (letter, fax or e-ƳŀƛƭύΦέ 
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b. SIP Policy 
 

Policy paper issued in April 2009 by the PRME Secretariat on behalf of the Steering Committee 
 

 
άBackground 

1. The foundational document of the Principles for Responsible Management Education states: "As 
institutions of higher learning involved in the education of current and future managers we are 
voluntarily committed to engaging in a continuous process of improvement of the following 
Principles, reporting on progress to all our stakeholders and exchanging effective practices with 
other academic institutions". Reporting on progress to stakeholders by signatory institutions is 
an essential part of the active commitment to PRME. 

2. During the Global Forum for Responsible Management Education, held at the United Nations in 
December 2008, PRME signatories defined the key characteristics of this commitment to public 
disclosure. It was specifically agreed that reporting should not be seen as a routine and 
bureaucratic obligation, but as the best opportunity to share information with stakeholders, to 
create a learning community with other participating institutions, and to provide information on 
progress achieved in the implementation of the PRME Principles to companies and prospective 
students interested in responsible management education. The policy outlined below was 
developed on the basis of the consensus reached at the Global Forum. 
 

Sharing Information on Progress Policy 
3. A central commitment of any institution participating in the Principles for Responsible 

Management Education Initiative is to periodically share information with peers and society on 
the progress made in implementing the Principles. 

4. A "Sharing Information on Progress" (SIP) document can be a stand-alone report or part of 
another public report issued by the participating institutions.  

5. SIPs have to be submitted online via the PRME website (www.unprme.org), either by providing a 
hyperlink to an existing document on the participant's website or by uploading an electronic 
document. 

6. SIPs can be provided on a continuous basis. Signatories are expected to communicate their 
progress at least every 18 months. Participants that have adopted the PRME before 31 
December 2008 will have until 30 June 2010 to submit the first SIP. 

7. SIP documents do not need to have a complex format. However, they should include the 
following four elements:  

1. Renewal of the commitment to PRME, signed by the highest executive of the 
organization; 

2. Major achievements in relation to the implementation of one or more Principles during 
the last 18 months; 

3. Key objectives for the next 18-month period with regard to the implementation of the 
Principles 

4. Desired support (meetings, tools, best examples, implementation guidelines...) from the 
PRME community which could help most in achieving your key objectives for the next 18 
months. 

8. SIPs can be produced in the language decided by each participating institution. 
9. PRME signatories that fail to communicate progress for two years will no longer be considered 

"active PRME participants", with the exception given under point 6.έ 
 

http://www.unprme.org/login/index.php
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c. Research Policy  
 
Policy paper issued in February 2009 

 
άResearch and the Principles for Responsible Management Education 

Working Group Report1 :  

Development of Principle #4 

Principle #4 - Research: We will engage in conceptual and empirical research that advances our 
understanding about the role, dynamics, and impact of corporations in the creation of sustainable social, 
environmental and economic value. 

1. Why research matters in enabling responsible management education  

Research is a central part of the academic mission of many business schools and a collective endeavor of 
all management education institutions at large. Research shapes the thinking of research professors and 
advances the public body of knowledge that is conveyed in the classroom. Because of the collective and 
global nature of the research endeavor, dominant research paradigms ultimately determine the 
educational content of business schools around the world. Any successful attempt to transform the 
educational process must therefore consider the types of research that are necessary to support such 
transformation and analyze whether current paradigms and research practices are appropriate to 
produce the required body of knowledge.  

The frameworks, facts and tools that are taught in business school not only impact the technical training 

of students, but also their values (Aspen Institute, 2001; Ghoshal, 2005). Management theories are 

embedded with values pertaining to the very definition of management as a profession, its objectives, 

priorities and sources of accountability. Because the Principles of Management Education portray a new 

vision about the role of management in society and the values that must govern it, it is of paramount 

importance that we critically evaluate not only the availability of useful frameworks and tools but also 

whether the values embedded in currently dominant frameworks and theories are consistent with the 

newly espoused values.  

During the first half of the twentieth century, business schools struggled to make themselves respected 
among the other professional disciplines in the university, such as medicine, law or engineering. In the 
late fifties, an influential report by Gordon and Howell (1959) on the state of business education gave 

                                                           
 
1
 An earlier draft of this document was prepared by an international working group for discussion during the first 

Global Forum for Responsible Management Education, at the United Nations headquarters in New York on 
December 4

th
 and 5

th
 of 2008.  This version of the document incorporates some of the key discussions that took 

place during the Forum as well as follow up commentary by some of the participants.  The members of the working 
group are listed at the end to illustrate the diversity of perspectives incorporated throughout the process.  None of 
those individuals are responsible for the document and their participations does not necessarily imply their 
endorsement of its content.  Please send any corrections, suggestions, or criticisms to Ángel Cabrera 
(angel.cabrera@thunderbird.edu) or Richard Leimsider (Rich.Leimsider@aspeninst.org)  

mailto:angel.cabrera@thunderbird.edu
mailto:Rich.Leimsider@aspeninst.org
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management a failing grade as a professional discipline and described it as little more than vocational 
ǘǊŀƛƴƛƴƎΦ ¢ƘŜ ǊŜǇƻǊǘ ǊŜŎƻƳƳŜƴŘŜŘ ǘƘŀǘΣ ƭƛƪŜ ƻǘƘŜǊ άǘǊǳŜέ ǇǊƻŦŜǎǎƛƻƴŀƭ ŘƛǎŎƛǇƭƛƴŜǎ ƘŀŘ ŘƻƴŜΣ ƳŀƴŀƎŜƳŜƴǘ 
ŜŘǳŎŀǘƛƻƴ ƻǳƎƘǘ ǘƻ ŘŜǾŜƭƻǇ ŀ άōƻŘȅ ƻŦ ƪƴƻǿƭŜŘƎŜ ƻŦ ǎǳōǎǘŀƴǘƛŀƭ ƛƴǘŜƭƭŜŎǘǳŀƭ ŎƻƴǘŜƴǘέ ŀǎ ǿŜƭƭ ŀǎ ŀ ǎŜǘ ƻŦ 
άǎǘŀƴŘŀǊŘǎ ƻŦ ǇǊƻŦŜǎǎƛƻƴŀƭ ŎƻƴŘǳŎǘΣ ǿƘƛŎƘ ǘŀƪŜ ǇǊŜŎŜŘŜƴŎŜ ƻǾŜǊ ǘƘŜ Ǝƻŀƭ ƻŦ ǇŜǊǎƻƴŀƭ ƎŀƛƴέΦ  

Over the course of the next five decades, business schools went on to make substantial progress in 
building the prescribed body of knowledge by adopting rigorous research methods from allied disciplines 
(from the social sciences to economics, mathematics or statistics) and applying them (at times in a trans-
disciplinary way) to answering critical management questions. Competitive refereed journals now exist 
covering all business disciplines from management to marketing, finance, or operations. And business 
schools have established themselves on par with other professional schools in leading universities the 
world over.  

In the last decade, several scholars have criticized the current direction of academic research. Some of 
the criticisms (Pfeffer and Fong, 2002; Bennis and O'Toole, 2005; Mintzberg, 2004) have focused on the 
seemingly growing gap between academic research and practice, which could threaten the relevance of 
the new knowledge for professional practice. While the jury is still out as to what the right balance ought 
to be between basic and applied research, most scholars would agree that management research should 
cover the full spectrum of knowledge development: from basic, to applied, to the development of 
educational content and tools (see most recent report by AACSB International, 2007). 

Another line of criticism, which is central to the application of the Principles of Responsible Management 
Education, has to do with the impact of research on management values. This type of criticism was most 
ƴƻǘŀōƭȅ ŀǊǘƛŎǳƭŀǘŜŘ ōȅ ǘƘŜ ƭŀǘŜ {ǳƳŀƴǘǊŀ DƘƻǎƘŀƭ όнллрύΦ DƘƻǎƘŀƭ ŀǊƎǳŜŘ ǘƘŀǘ ǘƻŘŀȅΩǎ ŘƻƳƛƴŀƴǘ ǘƘŜƻǊƛŜǎ 
and frameworks have contributed to creating, reinforcing and perpetuating harmful values among 
business graduates. For instance, agency theory, a framework that dominates analyses of executive 
compensation and governance, is based on the simplifying assumption that managers behave 
opportunistically and selfishly. The popularity of the theory in journals and textbooks has helped turn this 
set of model-building assumptions into accepted truth and, even worse, self-fulfilling prophecy--by 
treating managers as self-serving opportunists, we may have encouraged managers to actually act as 
such, therefore contributing to some of the biggest business failures in history.  

! ǎǘǳŘȅ ōȅ ǘƘŜ !ǎǇŜƴ LƴǎǘƛǘǳǘŜ ŎƻƳǇŀǊƛƴƎ ǎǘǳŘŜƴǘǎΩ ōŜƭƛŜŦǎ ōŜŦƻǊŜ ŀƴŘ ŀŦǘŜǊ ŀƴ a.! όнллнύ ǎƘƻǿŜŘ ǘƘŀǘ 

the business curriculum does in fact shape students values and beliefs. For example, the belief that a 

ƳŀƴŀƎŜǊΩǎ ŦƛǊǎǘ ǊŜǎǇƻƴǎƛōƛƭƛǘȅ ƛǎ ǘƻ ƳŀȄƛƳƛȊŜ ǎƘŀǊŜƘƻƭŘŜǊ ǾŀƭǳŜ Ǝŀƛƴǎ ƛƴ ƛƴǘŜƴǎƛǘȅ ǿƘŜƴ ƛƴŘƛǾƛŘǳŀƭǎ 

undergo a standard business curriculum. The current business curriculum is not value neutral. Theories of 

financial value creation, management behavior and strategy and embedded with values that shape the 

thinking of future managers in meaningful ways.  

In summary, decades after the publication of the Gordon and Howell report (1959), not only have we not 
yet developed the prescribed set of standards of professional conduct but have in fact produced a set of 
theories and tools that may have implicitly created a wrong set of standards.  

The Principles of Responsible Management Education propose a shift in the way we look at businesses 
and their managers, their role in society, and the values that ought to drive their behavior. This 
transformation cannot be introduced in a vacuum, but needs to be sustained by robust, respected and 
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influential research paradigms that address problems and aspects of management that have so far being 
either neglected or at best not sufficiently well addressed.  

This transformation would be necessary, if nothing else, to keep up with the world of professional 
practice. The past fifteen years have witnessed an important change in the way managers address the 
social and environmental impact of their companies. In the 1990s not many executives would accept the 
responsibility for the social and environmental impact of their companies beyond legal compliance or 
avoiding adverse effects on their own value chain2. Today this has changed dramatically for many 
industries in many parts of the world. Thousands of companies publish annual reports detailing their 
social and environmental contributions, and tens of thousands of firms have subscribed or been certified 
as compliant with a range of independent voluntary standards, including the UN Global Compact (Visser, 
Matten, Pohl, & Tolhurst, 2007).  

Simon Zadek (2004) of Accountability (an NGO promoting business accountability for sustainable 
development) has documented how companies often move in stages from initially ignoring and denying 
their social and environmental responsibilities, to a phase of reputation managementτwhich sees social 
and environmental matters in terms of costs and risksτto a third stage, where engaging with 
stakeholders on social and environmental issues is regarded as a mechanism for business innovation, to 
a final stage where executives recognize the limits to voluntary action, and actively engage with other 
organizations, including governments and competitors, to influence the overall business environment in 
order to make responsible conduct more financially viable and achieve better collective outcomes.  

It is not clear whether current management frameworks and tools are of much help to companies 
through this transition or whether it is through trial and error that companies progress through the 
different stages and adopt different attitudes towards managerial responsibility. What is clear however 
is the growing need among business leaders for frameworks and tools that will help them address the 
new objectives of social and environmental stewardship in a more systematic and effective way.  

It is therefore important both from the standpoint of securing the support from the academic field 
towards the Principles for Responsible Management Education as well as to serve the current needs of 
managers, that we consider ways to foster a new line of academic research around corporate citizenship 
that is credible with deans, faculty, students and accrediting organizations and that is relevant and 
useful to practitioners.  

2. Research content: What types of research are needed to support responsible management 
education  

The values articulated by the Principles of Responsible Management Education are not exclusive to any 
particular business field but affect each and every academic sub discipline underlying management 
ŜŘǳŎŀǘƛƻƴΦ ¦ƴŘŜǊ ǘƘŜ ǊǳōǊƛŎ ƻŦ άƎƭƻōŀƭ ǎƻŎƛŀƭ ǊŜǎǇƻƴǎƛōƛƭƛǘȅέ όtǊƛƴŎƛǇƭŜ нύ ǘƘŜ tǊƛƴŎƛǇƭŜǎ ŀǎǎƛƎƴ ǘƻ 
managers the responsibility of generating sustainable value for business and society with the ultimate 
goal of creating a global economy that is both prosperous and inclusive (Principle 1). In practice, these 
values have implications for the way businesses design new products, manufacture and deliver goods, 
serve customers, expand to new markets, exploit natural resources or assess performance.  

                                                           
2
 For a history of these changes see Bendell, J. (2004) Barricades and Boardrooms: A contemporary history of the 

corporate accountability movement, UNRISD: Geneva. 
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Until now, research addressing management responsibility has been mostly siloed into ethics, business 
and society, or corporate social responsibility. This type of research, while valuable in its own right, will 
not be sufficient if we want to place the Principles at the core of the educational mission of business 
schools. Research addressing the impact of business in society at large, critical analyses of the 
responsibilities of management, and frameworks to assess performance along non-financial dimensions 
remain a priority.  

But equally important are efforts from within the traditional business disciplines or across disciplines to 
construct new theories and frameworks that are based on socially responsible values and that can help 
deal with the practical implications of social responsibility along the multiple aspects of business 
administration, ie. new lines of research that explore the interrelations between an organization and its 
broader social and environmental context from various disciplinary prisms. For example, what are the 
implications of long-term value creation in terms of budgeting, financial analysis and reporting? How can 
we assess value creation for employees and what practices create most value? How does reputation 
impact brand equity? How can companies best incorporate and internalize socially responsible practices? 
What is the role of boards in establishing and monitoring long-term, multidimensional value creation? 
Under what conditions can socially responsible values be transmitted up and down the supply chain? 
How can companies that engage in the global agenda leverage the experiences to drive innovation?  

The specific issues around environmental sustainability are often separated from broader social 
concerns and even treated as a specific concern of operations management. Both social and 
environmental responsibilities are however interrelated matters and as such need to be addressed by 
research. The environment is not itself a stakeholder. It has no voice and cannot represent its own 
interests. Environmental concerns become an issue for business in as much as they impact the interests 
of the company itself or any other external community. Internal impact needs to be incorporated into 
mainstream research around all core business areas. Impact on external stakeholders cannot be 
separated from research on the broader set of social responsibilities.  

In terms of geographic scope, the type of research that would be required by the Principles should 
recognize the global nature of business responsibilities (Principle 1). This is so both because companies 
are becoming global and because the most complex and urgent issues of our time are themselves global. 
For instance, each of the Millennium Development Goals, adopted by the United Nations in 2000, is 
either global in its causes (environmental degradation and climate change), in its solutions (HIV/AIDS 
and other infectious diseases), or in its impact (poverty and hunger). The eighth goal explicitly calls for a 
global partnership for development that must include government, business and the social sector. If 
business is to play an active role in creating an inclusive and prosperous global economy, scholars will 
need to provide research that addresses the global nature of problems and solutions.  

If only from a pragmatic standpoint, as large emerging nations continue to grow and become more 
important to the overall world economy, as the search for natural resources expands deeper into 
developing countries, and as cross-border trade, investment and migration accelerate, it is absolutely 
critical that business research takes on an increasingly global approach. As companies expand and 
integrate globally, they become involved in ever more complex webs of social and environmental issues. 
Companies may find these issues central to their success and yet be ill-prepared to deal with them.  

This is not to say that locally or regionally focused research needs to be neglected. Global issues manifest 
themselves differently in different settings, and management theory and practice needs to recognize this. 
One-size-fits-all theories and tools may not be accurate nor useful in specific cultural, institutional and 
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political settings. In fact the best global theories are likely to emerge from the aggregation and 
systematic comparison of results across geographies. But what is clear is that an exclusive focus on data 
from the developed world will not produce the type of research to support the values of global social 
responsibility as articulated by the Principles for Responsible Management Education.  

A new paradigm  

Until now, mainstream research paradigms have treated the notion of "corporate responsibility" as a 
separate discipline or subject like finance, marketing, or strategy. Just as schools have often created 
specific courses under the label of "sustainability", "corporate social responsibility" or "ethics", separate 
from the core business disciplines, so have researchers siloed research in this area as a separate field. 
Researchers in these fields have often argued that the dominant paradigms in finance (maximization of 
shareholder value) and strategy (securing competitive advantage) cannot easily accommodate the wider 
ŀƴŘ ǊƛŎƘŜǊ ƴƻǘƛƻƴ ƻŦ άǎƻŎƛŀƭ ǊŜǎǇƻƴǎƛōƛƭƛǘȅέΦ  

aŀƛƴǎǘǊŜŀƳ ǎŎƘƻƭŀǊǎ ǘƘŜƳǎŜƭǾŜǎ ƘŀǾŜ ƻŦǘŜƴ ŀǊƎǳŜŘ ǘƘŀǘ ǘƘŜ ǾŜǊȅ ƴƻǘƛƻƴ ƻŦ άǎƻŎƛŀƭ ǊŜǎǇƻƴǎƛōƛƭƛǘȅέ Ƴŀȅ ōŜ 
intrinsically incompatible with their disciplinary lens. Arguments alone are however unlikely to change 
these views. Old paradigms die only when they fail to explain important observations or when their 
predictive and analytical power is outperformed by new ones. If we want to bring about a new way of 
thinking about business and management, a good place to start would be to prove the weakness of the 
old ways.  

Business schools have an excellent track record of producing useful tools and training students to apply 
ǘƘŜƳ ƛƴ ƻǊŘŜǊ ǘƻ ŀƴǎǿŜǊ ǘŜŎƘƴƛŎŀƭ ǉǳŜǎǘƛƻƴǎ ƭƛƪŜΣ ά5ƻŜǎ ǘƘŜ ŘŜŀƭ ƳŀƪŜ ǘƘŜ ƘǳǊŘƭŜ ǊŀǘŜΚέ ƻǊ άIƻǿ Ŏŀƴ 
ǘƘǊƻǳƎƘǇǳǘ ōŜ ƻǇǘƛƳƛȊŜŘ ŀǘ ǘƘŜ ƭƻǿŜǎǘ ŎƻǎǘΚέ .ǳǘ ǘƻ ƘŜƭǇ ǎǘǳŘŜƴǘǎ ƳŀƴŀƎŜ ōǳǎƛƴŜǎǎŜǎ ǎǳŎŎŜǎǎŦǳƭƭȅ ŦƻǊ 
the benefit of both business and society we need to encourage rigorous exploration of questions that 
ŘƻƴΩǘ ŀƭways have right answers and we need to come up with frameworks that allow students to 
engage in such exploration.  

Traditional questions are likely to underestimate risks to reputations enabled by a highly connected 
world. They may miss the risk of market failures from external threats ς as Monsanto missed consumer 
and farmer resistance to genetically modified seed, or the four technology companies underestimated 
the public interest in compromising privacy standards to enter the China market. And they may fail to 
build consciousness of the social and environmental impacts of business decisions, just like the effects of 
carbon emissions were ignored by industry for decades. But unless we can build some evidence of these 
failures and provide better questions and answers, we will not be able to transform current dominant 
research approaches.  

Although the traditional questions help us with the all-important tasks of quantifying and executing, they 
are also less likely to help us break through convention and imagƛƴŜ ōƛƎƎŜǊ ǇƻǎǎƛōƛƭƛǘƛŜǎΦ !ƴŘ ƛǘΩǎ 
imagination and exploration that lead to exciting breakthroughs in new products and services at the 
nexus of business, society and new market opportunity.  

As a starting point in moving inquiry to a new level, academic research should ponder several 
fundamental questions that can be asked in the context of every business discipline and decision: What is 
the purpose, in both business and societal terms, of a company or business investment?  How is value to 
be defined for multiple communities? What is the context in which business operates? Are the legitimate 
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ǊƛƎƘǘǎ ŀƴŘ ǊŜǎǇƻƴǎƛōƛƭƛǘƛŜǎ ƻŦ ƳǳƭǘƛǇƭŜ ǎǘŀƪŜƘƻƭŘŜǊǎ ŎƻƴǎƛŘŜǊŜŘΚ ²Ƙŀǘ ŀǊŜ ǘƘŜ ƛƳǇŀŎǘǎ ƻŦ ŀ ŦƛǊƳΩǎ ǎǘǊŀǘŜƎȅ 
on its business outcomes and on the quality of life in the community? How are performance and 
profitability measured? What do managers measureτand not measure? Over what time period? Do 
they compute the cost of externalities?  

From theory to practice  

!ǎ [Ŝǿƛƴ ǿǊƻǘŜ ƛƴ мфрнΣ άǘƘŜǊŜ ƛǎ ƴƻǘƘƛƴƎ ƳƻǊŜ ǇǊŀŎǘƛŎŀƭ ǘƘŀƴ ŀ ƎƻƻŘ ǘƘŜƻǊȅέΦ ¸ŜǘΣ ŀǇǇƭȅƛƴƎ ǘƘŜƻǊȅ ǘƻ 
real problems, even good theory, is not straightforward. Throughout their careers, business managers 
will not encounter problems that are well articulated and defined, or that signal specific tools or solution 
paths. Management is about defining and articulating problems as much as it is about solving them.  

A recent report by the Association for the Advancement of Collegiate Schools of Business (AACSB) on the 
impact of research drew our attention to the three levels of research required of any professional 
discipline: basic, applied and pedagogical (AACSB International, 2007). Basic research is intended to 
ŎƻƴǘǊƛōǳǘŜ ǘƻ ǘƘŜ άǎǘƻŎƪ ƻŦ ƪƴƻǿƭŜŘƎŜ ƻŦ ōǳǎƛƴŜǎǎ ŀƴŘ ƳŀƴŀƎŜƳŜƴǘ ǘƘŜƻǊȅέ όǇΦ моύ ŀƴŘ ǿƛƭƭ ƴƻǊƳŀƭƭȅ ōŜ 
the subject of peer reviewed publications targeted to other academics. Applied research refers to the 
άǎŎƘƻƭŀǊǎƘƛǇ ƻŦ ŀǇǇƭƛŎŀǘƛƻƴέ όǇΦ моύΣ ǘƘŀǘ ƛǎΣ Ƙƻǿ ŜȄƛǎǘƛƴƎ ƪƴƻǿƭŜŘƎŜ ŀƴŘ ǘƘŜƻǊƛŜǎ Ŏŀƴ ƘŜƭǇ ǊŜǎƻƭǾŜ 
important business and management problems. This type of research is intended to reach the world of 
practice and is often disseminated through professional journals and trade books. Finally, pedagogical 
research focuses on producing teaching materials and instructional methodologies to improve the 
learning process of current or future practitioners.  

The integral change in management education encapsulated in the Principles for Responsible 
Management Education requires that new research be produced at each of these levels. As discussed 
earlier, basic research is needed to test the limits of current paradigms and build new ones. Those 
paradigms must be translated into actionable knowledge through rigorous applied research, and 
ultimately into new pedagogical and learning tools to put the new theories and practical knowledge in 
the hands and minds of practicing managers.  

Case-based research has emerged as a powerful tool for applied research which can also be helpful in 
building new theory on one hand and can result in effective teaching tools on the other. When it comes 
to the social responsibilities of corporations, and relative to other management and business disciplines 
we still face a deficit of good case studies. This could be an area of great promise.  

A good starting point for applied research and case development would be the set of issues that currently 
dominate discussions among businesses active in the social responsibility arena, for example:  

Á Reporting and assurance of sustainability practices  
Á Social marketing  
Á Integration of social and environmental issues in corporate strategy  
Á Role of energy and food costs in developing economies  
Á General business cases in the developing world  
Á Organizational change and implementation of socially responsible practices  
Á Incentive systems within companies that encourage people to balance social/environmental 

responsibility and profits  
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3. Research methods  

There is tremendous opportunity for scholars to create new methods and build new paradigms that will 
help address the complex issues of managerial responsibility. But doing so in a way that will be seen as 
legitimate across academia and that will attract the interest and energy of leading scholars requires that 
the core values of academic scholarship be respected.  

The AACSB report on the impact of research (2007) underlines four core values that must drive business 
research, three which are common to all academic disciplines (independence, rigor and cross-disciplinary 
fertilization) and one that is specific of professional disciplines (value to practicing managers). The 
independence of scholarship must be guaranteed if not by law by some sort of tenure system that 
screens researchers from political pressures or economic interest. Rigor is guaranteed through strict 
peer-review. And cross-disciplinary fertilization is encouraged by the co-habitation of scholars from 
multiple backgrounds under one institutional roof. In addition, given the professional nature of 
management, business schools have an obligation to produce knowledge that advances practice.  

Some members of the working group report systematical difficulties in breaking through the 
paradigmatic entrenchment in the editorial boards of well-established journals and argue for the 
creation of yet more journals with alternative editorial policies and more diverse boards. New journals 
can indeed play a key role in helping mature and strengthen emerging theories and approaches before 
they are ready for mainstream outlets. But regardless of whether the journals are old or new, new 
research needs to abide by the principles of academic rigor and peer review or the results risk remaining 
marginalized.  

Research methods will likely need to be adapted to the a new ontology and epistemology, one that views 
the firm, not as an isolated, rational decision making machinery, but a complex social entity embedded in 
an even more complex reality (social network theory is a good example).  

Quantitative methods can still play a role in testing theories and mapping trends. But the contextual 
dependencies and intrinsic complexities of the interface between corporations and their environment 
may require of ethnographic approaches that can get at the nuances surveys might not find. At the end, i 
t is not so much a question of whether quantitative or qualitative methods are more appropriate but of 
how the full array of tools at our disposal can be used to address a new set of questions.  

What is important is that corporate responsibility not be treated as simply a new arena for generating 
knowledge and providing teaching, but a new way of approaching core questions about business and 
managerial decision making and behavior.  

4. Research administration and infrastructure  

Academic rank and tenure in most research universities rely heavily on publications in top refereed 
journals which are by their nature conservative. Refereed journals serve the legitimate and critical role of 
ensuring the scientific rigor of the collective effort to advance knowledge, protecting against anecdotal 
generalizations and avoiding baseless fads. They do so by assessing new research against well accepted 
methods and standards.  
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But these very values that are so important to guarantee the robustness of the scientific enterprise also 
risk becoming barriers to paradigm shifts and more radical innovations. The theory of natural selection, 
which is the basis of modern biology, was proposed by Charles Darwin in the nineteenth century but was 
not accepted by the scientific community until well into the twentieth century. If we are to transform 
some of the core assumptions of management education and its supporting body of knowledge, we need 
to be aware of the likely barriers to change and create processes to circumvent them, while recognizing 
that the new research will need to pass the same tests of rigor and quality as more traditional types of 
research do.  

Top journals in business disciplines are dominated by mainstream subjects and may have a natural 
predisposition against the types of research necessary to understand the wider responsibilities of 
businesses in society. Journals, including especially the longest-running and best-reputed, tend to favor 
work that assumes specific theoretical frameworks or methodological approaches as the point of 
departure for inquiry, rather than a set of organizational challenges faced today. Based solely on career 
concerns, it would be ill advised for junior faculty to invest in alternative research paths, as doing so 
could jeopardize their ability to reach tenure. That is, unless specific policies are established to encourage 
them to risk stepping out of the mainstream path.  

The successful implementation of the Principles of Responsible Management Education will require that 
(a) business schools review their research assessment criteria to reward some risk taking on the part of 
pioneering faculty, and (b) that established journals adapt their editorial policies to accommodate new 
types of research addressing key organizational challenges under new theoretical and methodological 
lenses. Both of these goals can be facilitated by increasing the diversity of key decision making groups, 
for example by adding pioneering faculty in key research assessment committees and researchers with 
expertise in new methodologies and approaches in editorial boards of well-established journals.  

In addition to these concerns, there are several other practices that could contribute to support and 
encourage the new type of research, for instance:  

1. Make relevant research more easily available, as a way to encourage new research. For example, 
ǘƘŜ !ǎǇŜƴ LƴǎǘƛǘǳǘŜΩǎ Social and Environmental Impact Network at the Social Science Research 
Network (SSRN) is a free resource where hundreds of faculty members share their latest thinking 
in dozens of topical areas. In Europe, the European Academy for Business in Society (EABIS) and 
the European Foundation for Management Development (EFMD) have created a portal, The 
Business in Society Gateway, compiling a wealth of information and resources.  

2. Share best practices in research. The Aspen Institute evaluated 18,000 journal articles published 
in 2005 and 2006 for relevance towards the Beyond Grey Pinstripes ranking. Of them, 499 were 
determined to relate to social or environmental issues, and those have been made available 
online.  

3. Offer public recognition for innovative researchΦ ¢ƘŜ !ǎǇŜƴ LƴǎǘƛǘǳǘŜΩǎ Faculty Pioneer Awards, 
Dissertation Proposal Awards, and Beyond Grey Pinstripes ranking, are examples of mechanisms 
to provide such recognition.  

4. Support networks of faculty working together. The Globally Responsible Leadership Initiative, 
EABIS and the Aspen Institute provide good examples.  

5. Create networks between businesses and academic institutions. Initiatives like the Globally 
Responsible Leadership Initiative that bring together business schools and companies interested 
in the issues of business and managerial responsibility provide a gateway to research 
opportunities.  

http://www.ssrn.com/sein/index.html
http://www.businessinsociety.eu/
http://www.businessinsociety.eu/
http://www.beyondgreypinstripes.org/
http://www.aspencbe.org/awards/pioneers/index.html
http://www.aspencbe.org/awards/dissertation/index.html
http://www.grli.org/
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5. Summary of Recommendations  

1. The transformation of the educational process that is articulated by the Principles of Responsible 
Management Education must begin by critically assessing the adequacy of current research 
paradigms and theories and encouraging the development of new ones.  

2. Research into the roles and responsibilities of business and their impact in the greater good 
ought to be addressed by all business disciplines.  

3. Research ought to be geographically inclusive and attention ought to be paid to social and 
environmental issues that are global in nature.  

4. New research should focus on key questions: What is the purpose, in both business and societal 
terms, of a company or business investment? What are the legitimate rights and responsibilities 
of multiple stakeholders and how are they to be considered? Whŀǘ ŀǊŜ ǘƘŜ ƛƳǇŀŎǘǎ ƻŦ ŀ ŦƛǊƳΩǎ 
strategy on its business outcomes and on the quality of life in the community? How should 
performance be assessed?  

5. Faculty should develop case studies that incorporate those questions into real strategic, financial 
operational, marketing and leadership decision making.  

 6. Working Group Members  

Co-Chairmen  
¶ Ángel Cabrera, Thunderbird School of Global Management  
¶ Richard Leimsider, Aspen Institute  

Members  
¶ Daniel Arenas, ESADE Business School  
¶ Elizabeth Arteaga, ESPAE-ESPOL  
¶ Francisco Azuero, UAMS Universidad de los Andes  
¶ Walter Baets, Euromed Marseille  
¶ Yoon-Suk Baik, KAIST Business School  
¶ Jem Bendell, Griffith Business School  
¶ Pierre-Antoine Chardel, INT Management  
¶ Jean-Louis Ermine, INT Management  
¶ Mark Esposito, Grenoble Ecole de Management  
¶ Caroline Gauthier, Grenoble Ecole de Management  
¶ Luisa Fernanda Gaviria, Universidad de San Buenaventura Medellín  
¶ Jo Hennessy, Roffey Park Institute 
¶ Edgar Izquierdo, ESPAE-ESPOL  
¶ Ira Jackson, Peter F. Drucker and Masatoshi Ito Graduate School of Management  
¶ Sanya Julyuson, Association of Certified Commercial Diplomats  
¶ Alicia Leung, School of Business Baptist University Hong Kong  
¶ William Loyola, ESPAE-ESPOL 
¶ Valentina Mele, SDA Bocconi  
¶ Michael Metzger, INCAE Business School  
¶ Mark Milstein, Cornell Universtiy  
¶ Dilip Mirchandani, Rohrer College of Business, Rowan University  
¶ Jeremy Moon, Nottingham University Business School  
¶ Jean-luc Moriceau, INT Management  
¶ Andris Natrins, BA School of Business and Finance  
¶ Christine Pearson, Thunderbird School of Global Management  
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¶ Ingo Pies, Martin-Luther-Universität Halle-Wittenberg  
¶ Rupar Rauniar, Cameron School of Business  
¶ Antonia M Robinson, Association of Certified Commercial Diplomats  
¶ Juan Guillermo Saldarriaga, Universidad de San Buenaventura Medellín  
¶ Alfons Sauquet, ESADE Business School  
¶ Raimundo Soares, Fundação Dom Cabral  
¶ Ron Sookram, Lok Jack Graduate School of Business  
¶ Jenny Stewart, Griffith Business School  
¶ Suzanne Young, Graduate School of Management, La Trobe University  
¶ Konrad Zerr, Business School, Pforzheim University  
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d. Change to the Introduction in the foundational document of PRME 
 

Communication to signatory institutions sent on December 3, 2009 by the PRME Secretariat on 
behalf of the Steering Committee 

 

 

 άIn order to dispel some misunderstandings by potential PRME signatories, we would like to 
inform you that the PRME Steering Committee has decided to change the wording in the 
introduction to our foundational document, where the Principles are formulated. From now own, 
this introduction will read:  
 
"As institutions of higher education involved in the development of current and future 
managers we declare our willingness to progress in the implementation, within our institution, 
of the following Principles, starting with those that are more relevant to our capacities and 
mission. We will report on progress to all our stakeholders and exchange effective practices 
related to these principles with other academic institutions."  
 
You will notice that, apart from minor language changes, when talking about the commitment to 
implement the Principles we have added the wording "starting with those that are more relevant 
to [the institution's] capacities and mission."  
 
The reason for this addition is intended to address the perceptions of some schools that PRME 
signatories are obliged to immediately undertake new research inspired by the Principles. This 
concern has prompted hesitation on the part of these schools to become a PRME signatory. We 
understand that faculties have the autonomy to pursue their own research interests, and tenure 
makes it difficult for school administration to have direct control over each faculty's research 
agenda. We anticipate that new scholarship on sustainability and corporate citizenship-related 
issues will take time to develop.  
 
We would like to take advantage of this opportunity to make clear that PRME signatories are not 
expected to implement ALL principles at the same time or immediately. PRME is a voluntary 
initiative based on a commitment to make progress over time. Each institution will write its own 
history of change and updating of its curricula, according to its own capacities and in a consistent 
way to its unique mission statement. Therefore, the PRME principles are not a set of fixed 
standards, but a framework for continuous improved practice that will allow signatory academic 
institutions to raise the bar over time, inspired by the PRME learning community, and, in turn, 
inspiring PRME peers with their own example.  
 
We hope that this change in the wording of our introduction will help schools which are 
considering participation in the PRME initiative better understand its underlying philosophy. It is 
also an invitation to current signatories to genuinely walk the path of innovation, building 
gradually on the basis of the specific nature, capacity and potential of each institution.έ 
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e. Seoul Action Plan 
 
PRME Declaration 
 
ά! {ǇŜŎƛŀƭ {Ŝǎǎƛƻƴ ŀǘ ǘƘŜ ²/Cнллф άtwa9Υ !ǎƛŀƴ 

tŜǊǎǇŜŎǘƛǾŜέ 
Seoul, Korea (May 7th, 2009) 

 
tŀǊǘƛŎƛǇŀƴǘǎ ƻŦ ǘƘŜ {ǇŜŎƛŀƭ {Ŝǎǎƛƻƴ ƻƴ άtwa9Υ !ǎƛŀƴ 
tŜǊǎǇŜŎǘƛǾŜέ ŀǘ ǘƘŜ ²ƻǊƭŘ /ƛǾƛŎ CƻǊǳƳ нллфΣ Ŏŀƭƭ ǳǇƻƴ 
Kyung Hee University School of Management, in 
collaboration with UN PRME, UNGC Korea Network, and 
other Asian PRME member universities to pursue the vision 
of Principles for Responsible Management Education by 
establishing appropriate institutional and operational 
capacities to advocate and promote this Action Plan; 
 

1. In the light of the current economic and financial 
crisis, we renew our commitment to stepping up the process of adaptation of our curricula, 
research and learning methods to the values and principles of the UN PRME. Reinventing 
management education is a necessity, when, in the aftermath of this crisis, the role of companies 
in society will be more clearly defined along the lines of sustainability and corporate 
responsibility.  

2. We value the new policy of Sharing Information on Progress (SIP) as a crucial building block of 
the initiative. Sharing information on our advances in the implementation of the principles is the 
next step in the development of PRME, through the creation of a learning global community of 
management education institutions. 

3. ¢ƻŘŀȅΩǎ ǎŜǎǎƛƻƴ ŎƭŜŀǊƭȅ ǎƘƻǿǎ ǘƘŜ ƛƳǇƻǊǘŀƴŎŜ ƻŦ ǘƘŜ !ǎƛŀƴ ǊŜƎƛƻƴ ƛƴ ŘƛǎǎŜƳƛƴŀǘƛƴƎ ǘƘŜ twa9 
spirit worldwide. Asia remains one of the most dynamic regions in the world economy. Educating 
future business leaders in the region will drastically impact the way business is done worldwide 
in the future.  

4. Asia has a deep root in the philosophy of human dignity, community and common good. 
However, we should admit that modern business education in Asia (including Korea), has been 
influenced by modern business philosophy, focusing mainly on the mechanistic side of efficiency 
in business while ignoring the human side of effectiveness. From this perspective, recasting 
management education on the basis of our own oriental values is needed more than ever.  

5. Recognizing the unique demand for the region in pioneering the mission of  
Responsible Management Education, we propose a closer collaboration among leading Asian 
business schools in the near future. Sharing information and experiences with each other will 
make us better deal with the change in paradigm in management education and increase the 
number of PRME signatories, especially among top business schools in the region.  

6. We propose to build an Asian Forum for PRME among leading business schools in the region. 
Kyung Hee University School of Management will be happy to host its first Forum next year. This 
regional Forum will work closely with the Global Forum for PRME and with the PRME 
Secretariat.έ 
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f. Copenhagen Conference Declaration: A Call to Action for Management Education3 
 

PRME Declaration 
 

άPresented at the PRME/CBS International Conference 
ƻƴ άwŜǎǇƻƴǎƛōƭŜ aŀƴŀƎŜƳŜƴǘ 9ŘǳŎŀǘƛƻƴΥ {ǳǎǘŀƛƴŀōƭŜ 

[ŜŀŘŜǊǎƘƛǇ ƛƴ ǘƘŜ 9Ǌŀ ƻŦ /ƭƛƳŀǘŜ /ƘŀƴƎŜέΣ 
23-24 November 2009, Copenhagen Business School 

 
Business schools around the world call upon political 
leaders to agree to an ambitious global climate treaty at 
COP15 in Copenhagen setting a tone of integration and 
effective cooperation with beneficial effects for the 
future of our interdependent world. As business schools 
we understand our vital role in shaping and 
disseminating the values and best practices that future 
business leaders need to transform a global climate framework into action. At the PRME/CBS Conference 
it was agreed that to effectively support an ambitious climate framework, business schools should: 
 

1. Integrate Climate-related Topics into Management Education  
To meet the climate challenges, citizens of the world will have to alter their behavior and 
the economic, social and political governance systems that support human civilization. Not 
only are changes needed in external systems, but also within corporations in their relations 
with suppliers, customers, competitors, media, civil society and governments. To deal 
effectively with the changes needed, management education needs to adapt existing 
knowledge to include issues of climate change and sustainability within core disciplines as 
part of the new business imperative. These issues need to be integrated not only into 
businesses and more technical analyses related to the natural environment, but into the 
very core of business strategy, and that integration needs to be reflected in business 
school curricula. The climate challenge is multi-disciplinary and our response must be 
based on multi-stakeholder dialogue on climate change among educators, students, and 
other stakeholders such as, but not limited to, governments, business practitioners, local 
and global communities and NGOs. 
 

2. Research the Role of Business in a Low Carbon Economy  
Companies must base their future decisions on solid research and analyses: a future low 
carbon and sustainable economy needs to be based on well-researched management 
practices. Researchers and scholars need to rethink the (often implicit) premises that 
traditional management models are based upon and create new models of management, 
economics, and business that are inherently sustainable, have low carbon footprints, 
encourage disclosure and transparency, and meet true social needs. Business schools 
should encourage and reward research and other forms of scholarship on issues of 
management and climate change, and support professional development, through 

                                                           
3  The views expressed in this Declaration have been informed by deliberations among all participants at the abovementioned conference. 

They do not necessarily reflect the views of all conference participants or the entire global PRME community. 
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professional associations, linkages to business initiatives, publication outlets, and on-going 
faculty development in these domains, along with encouraging students to incorporate 
climate change issues into their research. 
  

3. Lead by Example 
In order to inspire the way forward for future generations we will strive to fully incorporate 
issues of climate change and sustainability into our operations through green campus strategies. 
We will spread within the PRME community of academic institutions and beyond among local 
similarly-spirited communities the following good practices: 
- Estimating and disclosing the carbon impact of our research and education activities 
- Taking measures to reduce our carbon footprint, namely developing energy efficiency saving 

attitudes, promoting renewable energies and sustainable mobility. The aim should be to 
reduce our GHGs emissions at least by 40% by 2020, and to reach carbon neutrality by 2030 

- Using carbon offsetting practices only where it has been found very difficult to reduce 
emissions 
 

Climate action and low carbon innovation is part of the bigger sustainability agenda as advanced by the 
UN Global Compact, whose values inspired our Principles for Responsible Management Education 
(PRME). We understand that the preservation of the basis for human growth requires a simultaneous 
attention to the pivotal problem of climate change along with three related global risks: food crises, 
water sustainability and energy uncertainties. Business schools should commit to develop a new 
generation of leaders capable of understanding the interrelation between those global challenges and 
acting effectively with new approaches and the necessary skills and efficacy conducive to change. In 
order to stay in tune with the global development on these issues we consider this a living document that 
will be updated according to the evolution of the climate change issues and the PRME community.έ 
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4) Coordination of PRME Activities 
 

A. Working Groups 
 
1) PRME Travel Study Working Group  

¶ Linda Reid, J.D.  at reidl@uww.edu  and Jeff Vanevenhoven, Ph.D.  at 

vanevenj@uww.edu   

¶ Webinar was held on July 29th in collaboration with and during the AACSB 

Sustainability conference.  

The goal of the PRME Travel Study Working Group is to promote comprehensive solutions that 
allow our students to broaden their understanding of their world through travel study, while 
minimizing the costs of that education to the environments, cultures, and economies of the 
places to which they travel. The Group will discuss ways in which the Global Compact principles 
and similar sustainable development initiatives can be infused into travel study curricula and 
serve as the foundation for sustainability-specific travel study programs as well as general travel 
studies conducted in a sustainable manner. 

¶ Anticipated Outcomes:  
o Develop best practices for business school-led travel study experiences, including 
ƳŀƪƛƴƎ ǘƘŜ ǘǊŀǾŜƭ ƛǘǎŜƭŦ ŀǎ άǊŜǎǇƻƴǎƛōƭŜέ ŀǎ ǇƻǎǎƛōƭŜ ōȅ ŎŀǊŜŦǳƭƭȅ ŎƻƴǎƛŘŜǊƛƴƎ ǘƘŜ 
environmental, socio-cultural, and economic aspects of travel and tourism on the 
visited countries.  

o Create and deliver an annual handbook on best practices and innovative 
methodologies in sustainability travel study.  

o Initially, assemble an online consortium of participating schools in developed and 
developing countries. Ultimately, cultivate a clearinghouse where interested 
schools can learn and collaborate with potential partners, particularly those 
sustainability-related service learning travel study experiences.  

2) Sustainable Leadership in the era of Climate Change  
¶ Jonas Eder-Hansen, Copenhagen Business School, jeh.ikl@cbs.dk  
¶ Today, climate change is a business reality and represents a clear and unprecedented 

challenge for human society. Yet, the updating of management education to the 
challenges and opportunities for business to address restructuring towards a low carbon 
economy has hardly started. The aim of this effort is to inaugurate a line of 
development on Climate Change and Curriculum Change among faculty members of 
PRME signatories for the transversal introduction of Climate Change issues in the 
curriculum of business schools.  

¶ Preliminary talks among participants created the basis the one-day international 
ŎƻƴŦŜǊŜƴŎŜ άtwa9κ/.{ LƴǘŜǊƴŀǘƛƻƴŀƭ /ƻƴŦŜǊŜƴŎŜ ƻƴ wŜǎǇƻƴǎƛōƭŜ aŀƴŀƎŜƳŜƴǘ 
Education: Sustainable Leadership iƴ ǘƘŜ ŜǊŀ ƻŦ /ƭƛƳŀǘŜ /ƘŀƴƎŜέ ǿŀǎ ƘƻǎǘŜŘ ǳƴŘŜǊ ǘƘŜ 
Chair/Coordination of Professor Mette Morsing and Jonas Eder-Hansen, Research 

mailto:reidl@uww.edu
mailto:vanevenj@uww.edu
mailto:jeh.ikl@cbs.dk
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Director Center for Corporate Social Responsibility (cbsCSR), by the school  leading this 
effort, the Copenhagen Business School, on 23 November in the wake of the COP15 
meeting, - where the international community will initiate the post-Kyoto negotiations.    

¶ Preliminary talks among interested PRME institutions have taken place in a webinar, in 
the context of the Copenhagen Business Summit, on 26 May. CBS chaired this webinar 
with PRME interested signatories in order to exchange views concerning the agenda, 
ƴŀǘǳǊŜ ŀƴŘ ŜȄǇŜŎǘŜŘ ƻǳǘŎƻƳŜǎ ƻŦ ǘƘŜ άtwa9κ/.{ LƴǘŜǊƴŀǘƛƻƴŀƭ /ƻƴŦŜǊŜƴŎŜ ƻƴ 
Responsible Management Education: Sustainable Leadership in the era of Climate 
/ƘŀƴƎŜέΦ CŀŎǳƭǘȅ ƳŜƳōŜǊǎ ƻŦ twa9 ǎƛƎƴŀǘƻǊȅ ƛƴǎǘƛǘǳǘƛƻƴǎ ǿŜǊŜ ŜƴŎƻǳǊŀƎŜŘ ǘƻ 
participate in this one-hour webinar. 

¶ Outcome: The Copenhagen Conference Declaration: A Call to Action for Management 
Education 

 

3) Working Group on 
Incorporation of the PRME 
in Executive Degree 
Programs 
¶ Dr. Felicitas Mocny, 

Steinbeis University 
Berlin, 
fmocny@steinbeis-
icrm.eu  

¶ Webinar scheduled for 
Jan 27th 

¶ Background: As the 
interest in Executive 
Degree Programs continues to grow, academics, students and employers are 
recognizing the need to integrate the values of Global Social Responsibility in academic 
activities and curricula. This Working Group aims to inspire and facilitate research, 
discussion and exchange of efficient approaches in order to create an effective learning 
experience, based on the Principles for Responsible Management Education. Special 
attention will be given to ensure the development of consistent and systematic 
management concepts conducive to Executive Degree Programs. At the same time, the 
Working Group will work on raising awareness about the necessity of this adaptation 
process. 

Goals: 
Regarding the incorporation of the PRME in academic activities, the Working Group will work 
on:  
¶ Establishing frameworks for faculty and student discussion and engagement 
¶ Encouraging students and faculty to join various national and international groups 
¶ Encouraging students and faculty to initiate groups, organizations and initiatives 
¶ Organizing thematic campus workshops, conferences etc.  

mailto:fmocny@steinbeis-icrm.eu
mailto:fmocny@steinbeis-icrm.eu

