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Introduction

The PRME 2009 Activitipsesents thethriving reality of the Principles for Responsible Mg@aent
Education initiative. Ifportrays not only the activities undertaken by the PRME Secré¢tarid the

United Nations Global Compadtut alsg most importantly the efforts made by committed eo
conveners of the initiative, from international accreditation bodies like AACSB and EFMD to advanced
laboratories like GRLI or students organizationsNigeImpact.

PRME has been present in a growing number of academic events) 2869has been able to organize

two major Conferences: in Seoul, tdet wa 9 Y ¢ KS | & &dnfgrenteproshizeliquéring S ¢
auspices of Kyung Heeigness SchophndA Yy / 2 LIS y KRREIEEBS IniérKaflonat Conference on
wSalLRyaAroftS alyl3SyYySyd 9RdzOI GA2yY { dza lodganigedbyt S [ St
the Copenhagen Business School

The number of signatories has continued to grow in 2009, regcalimost 100 new participants: this is
without doubt, the mostsalient signabf the vitality of the initiative.

Among the ew signatories,we would like towelcome the decision made by some important
associations to become nestrategic actors of PRMIgroviding additionaloutreachand legitimacyto

the initiative: thus, the Association of MBABMBA) the Latin American Council of Business Schools
(CLADEAJhe International Association of Jesuit Business Sclizal8S}he UK Association of Business
Schools (ABS), theBTS Teaching Society for Management Educatibrs,European Business Ethics
Network (EBEN) and the Chartered Institute of Commerce of Nibavia decided to align themselves
with the Principles.

Over the year, a number of neRRMEpolicies became operativeProbably the most important ave
undertaken by PRME in 2009 svto put into place the new policy on Sharing Information on Progress
(SIP).With it, PRME has now its most importainistrument to truly become a learning community
while assuring the integrity and credibility of the initiative. Signatories, even ifitstedate to upload
their reports is due in Jun2010, are alreadgendng their SIP documents, thus creating the most
important pillar of the initiative.

Finally, ths Report highlightsthrough a growing list oPRMBEWorking Groups and PRME meetings,
core conviction of all the eoonveners who collaborate in the governance of PRME: the real change
agentsin PRMEare the participating academic institutions which d@ransformingtheir curriculum,
inspiring new research or experiencing with new teaching methods in order to produce a new
generation of sustainable and responsildaders PRME is owned by its participants, and this is why we
continue to provide them wk working platforms, in the form of Working @ups, webinars and other
meansof collective action \were they can take a leading role in the transformation of management
education towards the valuasf sustainability and global corporate responsibility.

PRVIE Secretariat
January 2010



PRM Principles for Responsible
www.unprme.org Management Education

R
)
Z

NET IMPACT

Net Impact PRMERelated Activities 2009

Net Impact is an international nonprofit organization with a mission to inspire, educate, and equip
individuals to use the power of business to create a more socially and environtgenusiainable
world.

bSG LYLIOGQa ySi¢g2N] =2 SOSydas NBaSINOKI NBaz2daNDSa
PRME: changing the world through business. In 2009, we deepened our involvement with

undergraduate and graduatievel business students promote responsible, sustainable management.

In addition, we created a new 20@®12 Organizational Strategic Plan that includes an increase in MBA
programs endorsing PRME as one indicator of our success.

Network

The Net Impact network provides a foruor undergraduates and MBAs who are committed to
environmentally and socially responsible management to connect, learn, and build careers. Student
members engage in chapters at their colleges and universities, where volunteer chapter leaders
organize lochactivities promoting responsible business and sustainability. We are constantly growing
our network of members and chapters, and encouraging them to convince their schools to endorse
PRME.

1 Our network currently includes more than 15,000 students arafgssionals, and more than
250 chapters in 28 countrieB1 2009, 29 new student chapters launched in countries around
the world, including Canada, China, Spain, andtltalynging our network to 200 student
chapters at the end of the year.

f bSid L Ytuderdmembersdparticipated in our Curriculum Change initiative in 2009, which
empowers them to improve their MBA program by incorporating socially and environmentally
focused classes, discussions, and events into the curriculum. In 2009, we engage@ over 5
Curriculum Change delegates representing 40 schools.

Events

Net Impact convenes members for discussions on sustainability and corporate resporsilaitityl
topics. Our annual conference and hosted conference calls educate our members and equip them t
become changemakers in their schools and communities.

f  The2009 Net Impact Conferente 4§ KSYSR d&! RGFyOAy3 {dzaldlAylofS I
accommodated more than 2,600 peopl®ur biggest audience yet. At the conference, Deputy
5ANBOG2NI all 33AS alO! NIKdzZNJ Y2RSNI SR | o0 NBI | 2 dzi
I bSg [/ 2dz2NBESe G2 ONAy3I FGidSyadAz2y (2 GKS AYLRZNI
included Dean Carolyn W@¥ (KS | yYAGSNEAGE 2F b20NB 51 YSQa



http://netimpact.org/displaycommon.cfm?an=1&subarticlenbr=3220
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Dean Deborah Merritbands of Simmons College of Management, and Dr. Mark Albion of

.loaz2y /2tt8380 58Iy 222 KAIKEAIKGESR KSNI a0K2

1 Net Impact hosted 58sues in Deptbonference calls in 2009, educating more than 1,700
a0dzRSyida IyR LINRPFSaaAz2zylfa 2y (2LA0a &adzOK I &
{dzAGFAYlI0fS DNRoUOKDE

1 Net Impact also hosted five Curriculum Change conference calls over the course ofrthe yea
These calls allowed students to get involved and learn about trends and best practices. Topics
AyOf dzZRSR aDf20lf ¢NBYRa F2NJ 0KS 9RdzOlI GAZ2Yy 27F
C2dzNJ / FAS F2NJ / dZNNRK Odzt dzY [/ KIF y3ISdé

Research and Resources

Net Impact conducts research, collects useful information, and distributes our resources via our website
and in our regular newsletter communications.

1 In 2009, we completed a survey of 1,600 undergraduates about their views regarding the role of
business inaciety. Our findings were recently publishedldndergraduate Perspectives: The
Business of Changing the Wontart of ourPerspectiveseries. Undergraduates revealed that
they see themselves becongiheaders in social and environmental issues in the future, but they
want more from their schools to prepare them.

1  We published our annu@dusiness as UNusuglide thatfeatures schools that have best
AYGSaANFr ISR twa9 @GFftdzSa Ayd2 GKSANI odzaAySaa
schools the most yet with input from 2,400 students.

1 Our Curriculum Change web portal positions the initiative as one of aaricgpact programs. It
is updated with current news, and resources. We developeay.netimpact.org/prmeas a
page within the Curriculum Change portal to enhance visibility of PRME and encourage member
involvenent.

Partnerships
Net Impact partners with companies and other nonprofit organizations to provide experiential learning
opportunities for our members.

1 In 2009, we worked with partners to develop specific internships for MBA candidates in the
fields of stainability and corporate responsibility. For example, our Climate Corps program, in
partnership with the Environmental Defense Fund, placed 26 Net Impact members as fellows in
companies including Cisco, eBay, and HP. Fellows were able to getdmex®rience finding
energy efficiencies. By the end of their internships, fellows had saved their host companies over
$54 million and 100,000 metric tons of GHG emissions, and developed skills to take into their
future careers.

1 Working with companies like Wahrt, Nestle Waters North America, and Hitachi, Net Impact
engaged students in business plan and case competitions. Students learn through developing
sustainable products or sustainable business solutions, and present their findings to company
executives.


http://www.netimpact.org/perspectives
http://www.netimpact.org/perspectives
http://www.netimpact.org/displaycommon.cfm?an=1&subarticlenbr=2288
http://www.netimpact.org/prme
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AACSH

AACSB International, as a founding member of the PRME initigtio@mnmitted
to supporting its member institutions that seek to inspire and champion
responsible management education, research and thought leadership witin
relevant commuities and greater society.

As of January 201@,70AACSB memberscluding more than 90 AACSB
accredited institutions, ar®RME signatags. On behalf othe AACSB Board of
Directors and staff, | am proud tifesecommitments. | also look forward to
welcoming and supporting more schools in 2010 interested in adopting the
Principles within theiown capacities and missions.

Within thisbrief report you will find highlights from 2009 where AACSB has
provided services within the spirit of the PRME to members and others. We
welcome your thoughts and suggestions on how we can further support schools
in their efforts to make progress on the Principles in 2010.

ﬁ?’t—«f}/ﬁw@

John J. Fernandes
President and Chief Executive Officer

The Association to Advance Collegiate Schools of Business 777 South Harbour Island Boulevard 813-769-6500

Suite 750 813-769-6559 fax
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AACSB InternationaPRVIE RelatedActivities 2009

PRME Affinity Group

Increased participation in the Affinity Group from 56 to 133 (137%)

Met at AACSB International Conference and Annual Meeting 2009 (59 participants)
Met at Sustainability Conference 2009 (32 participants)

Moved listserv to AACSB Exchange creating an interactive platform for the sharing of
resources and networking among PRME signatory members

1 Held a PRME Travel Study Working Group webinar for live participants at the
Sustainability Conference as well as remBRME participants worldwide (14 remote
participants)

= =4 4 A

Events

9 Sustainability Conference held on July3Bin Minneapolis dedicated to PRME themes
and used as a platform to highlight the work PRME signatory schools. 11 PRME signatory
institutions were featued on the Sustainability Conference program.
1 Sessions at other AACSB conferences dedicated to PRME and related themes:
o DeansConferente CSo NHzZE NBE wnnd>E aLYGSINI GAy3I {d
[ dzNNXR Odzf dzY ¢
o International Conference and Annual Meeting, April 20096 { dza G F Ay 6 A f A
B{ OK22f /[ dzNNA Odzf dzY¢
o World Class Practices in Management Education Conferé&faye2009,
G{dzadGlrAylroAtAGe YR wSalLkRyaAroAafAdey [/ dzN.
5SSt 2LIYSy e
o World Class Practices in Management Education Confer@ateber 2009,
GDNBSY Ay 3¢ al yI dArferintifles SoRREEpONSiGle2 v
al ylI 3SYSyid 9RdzOF A2y o6twa9y |yR GKS 9YS
1 Sessions at necAACSB events:
o John Fernandes, paneli€ ADEA Annual Conferendevember 2009
o Juliane lanneelli, co2 NBIF yAT SNJ F2NJ aDNBSyAy3a al yl 3aSy
F2NJ 3f 20l f NBaLR2yaAroAtAdASa FyR SGKAO&aE
Conference, August 2009
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Resource Center

1 Implemented the Ethics and Sustainability Resource Center in 2008 to prbeide t
AACSB membership and broader academic community with resources, effective
practices, and updates on events, awards and recognition in the areas of Ethics and
Sustainability.

1 Plans are underway to redesign the resource center for greater function agglratton
with the new AACSB Exchange platform in early 2010.

Publications

1 BizEd Magazine
0 Focus on SustainabilityJuly/August issue 2009. Articles included:
A Microfinance in Action
Teaching a Sustainable World
Toward Sustainable Change
Defining Social Erepreneurship
Grassroots Efforts
Advancing Sustainable Scholarship

> > > >

1 ENewline
0 . NBIFRSYAYy3a . dza Ay S a-GreafoR wzSdivingiGopgal TNR Y 2 S|
t NP6t SYaéd o0& /I Nepfey 2223 CSo6NMzt NBkal NO
o 4! NB 2SS wSIRe (2 9YONIrOS (KS, bSSRa 2F
August/September 2009
G.dzariySaa {OK22f 5SIy wSLR2NIa 2y tSIOS
| FAKFYyAAGlIyYyé o0& [/ FNRfey 2223 hOi20SNkb2
Gt NAYOALX SR [ SIRSNEKAL) ! a2RSft -F2NJ (KS
Sands, October/November 2009
0 KK OayY a2z2NB L YL} Ndedeyher/Jbndagy 2008007 9 @S NE

o

o

Organizational Commitment

1 On March 26, 2009, AACSB International became a signatory of the Global Principles for
Socially Responsible Associations and Nonprofits.
http://www.asaecenter.org/Forms/SocialResponsibilityPrinciples/index.cfm

1 On September 22, 2009, AACSB Board of Directors endors&@iiaL Guidelines on
Sustainability
http://www.efmd.org/images/stories/efmd/downloadables/EQUAL guidelines_Sustain

ability.pdf



http://www.asaecenter.org/Forms/SocialResponsibilityPrinciples/index.cfm
http://www.efmd.org/images/stories/efmd/downloadables/EQUAL_guidelines_Sustainability.pdf
http://www.efmd.org/images/stories/efmd/downloadables/EQUAL_guidelines_Sustainability.pdf
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EFMDPRMERELATED ACTIVITIES 2009

9Cas5Qa AYyGSNBad Ay (i Bnpliationdric tnandgBniest educhtiodahd A SG& | yR
development iswoty S ¢ @ I £ NB I R&thekohcein foSsoctllwiliare and braad political

participation, the changing socgconomic environment and related corporate strategy, the oil crisis

andsii F Ay G Ay 3 SO2sa2Wweld a grévihg ddricedn for endironmental issues among

others, were reflected in projects that were conducted alone or in cooperation with others such as the

EIASM (European Institute for Advanced Studies in Managemetite AACSB.

Over the years, a number of issues have been tackled with the most recent ones coming to fruition now.
A chronological listing of work done and activities initiated in the past is attached for reference

(Attachment 1). It is in this framewrk and inline with its overall strategic goals that EFMD acts today in
support of PRME.

| Current commitments/activities

1 ¢ Globally Responsible Leadership Initiative Foundation (GRLI)

The GRLI Foundation is the result of an agreeraadtjointinitiative of the UN Global Compact and
EFMD in 2004rior to the launch of PRME. GRLI is an advanced laboratory aiddr&&ME and UN
Global Compactrihciples from a globally responsible leadership angle. Of major irttEreleveraging
PRME and UNGG@iples, we list below some of the 2009 accomplishments:

- ¢CKS /2YYdzyAUASa 2F wSalLRyairoftsS ' 0GAz2ya o/ 2w! ao
enhancing GRLI impact by engaging local and regional stakeholders in their joint effort of
developing a nexteneration of globally responsible leaders. As a start, CORAs have or are being
established in Brazil and Latin America, France, UK and South Africa.

- The GRLI Ambassadors network engaging students and junior managers from GRLI partner
institutions acrossantinents in a debate on concepts developed within GRLI and their
integration in the curricula and business practices.

- Concept Development, Research and Publication in collaboration with Emerald publishing which
has seen the launch of the Journal of GldRasponsibility and the Sustainability Accounting
Management and Policy Journal.

For further information on GRLI achievements 200%gterefer to the GRLI report of Activities

EFMD, as a founding partner and sponsor of GRLI, supports the GRIl BoAr@y Qa SFF2Nlia (2
recommendations and compliance, stimulating entrepreneurial initiatives and business/academia
partnerships in view of experimenting new approaches to learning, developing new concepts and

monitoring practical and effective imganentation.
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2 ¢ European Academy for Business in Society (EABIS)

EFMD continues to collaborate with EABIS as for example on the development of the joint Business in
Society Gateway that promotes links to thjpdrty resources that are selected and cléisdiacross a
framework of categories.

3¢! b5t wS3IA2yLrf aDf2o6lt LyOfdzAAGS al Nl SGa Ay 91 ads
EFMD is a member of this working group.

3 ¢ Quality assessment

3.1. EQUIS

Since its setip in 1997, EQUIS Standards & Criteria inclddedOK I LJG SNJ 6/ KIF LJASNJ 10 2V
0 KS O2 Y Y dzythed, sténdards dnd ofit€rifiaveevolved affecting other chapters as for
example Chapter 2 (Societal relevance) or Chapter 3 (Ethics and values).

3.2. EQUAL

The European Quality Link (E&W) launched at the initiative of the EFMD is a network of networks

acting as a think tank and policy development organization in European and international business and
YEYyF3SYSyid SRdzOF(GA2yT GNXAYyAy3asr NBaSklNgde&n YR RS@S
{ dz& G I A ¥ | atlachkhan®)éendorged sy all member associations in October and published on

the EQUAL webpage of EFMD website.

4 ¢ Promotional actions

We are not in a position to provide an exhaustive listing of all our promotionalreckiot we confirm
that:

(1) Sessions on themes related to responsible management education/responsible
leadership/corporate responsibility have been held at various events including:

1 2009 External Relations Meeting.ondon24 April 2009
Trends in Busine§ucation
Aim of the sessiorunderstanding the general context of the changing world and how this
affects the future for Business Schools.
Peter Lacy, Head of Sustainability Practice, Europe, Africa and Latin America, Accenture, UK

1 2009 EFMD Annual Conénce,Brussels, June 2009:
Developing Leaders for Tomorrow
Development of a conceptual framework on the leadership needed for the corporation of
the 21st century in a corporate as well as an educational environment.
Philippe de Woot, Professor Emeritus, Louvain School of Management, Belgium
Uwe Steinwender, Senior Manager, Daimler G&many
John Alexander, Former President and Senior Adviser, C&lter for Creative Leadership,
USA

10
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1 2009 EFMD CENTRUM Conferendma, 6 July 2009
Developing Responsible Leaders
Anders Aspling, Secretary General, Globally Responsible LeadertshipeniGRLI
Foundation, Belgium
Walter Esquivelzxecutive Director of Babson College's William F. Glavin Center for Global
Management, USA
Moderated by: Beatrice Avolio, Academic Dean, CENTRUM Catdlica, Peru

91 Atall our events aEFMD Updatés presengd, in which reference is made to PRME.

(2) As in the past, in every presentation on EEMerence is made to PRME. This is also true for
events in which we are asked to contribute on a theme that is relevant. This was the case at the
October 2009V orld Bankconference in Montenegran which EFMD presented a session on
GAYyaldAGdziA2yFE GNIyaF2N¥YFGA2yé F2NJ dzy AGSNEAGAS

(3) In 2009, we inaugurated a new category under the EFMD Annual Case Compstitiasored

68 9Ca5Y GHERENFAAQESSKALS YHAyGrAyAy3 GKS OF
wSalLRyaroAtAleéd aLRYy&a2NBR o0& LyalGAaddziz RS 9YLN
GwSalLlRyairoftS [ SIRSNAKALE YR NS OdaNNByiate Sgl

(4) Our publications (Forum, Webzine, Annue$ LJ2 Nd$ @ell Xsour website regularly publish
information on PRME.

11
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GRLIPRME Related Activities 2009

D

GLOBALLY RESPOMSIBELE LEADERSHIP
IMITIATIVE

General

The GRLI is a global coalition of businesses and learning institutions founded in 2004 jointly by the

United Nations Global Compact and the Epgan Foundation for Management Development

69Ca50® LGA ALISOATAO FAY A& WhatddwehaSetddOotokréate Ay |
a new generation of globally responsible business le&dérs a dzOK 2 F (G KS 02y OS LJi dzt f
PRMEisroo®R Ay (GKS ¢2N)] 2F (GKS Dw[L FyR Ada wnnp al/l
AAAYATFAOLIY(H AyLlzi 2F GKS Dw[LQA& F2dzy RAy3 LI NI A O
were vigoroursly involved in shaping the PRME framework in itdgorechLJK | 8 S® DA @Sy Dw[ L
mission, it embeds the same values and it is aligned with and fully integrates the PRME in all of
Dw[LQa FTOGAGAGASE Ay 2yS gleé& 2N I y2idKSNI &dzLdLJ2 NI

Advocacy and Promotion
During 2009, GRLI continuedgmmote the PRME in the following ways:

All learning institution (business school) partners of the GRLI are encouraged to sign the PRME and
71% (27 out of a total 38 of business school partners) had done so by 31 December 2009.

In all presentations madduring the year by leading representatives of GRLI, the PRME was
specifically addressed, and the principles were preseqtedmany cases with examples of what is
being implemented (and how) within the partner organisations of GRLI.

Aligning with the Ful Set of PRME: Strategy, New Learning Practices and Concept Development

alye 2F (KS Dw[LQ& o6dzaAySaa &a0Kz22f& | NB SELX AOA(
PRME. There are practical examples of implementation regarding all prinéiplakeady reported

in 2008 at the Global Forum on Responsible Management Education, a number of our participant

schools are excellent examples of spearheading a new increasingly multidisciplinary and

sustainability oriented education.

Our analysis shosvthat while some have taken a full holistic approach to the implementation
including all principles from the start, others have chosen a strategy of focusing on one, two or a few
principles to begin with while simultaneously securing a @rg organisaibnal commitment to all

six principles.

Curriculum development is addressed by many of our participant schools, and there are a number of
innovative and experimental examples of new curricula emerging.

12
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The GRLI has also taken initiatives for new actiganted research on a mulinstitutional basis
AyOf dZRAY 3 a¢ KS ¥/2NA02dRNEGEA 2t yNB2STS QilK S5 KKAMOK g A f f LINR O
the development of all aspects of the PRME as it generates outcomes in the coming years.

Sharing Ifiormation on Progress

At the PRME Global Forum in 2008, GRLI chaired a worksHgipanimg Information on Progress.
The result was a proposed simple reporting model for all signatories.

Within GRLI this work has been taken further and a system for shaimdson experiences and
learning has been developed and it is ready to be launched throughout the partnership.

GRLI disseminated information on PRME related activities through the following conferences in
2009:

2009 7" GRLI General AssemblBelo Horiante, 5 March 2009:
Getting started with PRME

Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation,
Belgium

Per Junker Thiesgaard, Associate Dean, AVT Business School, Denmark

-~ 2009 EFMD Annual Conferendarussés, 79 June 2009:
How can a framework be developed for leadership of the 21st century firm in a corporate as

well as educational environment?
Philippe de Woot, Professor Emeritus, Louvain School of Management, Belgium
Uwe Steinwender, Senior Manager, DEMAG, Germany

John Alexander, Former President and Senior Adviser, C&lter for Creative Leadership,
USA

- 2009 EFMD GRLI Joint SemirBwussels, June 2009:
On integrating global responsibility with-tempany leadership training and management
devebpment
Philippe de Woot, Professor Emeritus, Louvain School of Management, Belgium

Uwe Steinwender, Senior Manager, Daimler AG, Germany

John Alexander, Former President and Senior Adviser, C&lter for Creative Leadership,
USA

> 2009 First Global Etbs ForumGeneva, 23 July 2009:
Beyond changing rules of the game, changing the game itself: For a new paradigm of business

proposed by business schools

13
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HenriClaude de Bettignies, organizer, Professor Emeritus, Asian Business and Comparative
Management &INSEAD, Distinguished Professor of Global Responsible Leadership at the China
Europe International Business School, Shanghai

Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation,
Belgium

Philippe de Woot, Pressor Emeritus, Louvain School of Management, Belgium

-~ 2009 EFMD CENTRUM Conferetdgma, 6 July 2009:
Managerial challenges for Latin America: Developing innovative, responsible, talented & global

leaders
Anders Aspling, Secretary General, Globally Resple Leadership Initiative, GRLI Foundation,
Belgium
Walter EsquivelExecutive Director of Babson College's William F. Glavitei(fen Global
Management, USA

»2009 7" Annual Baltic Management Development Association Conferer@epenhagen]5
May:
Vadue Based Management
Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation,
Belgium

Marielle G. HeijltiesProfessor of Managerial Behavior, Director Universiteit Maastricht
Business School, The Netherlands

Per Juiker Thiesgaard, Associate Dean, AVT Business School, Denmark

2009 GRLI'8SGeneral AssemblyBordeaux, B October:
Update on sharing information on progress on PRME

Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GiRitidroun
Belgium

Publications

- 2009 Global Responsibility Magazingjne 2009:
Providing guidance for the enactment of the UN Global Compact PRME

Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation,
Belgium

Per Jaker Thiesgaard, Associate Dean, AVT Business School, Denmark
http://iwww.grli.org/index.php/component/content/165?task=view

Additionally, in 2009 GRLI attend the following conferences in an advocacy capacity for the PRME
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-~ 2009 EFMD Deans and Directors Miegf Milan, 2930 January:
Anders Aspling, Secretary General, Globally Responsible Leadership Initiative, GRLI Foundation,

Belgium

-~ CSR Europe Annual Meeting 2009 and Strategy WorksBopssels, 19 June 20009:
Anders Aspling, Secretary General, Gloligégponsible Leadership Initiative, GRLI Foundation,

Belgium
Philippe de Woot, Professor Emeritus, Louvain School of Management, Belgium

For more information, please contact the GRLI Foundation rue Gachard 88, Q%) Brussels, tel.
+322-6290810, fa +322-6290811, email: info@grli.orgor visit us online at
www.grli.org/index.php/focusareas/prme
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EABISPRME Related Activitiez009

ﬁ EABIS

Eurepean Academy
of Business in Saciety

Since 2002 the European Academy of Business in Society (EABIS) has established itself as the reference
point in Euppe for the integration of business in society issues into management practice, theory and
learning. With an increasingly global foausis reflected in a membership of 100+ institutions spread
across five continents; it is committed to enhancing the qugl and relevance of executive
development through active dialogue with and engagement of leading companies and other
stakeholders.

It is from this busineskd perspective that EABIS lends its active support to the further development of
PRME. The socjaénvironmental, governance and economic challenges facing companies today are
clearly coalescing into a global agenda.

This is something that cannot be addressed by single companies, nor by international organizations
acting in isolation. Similarly, netwaining, skills and competence needs will not be met by individual
business schools or universities. There is a serious imperative for systemic reform, for emerging
coalitions to agree on common approaches to equipping the managers of the future towiteal
unprecedented pressures and expectations.

In the past twelve months, EABIS has organized and/or facilitated a range of activities to support to the
goals of PRME:

Research and Knowledge Development

Developing the Global Leader of Tomorrow

CKPt@ol [ SFRSNBE 2F ¢2Y2NNRg¢ LINR2SOO Aa LI NI 217
.dzaAySaa {OKz2f Fa |y AydS3aNI f LI NI 2F 9! . L{Q /2
support of the PRME initiative. The project hasreSel/ 2 3SNJ ¢ cnInnn AYy TFdzyRAYy 3
Founding Partners IBM, Johnson & Johnson, Microsoft, Shell and Unilewsrd was supported by nine

other leading institutions: Case Western Reserve University, Center for Creative Leadership, CEIBS, IEDC
Bled, IESE, INSEAD, Teagiob de Monterrey, the University of Cape Town and the University of
Waikato.

Its research findings and insights are based on a global survey of CEOs and senior executives at
companies participating in the UN Global Compabe $urvey was implemented in September and
October 2008, at the height of the financial crisis. This was complementedd®gpth interviews with

33 individuals, including senior HR and sustainability managers and other thought leaders.

A preliminary repa was delivered at the inaugural PRME Global Forum in December 2008, with a final
version being released by EABIS and Ashridge in spring 2009. It highlighted three clusters of knowledge
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and skills that are seen as essential fof' 2&ntury management byt 2 Rl € Qa 0 dzachmgeg,a a € S| |
Connectednessnd Complexity.

{AYyOS AGA flIdzyOKZ GKS aDf20oFf [SFRSNA 2F ¢2Y2NNRS
academic and stakeholder conferences, and has been covered by a number of media outlets

(predominantly in Europe). Discussions are ongoing about a potential second phase to this work in 2010.

To download the final report, please visitww.eabis.org/projects

Special Issue of Corporate Governae Journal ¢ Corporate Responsibility, Leadership and
Organisational Change

¢KS fFrGSad Ay 9! .L{Q aSNAS&E 2F /DW {LISOAIf AaadzS:
September. Building as always on the most robust, relevant inputs fromdi& @A 2 dza &SI NRa Oz
this publication features thought leadership pieces from senior executives, scholars and stakeholders

alike.

The articles and papers are arranged within a mditiiensional framework that seeks to align CR and
sustainability ballenges with new approaches to leadership and organizational transformation. As with
all EABI®randed Sl publications, the content has been mpdblicly available on our website

Key contributors include:

Sir Michael Rake Chairman, British Teleco@roup

Simon Zadek Chief Executive, AccountAbility

Peter Whiteg Director of Global Sustainability, Procter & Gamble

Peter Lacy, Head of Sustainability Practice, Accenture (EALA)

Maurizio Zolleg. 2 002y A 5SIyQa [/ KFEANBR t NRPpsaEigNI 2 F { G N

=A =4 =4 =4 =4

To downloadhe content of the Special Issue, please vigikw.eabis.org/resources

Education and Learning

Mainstreaming Corporate Responsibility and Curriculum Development

In September2009, EABIS launched twelve new case studies from its flagship education project,
supported over four years by its Corporate Knowledge and Learning Programme. The cases were

I O02YLI yYyASR o0& | &Sid Y2NBE O2YLINBKSyaw@dLIEBENDRERA (
(Smith, N.C. & Lenssen, G., Wileys).

Led by London Business School and INSEAD, this initiative brought together leading companies and

scholars to calevelop new teaching materials that underline the cros#ting, interdisciplinary
relevance of corporate responsibility issues for business strategy and operations.
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The textbook integrates a further eight cases, as well as framing pieces from internationally renowned
scholars that align CR with mainstream scholarship (in economics, finatreéegy, marketing,

accounting, etc).

For more information, please visitvww.eabis.org/projects

To purchase and download individual cases and teaching notes, pleasewigitecch.com
Sustainable Innovation Awards

In 2008/2009 Ashridge Business School, in partnership with the European Academy of Business in
Society (EABI&hd supported by HP and WWF, designed and promatspecial Sustainable Innovation
Award.

The award was designed to generate thest ideas from MBA and other pegtaduate students on how
organisations can create value from the shift to a low carbon econ@upmissions ranged across
industry sectors and geographic regions and entramfidected on business modelproduct and/or
proces innovation to drive sustainability and economic value creation

'.F

2 Y
KS a

S

The winning entrant received@l & K LINA T S i K
from Spencer Stuart, the executive searclr'fic ¢ NA 1

respectively, also with career advice.

T nz
02 [

i ¢

E Y2y
A LJ

ax U

A
KNR

P

n
y

cn>m

The award was open to full or patitme students studying on any MBA programme being taught in
Europe, the Middle East or Africa (EMEA) during the 2008/2009 atgadear. Additionally, the award

was also open to full or pait A YS a.! &a0dzRSYy (& -EMEA nieyier séhdols and. L { Q
students on MBA or Masters lelvpostgraduate programmes ainiversitieswith strategic links to

Hewlett Packard

For further iformation on the award, please visitww.ashridge.com/sustainableinnovation

EABISEFMD Partnership

The strategic collaboration between EABIS and EFMD continued strongly in 2009, with the two
2NBFYATFGA2ya AaKFENARYy3 aSrda 2y SIFIOK 2GKSNIDa . 21 NR
In more practical terms, EABIS and EFMD committed resources last year to further develop their joint
Business in Society Gateway online poctal websie dedicated to the identification and promotion of

corporate responsibility activity in management education and research.

For more information, please visitww.businessinsociety.eu

Events, Conferencesnd Promotional Activities in 2009
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In the past twelve months EABIS has organized a range of events that have explored business in society
issues in management education and training. Where possible the PRME initiative is referenced, either
from a contentperspective (the Principles) or an institutional perspective (as a global initiative that
EABIS actively supports). The most prominent among them have been:

EU MultiStakeholder Forum for CSREuropean Commission, Brussels, 10 February

1 Progress in CSRttivities: A Perspective on Academic Institutions & Higher Education
Plenary presentation by Simon Pickard (EABIS) and Nigel Roome (Solvay Business School)

EABIS Annual Leaders Forqm&DF Suez, Brussels, 4 June

GCKS / KIffS8y3Sa 207F DNy OS Ay ¢AYSaA

1 Personal Leadership and Organisational Culture
Roundtable session facilitated by Copenhagen Business School and IBM
1 Executive Development & Organisational Learning
Roundtable session facilitated by Ashridge Business School and Accenture

2009EABISANnnual Colloquiun IESE Business School, Barcel@@21 September

G¢KS w2fS 2F .dzaAySaa Ay {20ASdey /KItfSyasSa s L

Q¢

1 Considering the Implicatioriesr Management Development antlé Future Responsibilities of
Busines$chools in Society
Plenary panel session of international Deans involving Frank Brown (INSEAD), Jordi Canals (IESE),
Enase Okonedo (Lagos) and Patricia Werhane (DePaul)

1 Identifying New Priorities and Themes for International Research and Knevidedgjopment
Plenary panel session involving John Peters (Emerald Publishing), Luk van Wassenhove (INSEAD)
and Lex Holst (eghell, EABIS Supervisory Board)

1 Leadership, Responsibility and Organisational Culture
Interactive workshop session involving Maehh Burkhardt (IBM), Alain Gauthier (Core
Leadership Development) and Matthew Gitsham (Ashridge)

1% Global Forum of the Peter Drucker Society of Austri¥ienna, November 121
9 Ethics and CSR in the Light of Peter Drucker
Parallel session chaired byllsgrt Lenssen (EABIS) involving Craig Smith (INSEAD), Bodo

Schleglemilch (Vienna University Executive Academy) and Timo Meynhardt (St. Gallen)

PRME / CBS International Conference on Sustainable Leadership in an Era of Climate €hange
Copenhagen, Novembye23-24

9 Business Schools and Climate Change: A Critical Reflection
Plenary presentation by Simon Pickard (EABIS)
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Aspen InstitutePRMERelated Activities2009

THE ASPEN | INSTITUTE

CENTER FOR BUSINESS EDUCATION

For more than a decade, the Aspen Institute has been focused on supporting the development of
responsible management education, worldwide. As a PRME Founding Member, we are delighted to
have contributed to the growth of this vital initiative. The Aspen Institute has conducted direct outreach
regarding PRME to our extended network of business attus and business leaders.

In addition, in 2009 we made the following contributions to responsible management education via our
Aspen Institute Center for Business Education:

1. Aspen CBE is proud to have launched the edition of Beyond Grey Pingis in the fall
of 2009. Beyond Grey Pinstripes, a biennial survey and alternative ranking of business schools,
maps the landscape of social, environmental and ethical teaching and research in over 150 MBA
programs around the worldAll accepted informabn is made publicly available on the
LINEIANF YQEd 6S0aAlGSY . Se2yRDNBetAyaidNALISad2NHO®

2.bFYSR GKS ahaOFNBR 2F (KS odzaAySaa alOKz22f 62NIR
Faculty Pioneer Awards aim to spotlight exceptional faculty who are trailislazéntegrating
social and environmental issues into their research and teaching.LJISy Qa 5A a&aSNI I (A 2
Award program was startedvb years ago to compliment the Faculty Pioneer Awards, with the
intention of identifying and celebrating Ph.D. dants- future professorswhose innovative
NE&SINDK gAff fl& GKS ANRBdAzyRe2N] F2N 0KS ySE

3. ¢KS '3y LyatAaddziSQa .dzaAySaa g {20ASdGe& LyuGaSN
from twenty-five business schoolavidwide an opportunity to pause from their studies and
reflect on the significant influence of business and soci®#th an award pool of $40,000 and
an invitation to present in front of an esteemed panel of judges in New York City, we hope the
Competiion signals the importance of social, environmental and ethical deemaking and
integration into forprofit, mainstream companies.

4. Aspen CBE's Caseplace.orglhaached a new feature, Partner Pages, thlldws academic
centers and institutes the cimae to highlight their work to tens of thousands of MBA faculty
and students. With 20 featureplartner schools including Stanford, Notre Dame, and George
Washington, these sites showcase our partners' research, faculty, and other resources relevant
to teaching about social, environmental and sustainability issué¢isdérMBA curriculum.

5. Aspen CBE has publishEde Sustainable MBA: A Guide to Business Schools that are Making a
Difference.Presenting a onef-a-kind overview of leading MBA programs and hdeyt are
integrating social, ethical and environmental impact into their academic and extracurricular
offerings,The Sustainable MB#A a tremendous resource for those interested in how business
education can help future leaders balance profits with widmgistal concerns. Providing
highlights on over 150 MBA programs located in 20 plus courtresding course offerings,
activities, clubs, joint degrees, and career resouttes book is a mushave for any prospective
business student interested in criix@g positive change in the world and essential for any
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10.

business professional or faculty practitioner who wants to gain atepth understanding of
how academic institutions are preparing future business leaders to be champions of corporate
citizenship ad sustainability.

CasePlace.org, a dynamic and practicaliios teaching resource for business faculty includes

up-to-date case studies, syllabi, and innovative teaching materials on business and sustainability

- from corporate governance and ethicadigs to sustainable development. It is the leading

resource for business school teaching materials that incorporate social and environmental

elements into mainstream-school discussion topic.his year, CasePlace.org undertook a

major redesign to betteserve its existing base of faculty users, and to attract new users as well.

¢ KNRPdzZAK OKIlIy3Sa G2 (GKS aAiSQa 3INILKAO | LILISI NIy
through the creation of new interactive features, the depth and breadth of Cas€P ®2 NH Q &
collection is now more easily accessible to users.

On June 4, 2009, The Aspen Institute and New York University, with support from Ernst & Young,
hosted a roundtable of leading academics and business practitioners to discuss how new

financial maket regulations can lead to economic recovery and grov@@omprised of senior

business and law faculty and business practitioners, and including a small contingent of former
senior government officials, members of the group brought a variety of diffgrergpectives to

the discussionlssues explored in conversation included creating a mechanism to price systemic

risk so as to disincentivize its creatiansulating the market at large from the destructive

potential of derivatives, andnternational @operation in regulation and corporate governance.

¢KS 1aLSy LyadAddziS NBftSFaSR | adzYYINE 2F GKS
al N} SO wS3dAFiAz2ye o

Aspen CBE has held a series of web conferences on a range of topics relevant to tlamdocial
environmental impacts of businesEeaturing speakers from both the academic and

professional realms, and with lively audience participation, the web conferences have focused

2y (2LIA0A AyOfdzZRAY3I da/ 2NLR2 NI GS DEDESHEYMBYOBS iyl fi
wSalLlR2yairoAfAde FyR GKS al 2Wdgd \sodzersiidtielComirgyy I £/ 2 N
902y2Yeéxé YR aG{daAadlAylroAtAde FyR {dF1SK2f RSNA

Aspen CBE continues to produce original material aimed atrftehusiness faculty to
incorporate social and environmental issues into their teachi@gr white paper series entitled
A Closer Look at Business Educadjomtlights faculty who are teaching successfully on these
topics, while the teaching modules weeate and house on CasePlace.org provide faculty with
pre-packaged reading materials, framing content and teaching questions for use in the
classroom.

Aspen CBE developed the Teaching Innovation Progwdia (TIAndia) in collaboration with

the Confederdon of Indian Industry, involving India 's top business schools and leading
businesses including Goldman Sachs, Infosys, Hindustan Unilever, and Mahindra. The program is
designed to develop new teaching materials that meet the standards of the top MBapns

and businesses in India, share TIP materials and expand the capacity of faculty and corporate
trainers to teach sustainability, and create a public dialogue with parliamentarians, academics,
and business executives about how education can be imprtvedsure responsible economic
growth. TIRIndia held its second highly successful meeting in 2009.
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PRME SECRETARMOTIVITIES 2009

PRMESecretariat activities can be summarized into the four categories below, following the role
assigned to the PRME@etariat in the latest PRME governance document

1) Outreach

a) Conferenceventd Sessiond?resentatiors
2) New Signatories

a) Table 1 New Associatien
3) Brand Management

a) Logo Policy

b) Sharing Information on ProgressiBsPolicy

c) List of Institutions with uploade8IPs

d) Research Policy

e) Change tdhe Introductionin the foundational documendf PRME Principles

f) Seoul Action Plan

g) Copenhagen Conference Declaration: A Call to Action for Management Education

4) Coordinate PRME Activities
a) Working Groups
b) Webinars
c) Publicatiors

| 2y FTSNBYyOS 27F 5 $I-20 BovdmyeR2069A
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1) Outreach

1) PRME Conferencért wa9Y ¢ KS | Adkthe/WotldSCNiE FI&ID; Baodl,S £
Kyung Hee University Business SchBoith Korea May 2009

2) PRME Conferencd?RME/CBS International Conference on Responsible Management
Education: Sustaindd Leadership in the era of Climate Cha@openhagen,
Copenhagen Business Schanmark 23224 November 2009

3) PRMEEventit wa 9 [ UNGY SbKirg Local Network; Madrid, Spain 25 November
2009

4) PRMEEventt! R2LJGAYy 3 | yR L YL} SY Spgrsidle/Mhnageinént t NR y O A
2 2 NJ Ay 3AsiNBusiries School, Birmingham, UK 19 June 2009

5) PRME Sessioiit ¢ KS wSalLl2yaioAif Al OK 2
AMBA Annual Conference; Montreal, Canada 28 Ma; = = -- '
2009

6) PRME Sessioic [ S Ny Ay 3 aSiK2Ra
Managementd RdzOl GA2yé t £ Sy NBe
implications for teachegsbreakout session at the OBT
Teaching Society for Management Educators
Conference; Charleston, South Carolina USA21dune
2009

7) PRME SessioPRME in Response to the Global :
/ N} BACEBIAN Annual Conference; Riga, Latvl Deans and Directors CEEMAN Conferenc
24-26 September 2009

8) PRME Sessioict wa 9Y ¢KS [ F GAY CLADENAnOUalConfefemsd; LIS Ol A @
Guayaquil, Ecuador#4 November 2009

9) PRME Sessioigc { 4 N} 6 S3ASa F2NJ {dzald !l Ayl Acéddmict SOKy 2 f 2
Pkenary Session MESD Conference; Nancy, France, November 2009

10)PRME Session and Workshdgymposiumom { dzA G Ayl 6t S FyR 904 KAOI f
5S@St2LIYSYydyY {995uAy3a (GKS tNAYOALIMBE F2NI w
GDNBSYAy3 . dzaWokShapAcaddrgzid Mandganyeat (AoM) Conference;
Chicago, IL, USA-17 August 2009

11)PRME Session and Workshop:S | Y Q aHaw larg I8&ding business schools
AYO2NLIRZ2 N GAYy3I RSaAITy Wokshop§orwSR S-ayARa yardyadi | A y |
Management Education with PRME- NXi  [Busingéfas anLAgent of World Benefit
Global ForumCase Western University, Cleveland, OH USAluhe 2009

12)PRME Presentatior’New Frontiers in Education and Research for Business schools as
Il 3Syda 27T 2CaNyBRsinesS gcloblarylahdTUSA 20 January 2009

13)PRME PresentatiordUN Global Compact and PRMAtIsiness, Academia and the
United Nations in the ZiCenturg RISE IX Student Forum; Dayton, Ohio US2826
March 2009
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14)PRME Presentatiora b S¢ CNR Yy (0 A SNAE Argh f® BRuda@ss®dhdois ask Y R w S
Il 3Syda 27 22agdiERT dSy ST A & KBreakoyt Se35oM & thei Baltic
Management Development Association (BMDA) Conference; Riga, Latvia May 2009

15)PRME Presentatiord ¢ KS wSalLl2yaAiotS Df 2gedahdNexdzt G dzZNBY ¢
{ G SRéatley Global Business Ethics Symposium; Boston, MA UZAMay 2009

16)PRME PresentatioriManaging inthe NewWortll a . ! Q&4 ! &A1 [/ 2y FSNBy O!
and Directors; Shanghai, China2@November 2009

17)PRME Presentatiomnternational Tends in Social Responsibiligrum on Social
Responsibility in Higher Education; Bogota Colombid,4LBugust 2009

18)PRME Presentatiora t wa 9 t S N¥oikisyGibdip@n@eting on MBA Oath; New
York, NY USA 6 November 2009

19)PRME VideoPresentation of PRE APABIS 2009 Conference; 5 November 2009

20)PRME VideoPRME Preseation to FGV Faculty in Bratd November 2009

21)PRME VideoPresentation of PRMErst National Consultation on Promotion and
Practice of PRMEdia 16 December 2009
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2) New Signatories

1 99 New Participantd/alidated from Decembel9, 2008to January 19, 2010
1 Total Number of PRME signatories as of Janua29 B} 283

New Participating Associations

OrganizationName OrganizationType Country

OBTS Teaching Society for Management

Educators Management Teaching Association United States

European Business Ethics Network (EBEN) UK Association United Kingdom
MBA Accreditation and Membership

Association of MBAs Association United Kingdom

International Association of Jesuit Business

Schools Association of Business Schools United States
International Professional Organization

Chartered Institute of Commerce of Nigeria (Post Graduate) Nigeria

Association of Business Schools (ABS) Asociation UK

Latin American Council of Business Schools Association of Business Schools Peru
Membership association of UK Business

Association of Business Schools (ABS) Schools United Kingdom
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3) Brand Management

a. Logo Policy
Policy issuedchiFebruary 200®y the PRME Secretariat on behalf of the Steering Committee

dParticipating academic institutions of the Principles for Respong
Management Education (PRME) initiative and other Stakeholder
are encouraged to advocate widely and express their support fo
the PRME initiative and its principles.

The PRME initiatavgrants Participants and other Stakeholders a
limited right to use its logo ("the PRME logo"), which is displayec
above. The general policy is to permit PRME participants and ot
stakeholders to use the PRME logo only in the context of activitig
promoting the PRME and its goals, but not in any manner that
suggests or implies that the PRME initiative has endorsed or
approved of the activities, products, and/or services of the organization, or that the PRME initiative is the
source of any such activitiggoducts, and/or services. In accordance with this policy, the following uses
of the PRME logo will generally be permitted:

- In statements and documents (including websites) outlining an organization's commitment to
and participation in the PRME initiative

- In the context of a participant's "Sharing Information on Progress" document,

- Intraining and/or other educational materials related to the PRME,

- In documents and/or other materials designed to promote the PRME.

However, for all proposed uses of the PRdgB, including those referred to above, the permission of
the PRME Secretariat must be sought in advance imgritetter, faxorer'F A f 0 ® €
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b. SIP Policy

Policy paper issued iApril 2009 by the PRME Secretariat on behalf of the Steering Committee

oBackground

1.

The foundational document of the Principles for Responsible Management Education states: "As
institutions of higher learning involved in the education of current and future managers we are
voluntarily committed to engaging in a continuous pregef improvement of the following
Principles, reporting on progress to all our stakeholders and exchanging effective practices with
other academic institutions". Reporting on progress to stakeholders by signatory institutions is
an essential part of theaive commitment to PRME.

During the Global Forum for Responsible Management Education, held at the United Nations in
December 2008, PRME signatories defined the key characteristics of this commitment to public
disclosure. It was specifically agreed thepporting should not be seen as a routine and
bureaucratic obligation, but as the best opportunity to share information with stakeholders, to
create a learning community with other participating institutions, and to provide information on
progress achieveith the implementation of the PRME Principles to companies and prospective
students interested in responsible management education. The policy outlined below was
developed on the basis of the consensus reached at the Global Forum.

Sharing Information on Bgress Policy

3.

8.
9.

A central commitment of any institution participating in the Principles for Responsible
Management Education Initiative is to periodically share information with peers and society on
the progress made in implementing the Principles.
A "Shariig Information on Progress” (SIP) document can be a stbom report or part of
another public report issued by the participating institutions.
SIPs have to be submitted online via the PRME wesite.(inprme.org, either by providing a
hyperlink to an existing document on the participant's website or by uploading an electronic
document.
SIPs can be provided on a continuous basis. Signatories are expected to communicate their
progress at least every 18 months. Participants that have adopted the PRME before 31
December 2008 will have until 30 June 2010 to submit the first SIP.
SIP documents do not need to have a complex format. However, they should include the
following four elemert:
1. Renewal of the commitment to PRME, signed by the highest executive of the
organization;
2. Major achievements in relation to the implementation of one or more Principles during
the last 18 months;
3. Key objectives for the next tBonth period with regard tthe implementation of the
Principles
4. Desired support (meetings, tools, best examples, implementation guidelines...) from the
PRME community which could help most in achieving your key objectives for the next 18
months.
SIPs can be produced in the langudgeided by each participating institution.
PRME signatories that fail to communicate progress for two years will no longer be considered
"active PRME participants”, with the exception given under paint 6.
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c. Research Policy
Policy paper issuea Febriwary 2009

oResearch and the Principles for Responsible Management Education
Working Group Repdrt
Development of Principle #4

Principle #4- Research:We will engage in conceptual and empirical research that advances our
understanding about the role, dgmics, and impact of corporations in the creation of sustainable social,
environmental and economic value.

1. Why research matters in enabling responsible management education

Research is a central part of the academic mission of many business schibalsdlective endeavor of

all management education institutions at large. Research shapes the thinking of research professors and
advances the public body of knowledge that is conveyed in the classroom. Because of the collective and
global nature of the esearch endeavor, dominant research paradigms ultimately determine the
educational content of business schools around the world. Any successful attempt to transform the
educational process must therefore consider the types of research that are necessappaat such
transformation and analyze whether current paradigms and research practices are appropriate to
produce the required body of knowledge.

The frameworks, facts and tools that are taught in business school not only impact the technical training
of students, but also their values (Aspen Institute, 2001; Ghoshal, 2005). Management theories are
embedded with values pertaining to the very definition of management as a profession, its objectives,
priorities and sources of accountability. Because ttiecples of Management Education portray a new
vision about the role of management in society and the values that must govern it, it is of paramount
importance that we critically evaluate not only the availability of useful frameworks and tools but also
whether the values embedded in currently dominant frameworks and theories are consistent with the
newly espoused values.

During the first half of the twentieth century, business schools struggled to make themselves respected
among the other professionalstiiplines in the university, such as medicine, law or engineering. In the
late fifties, an influential report by Gordon and Howell (1959) on the state of business education gave

! An earlier draft of this document was prepared by an international working group for discussion during the first
Global Forum for Responsible Management Education, at the United Nations headqiraftens York on

December 4 and 5" of 2008. This version of the document incorporates some of the key discussions that took
place during the Forum as well as follow up commentary by some of the participants. The members of the working
group are listecht the end to illustrate the diversity of perspectives incorporated throughout the process. None of
those individuals are responsible for the document and their participations does not necessarily imply their
endorsement of its content. Please send anyrections, suggestions, or criticisms to Angel Cabrera
(angel.cabrera@thunderbird.edwr Richard LeimsideR{ch.Leimsider@aspeninst.yrg
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management a failing grade as a professional discipline and describedtiteambre than vocational
GNIAYAy3Id ¢KS NBLR2NI NBEO2YYSYRSR GKIFGzZ tA1S 20
SRdzOF GA2y 2dAKG G2 RS@USt2L) I ao2Ré 2F (yz2e¢fSR3AS
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Over the course of the next five decades, business schools went on to make substantial progress in
building the prescribed body of knowledge by adopting rigorous research methods liezhrdeciplines

(from the social sciences to economics, mathematics or statistics) and applying them (at times in a trans
disciplinary way) to answering critical management questions. Competitive refereed journals now exist
covering all business disci@s from management to marketing, finance, or operations. And business
schools have established themselves on par with other professional schools in leading universities the
world over.

In the last decade, several scholars have criticized the currentialired academic research. Some of

the criticisms (Pfeffer and Fong, 2002; Bennis and O'Toole, 2005; Mintzberg, 2004) have focused on the
seemingly growing gap between academic research and practice, which could threaten the relevance of
the new knowledgéor professional practice. While the jury is still out as to what the right balance ought

to be between basic and applied research, most scholars would agree that management research should
cover the full spectrum of knowledge development: from basic,plied, to the development of
educational content and tools (see most recent report by AACSB International, 2007).

Another line of criticism, which is central to the application of the Principles of Responsible Management
Education, has to do with the impaof research on management values. This type of criticism was most
y2iFote FINIAOdZ FiSR o6& GKS f13GS {dzYr yiN} DK2akl €
and frameworks have contributed to creating, reinforcing and perpetuating harmfuesaamong
business graduates. For instance, agency theory, a framework that dominates analyses of executive
compensation and governance, is based on the simplifying assumption that managers behave
opportunistically and selfishly. The popularity of theoifyein journals and textbooks has helped turn this

set of modebuilding assumptions into accepted truth and, even worse;f@éilfing prophecy-by

treating managers as sedferving opportunists, we may have encouraged managers to actually act as
such,therefore contributing to some of the biggest business failures in history.

I &addzReé o6& (KS !'3aLSy LyadAadadziS O2YLI NARy3I adGddzRSyila
the business curriculum does in fact shape students values and beliefxafpies the belief that a
YIEylF3SNDRa FANRG NBaLRyaroAtAde Aa G2 YFEAYAT S &t
undergo a standard business curriculum. The current business curriculum is not value neutral. Theories of
financial value creationmanagement behavior and strategy and embedded with values that shape the
thinking of future managers in meaningful ways.

In summary, decades after the publication of the Gordon and Howell report (1959), not only have we not
yet developed the prescribesgt of standards of professional conduct but have in fact produced a set of
theories and tools that may have implicitly created a wrong set of standards.

The Principles of Responsible Management Education propose a shift in the way we look at businesses

and their managers, their role in society, and the values that ought to drive their behavior. This
transformation cannot be introduced in a vacuum, but needs to be sustained by robust, respected and
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influential research paradigms that address problems aspkats of management that have so far being
either neglected or at best not sufficiently well addressed.

This transformation would be necessary, if nothing else, to keep up with the world of professional
practice. The past fifteen years have witnessedngportant change in the way managers address the
social and environmental impact of their companies. In the 1990s not many executives would accept the
responsibility for the social and environmental impact of their companies beyond legal compliance or
avoiding adverse effects on their own value cRaifioday this has changed dramatically for many
industries in many parts of the world. Thousands of companies publish annual reports detailing their
social and environmental contributions, and tens of thousaridsms have subscribed or been certified

as compliant with a range of independent voluntary standards, including the UN Global Compact (Visser,
Matten, Pohl, & Tolhurst, 2007).

Simon Zadek (2004) of Accountability (an NGO promoting business accayntabilsustainable
development) has documented how companies often move in stages from initially ignoring and denying
their social and environmental responsibilities, to a phase of reputation managemdnith sees social

and environmental matters in termsf costs and risksto a third stage, where engaging with
stakeholders on social and environmental issues is regarded as a mechanism for business innovation, to
a final stage where executives recognize the limits to voluntary action, and actively enghgeheit
organizations, including governments and competitors, to influence the overall business environment in
order to make responsible conduct more financially viable and achieve better collective outcomes.

It is not clear whether current management rfraworks and tools are of much help to companies
through this transition or whether it is through trial and error that companies progress through the
different stages and adopt different attitudes towards managerial responsibility. What is clear however
is the growing need among business leaders for frameworks and tools that will help them address the
new objectives of social and environmental stewardship in a more systematic and effective way.

It is therefore important both from the standpoint of securithg support from the academic field
towards the Principles for Responsible Management Education as well as to serve the current needs of
managers, that we consider ways to foster a new line of academic research around corporate citizenship
that is crediblewith deans, faculty, students and accrediting organizations and that is relevant and
useful to practitioners.

2. Research content: What types of research are needed to support responsible management
education

The values articulated by the PrinciplesResponsible Management Education are not exclusive to any
particular business field but affect each and every academic sub discipline underlying management
SRdAzOF A2y ® | yRSNI GKS NHZNARO 2F a3t 201 f a20ALI € N
managers the responsibility of generating sustainable value for business and society with the ultimate

goal of creating a global economy that is both prosperous and inclusive (Principle 1). In practice, these
values have implications for the way businasdesign new products, manufacture and deliver goods,

serve customers, expand to new markets, exploit natural resources or assess performance.

% For ahistory of these changes see Bendell, J. (2@&)icades and Boardrooms: A contemporary history of the
corporate accountability movementNRISD: Geneva.
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Until now, research addressing management responsibility has been mostly siloed into ethics, business
and sociey, or corporate social responsibility. This type of research, while valuable in its own right, will
not be sufficient if we want to place the Principles at the core of the educational mission of business
schools. Research addressing the impact of busimessociety at large, critical analyses of the
responsibilities of management, and frameworks to assess performance alofgnaocial dimensions

remain a priority.

But equally important are efforts from within the traditional business disciplines ossadisciplines to
construct new theories and frameworks that are based on socially responsible values and that can help
deal with the practical implications of social responsibility along the multiple aspects of business
administration, ie. new lines of search that explore the interrelations between an organization and its
broader social and environmental context from various disciplinary prisms. For example, what are the
implications of longerm value creation in terms of budgeting, financial analysi$ l@porting? How can

we assess value creation for employees and what practices create most value? How does reputation
impact brand equity? How can companies best incorporate and internalize socially responsible practices?
What is the role of boards in edilishing and monitoring lonterm, multidimensional value creation?
Under what conditions can socially responsible values be transmitted up and down the supply chain?
How can companies that engage in the global agenda leverage the experiences to dnatiom?

The specific issues arourahvironmental sustainability are often separated from broader social
concerns and even treated as a specific concern of operations management. Both social and
environmental responsibilities are however interrelated matand as such need to be addressed by
research. The environment is not itself a stakeholder. It has no voice and cannot represent its own
interests. Environmental concerns become an issue for business in as much as they impact the interests
of the compap itself or any other external community. Internal impact needs to be incorporated into
mainstream research around all core business areas. Impact on external stakeholders cannot be
separated from research on the broader set of social responsibilities.

In terms of geographic scopgethe type of research that would be required by the Principles should
recognize the global nature of business responsibilities (Principle 1). This is so both because companies
are becoming global and because the most complexuagent issues of our time are themselves global.

For instance, each of the Millennium Development Goals, adopted by the United Nations in 2000, is
either global in its causes (environmental degradation and climate change), in its solutions (HIV/AIDS
and other infectious diseases), or in its impact (poverty and hunger). The eighth goal explicitly calls for a
global partnership for development that must include government, business and the social sector. If
business is to play an active role in creating artusive and prosperous global economy, scholars will
need to provide research that addresses the global nature of problems and solutions.

If only from a pragmatic standpoint, as large emerging nations continue to grow and become more
important to the oveall world economy, as the search for natural resources expands deeper into
developing countries, and as crdsxder trade, investment and migration accelerate, it is absolutely
critical that business research takes on an increasingly global approaclonmfmrdes expand and
integrate globally, they become involved in ever more complex webs of social and environmental issues.
Companies may find these issues central to their success and ygirbpalled to deal with them.

This is not to say that localty regionally focused research needs to be neglected. Global issues manifest
themselves differently in different settings, and management theory and practice needs to recognize this.
Onesizefits-all theories and tools may not be accurate nor useful eciig cultural, institutional and

31



PRM Principles for Responsible
www.unprme.org Management Education

political settings. In fact the best global theories are likely to emerge from the aggregation and
systematic comparison of results across geographies. But what is clear is that an exclusive focus on data
from the developd world will not produce the type of research to support the values of global social
responsibility as articulated by the Principles for Responsible Management Education.

A new paradigm

Until now, mainstream research paradigms have treated the notiotcarfporate responsibility" as a
separate discipline or subject like finance, marketing, or strategy. Just as schools have often created
specific courses under the label of "sustainability”, "corporate social responsibility" or "ethics", separate
from the core business disciplines, so have researchers siloed research in this area as a separate field.
Researchers in these fields have often argued that the dominant paradigms in finance (maximization of
shareholder value) and strategy (securing competitiveaathge) cannot easily accommodate the wider

YR NRAOKSNI y2iA2y 2F Gaz20Alf NBalLRyairoAftAiheeo

al AyaidNBlIyY aoOKz2fl NBE (KSYyaStgSa KIF@S 2F0Sy | NHdzSR
intrinsically incompatible with their disciplinary lens. Argants alone are however unlikely to change

these views. Old paradigms die only when they fail to explain important observations or when their
predictive and analytical power is outperformed by new ones. If we want to bring about a new way of
thinking aboutbusiness and management, a good place to start would be to prove the weakness of the

old ways.

Business schools have an excellent track record of producing useful tools and training students to apply
GKSY Ay 2NRSN) (2 |yasSK HGKSKYWSOIHE Yij dgSSa GiAKRS, dK dzNER f SS
OKNRdzZaKLIzG ©6S 2LIWGAYAT SR +d GKS f2¢Sad O2adKe . dzi
the benefit of both business and society we need to encourage rigorous exploration of questions that

R 2 y Qéys hafe right answers and we need to come up with frameworks that allow students to
engage in such exploration.

Traditional questions are likely to underestimate risks to reputations enabled by a highly connected
world. They may miss the risk of markailures from external threatg as Monsanto missed consumer

and farmer resistance to genetically modified seed, or the four technology companies underestimated
the public interest in compromising privacy standards to enter the China market. And thegilay f

build consciousness of the social and environmental impacts of business decisions, just like the effects of
carbon emissions were ignored by industry for decades. But unless we can build some evidence of these
failures and provide better questionsadganswers, we will not be able to transform current dominant
research approaches.

Although the traditional questions help us with theialportant tasks of quantifying and executing, they

are also less likely to help us break through convention andAima§ oA 3IIASNI LI2&AaAAO0AT A
imagination and exploration that lead to exciting breakthroughs in new products and services at the

nexus of business, society and new market opportunity.

As a starting point in moving inquiry to a new level, academgearh should ponder several
fundamental questions that can be asked in the context of every business discipline and d&bigios:

the purpose, in both business and societal terms, of a company or business investment? How is value to
be defined for mitiple communities? What is the context in which business operates? Are the legitimate
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on its business outcomes and on the quality of life in thenwanity? How are performance and
profitability measured? What do managers measusnd not measure? Over what time period? Do

they compute the cost of externalities?

From theory to practice

l'd [S6AY 6NRGS Ay mMobhpHI aiKSNS (AKES 2yNBEK v, 3S (Y22 NBLILIY
real problems, even good theory, is not straightforward. Throughout their careers, business managers

will not encounter problems that are well articulated and defined, or that signal specific tools or solution

paths. Maragement is about defining and articulating problems as much as it is about solving them.

A recent report by the Association for the Advancement of Collegiate Schools of Business (AACSB) on the
impact of research drew our attention to the three levels edgearch required of any professional

d|SC|pI|ne basic, applled and pedagoglcal (AACSB International, 2007). Basic research is intended to
O2yGNROdziS (2 (GKS daaitz201 2F 1y2e¢fSR3IS 2F odzarySaa
the subject ofpeer reviewed publications targeted to other academics. Applied research refers to the
GaOK2ft F NEKALI 2F | LILX AOlIGAZ2Yé oL mMouvX GKIFG A&z ¢
important business and management problems. This type of reseairterisied to reach the world of

practice and is often disseminated through professional journals and trade books. Finally, pedagogical
research focuses on producing teaching materials and instructional methodologies to improve the
learning process of curreor future practitioners.

The integral change in management education encapsulated in the Principles for Responsible
Management Education requires that new research be produced at each of these levels. As discussed
earlier, basic research is needed tatt¢he limits of current paradigms and build new ones. Those
paradigms must be translated into actionable knowledge through rigorous applied research, and
ultimately into new pedagogical and learning tools to put the new theories and practical knowledge in
the hands and minds of practicing managers.

Casebased research has emerged as a powerful tool for applied research which can also be helpful in
building new theory on one hand and can result in effective teaching tools on the other. When it comes
to the social responsibilities of corporations, and relative to other management and business disciplines
we still face a deficit of good case studies. This could be an area of great promise.

A good starting point for applied research and case development wettlte set of issues that currently
dominate discussions among businesses active in the social responsibility arena, for example:

Reporting and assurance of sustainability practices

Social marketing

Integration of social and environmental issues irpooate strategy

Role of energy and food costs in developing economies

General business cases in the developing world

Organizational change and implementation of socially responsible practices

Incentive systems within companies that encourage peopleatance social/environmental
responsibility and profits

I D D B D D
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3. Research methods

There is tremendous opportunity for scholars to create new methods and build new paradigms that will
help address the complex issues of managerial responsibility. But doing seainthat will be seen as
legitimate across academia and that will attract the interest and energy of leading scholars requires that
the core values of academic scholarship be respected.

The AACSB report on the impact of research (2007) underlinesofeuvalues that must drive business
research, three which are common to all academic disciplines (independence, rigor asttiscipbsary
fertilization) and one that is specific of professional disciplines (value to practicing managers). The
independene of scholarship must be guaranteed if not by law by some sort of tenure system that
screens researchers from political pressures or economic interest. Rigor is guaranteed through strict
peerreview. And crosdisciplinary fertilization is encouraged blyet cohabitation of scholars from
multiple backgrounds under one institutional roof. In addition, given the professional nature of
management, business schools have an obligation to produce knowledge that advances practice.

Some members of the working gm report systematical difficulties in breaking through the
paradigmatic entrenchment in the editorial boards of westablished journals and argue for the
creation of yet more journals with alternative editorial policies and more diverse boards. Nealgour

can indeed play a key role in helping mature and strengthen emerging theories and approaches before
they are ready for mainstream outlets. But regardless of whether the journals are old or new, new
research needs to abide by the principles of acadeigic and peer review or the results risk remaining
marginalized.

Research methods will likely need to be adapted to the a new ontology and epistemology, one that views
the firm, not as an isolated, rational decision making machinery, but a complekesatifia embedded in
an even more complex reality (social network theory is a good example).

Quantitative methods can still play a role in testing theories and mapping trends. But the contextual
dependencies and intrinsic complexities of the interfacevben corporations and their environment
may require of ethnographic approaches that can get at the nuances surveys might not find. At the end, i
t is not so much a question of whether quantitative or qualitative methods are more appropriate but of
how thefull array of tools at our disposal can be used to address a new set of questions.

What is important is that corporate responsibility not be treated as simply a new arena for generating
knowledge and providing teaching, but a new way of approaching aceestigns about business and
managerial decision making and behavior.

4. Research administration and infrastructure

Academic rank and tenure in most research universities rely heavily on publications in top refereed
journals which are by their nature camsative. Refereed journals serve the legitimate and critical role of
ensuring the scientific rigor of the collective effort to advance knowledge, protecting against anecdotal
generalizations and avoiding baseless fads. They do so by assessing new @g@asthwell accepted
methods and standards.
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But these very values that are so important to guarantee the robustness of the scientific enterprise also
risk becoming barriers to paradigm shifts and more radical innovations. The theory of natural selection
which is the basis of modern biology, was proposed by Charles Darwin in the nineteenth century but was
not accepted by the scientific community until well into the twentieth century. If we are to transform
some of the core assumptions of management etlanaand its supporting body of knowledge, we need

to be aware of the likely barriers to change and create processes to circumvent them, while recognizing
that the new research will need to pass the same tests of rigor and quality as more traditionabftypes
research do.

Top journals in business disciplines are dominated by mainstream subjects and may have a natural
predisposition against the types of research necessary to understand the wider responsibilities of
businesses in society. Journals, includisgecially the longestinning and besteputed, tend to favor

work that assumes specific theoretical frameworks or methodological approaches as the point of
departure for inquiry, rather than a set of organizational challenges faced today. Based satalseer
concerns, it would be ill advised for junior faculty to invest in alternative research paths, as doing so
could jeopardize their ability to reach tenure. That is, unless specific policies are established to encourage
them to risk stepping out ohe mainstream path.

The successful implementation of the Principles of Responsible Management Education will require that
(a) business schools review their research assessment criteria to reward some risk taking on the part of
pioneering faculty, and (kpat established journals adapt their editorial policies to accommodate new
types of research addressing key organizational challenges under new theoretical and methodological
lenses. Both of these goals can be facilitated by increasing the diversity dégision making groups,

for example by adding pioneering faculty in key research assessment committees and researchers with
expertise in new methodologies and approaches in editorial boards egstablished journals.

In addition to these concerns,die are several other practices that could contribute to support and
encourage the new type of research, for instance:

1. Make relevant research more easily availalale a way to encourage new research. For example,

0 KS | & LJS ySodiayand Bniirdnin&neakiimpact Netwatkthe Social Science Research
Network (SSRN) is a free resource where hundreds of faculty members share their latest thinking
in dozens btopical areas. In Europe, tiiguropean Academfpr Business in Society (EABIS) and

the European Foundation for Management Development (EFMD) have created a Pbetal,
Business in Society Gatewapmpilng a wealth of information and resources.

2. Share best practices in researdie Aspen Institute evaluated 18,000 journal articles published
in 2005 and 2006 for relevance towards eyond Grey Pingtésranking. Of them, 499 were
determined to relate to social or environmental issues, and those have been made available
online.

3. Offer public recognition for innovative reseafch ¢ K S | & LIFgculty Figneeh AwdrdsS Q a
Dissertation Proposal Awardand Beyond Grey Pinstripes ranking, are examples of mechanisms
to provide such recognition.

4. Support networks of fadty working together TheGlobally Responsible Leadership Initigtive
EABIS and the Aspen Institute provide good examples.

5. Create networks between businesses and academic institutloiigtives like the Globally
Responsible Leadership Initiative that bring together business schools and companies interested
in the issues of business and managerial responsibility provide a gateway to research
opportunities.
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5. Summary of Recommendations

1. The transformation of the egtational process that is articulated by the Principles of Responsible
Management Education must begin by critically assessing the adequacy of current research
paradigms and theories and encouraging the development of new ones.

2. Research into the roles amdsponsibilities of business and their impact in the greater good
ought to be addressed by all business disciplines.

3. Research ought to be geographically inclusive and attention ought to be paid to social and
environmental issues that are global in nature

4. New research should focus on key questions: What is the purpose, in both business and societal
terms, of a company or business investment? What are the legitimate rights and responsibilities
of multiple stakeholders and how are they to be considered? Wh | NB G KS AYLI OG 4
strategy on its business outcomes and on the quality of life in the community? How should
performance be assessed?

5. Faculty should develop case studies that incorporate those questions into real strategic, financial
operatioral, marketing and leadership decision making.
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d. Change tahe Introduction in the foundationd document of PRME

Communication to signatory institions sent on December 3, 2009 the PRME Secretariat on
behalf of the Steering Committee

dn order to dispel some misunderstandings by potential PRME signatories, we would like {
inform you that he PRME Steering Committee has decided to change the wording in the
introduction to our foundational document, where the Principles are formulated. From now
this introduction will read:

"As institutions of higher education involved in the developntesf current and future
managers we declare our willingness to progress in the implementation, within our institutig
of the following Principles, starting with those that are more relevant to our capacities and
mission. We will report on progress to alur stakeholders and exchange effective practices
related to these principles with other academic institutions."

You will notice that, apart from minor language changes, when talking about the commitme
implement the Principles we have added the viogd'starting with those that are more relevan
to [the institution's] capacities and mission."

The reason for this addition is intended to address the perceptions of some schools that PR
signatories are obliged to immediately undertake new reseamsired by the Principles. This
concernhas prompted hesitation on the part of these schools to become a PRME signatory
understand that faculties have the autonomy to pursue their own research interests, and te
makes it difficult for school adminrstion to have direct control over each faculty's research
agenda. We anticipate that new scholarship on sustainability and corporate citizenettigd
issues will take time to develop.

We would like to take advantage of this opportunity to make cleat PRME signatories are no
expected to implement ALL principles at the same time or immediately. PRME is a voluntat
initiative based on a commitment to make progress over time. Each institution will write its (
history of change and updating of itarcicula, according to its own capacities and in a consist
way to its unique mission statement. Therefore, the PRME principles are not a set of fixed
standards, but a framework for continuous improved practice that will allow signatory acade
institutions to raise the bar over time, inspired by the PRME learning community, and, in tut
inspiring PRME peers with their own example.

We hope that this change in the wording of our introduction will help schools which are
considering participation in theRME initiative better understand its underlying philosophy. It
also an invitation to current signatories to genuinely walk the path of innovation, building
gradually on the basis of the specific nature, capacity and potential of each instifution.
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e. Seoul Action Plan

PRME Declaration
4 {LISOALE {Saarzy 4
t SNBLISOGADBSE
Seoul, Korea (May"7 2009)

t I NODAOALI yia 2F GKS {LISOA
t SNALISOGAGSE |G GKS 22NIR
Kyung Hee Universityl®mol of Management, in
collaboration with UN PRME, UNGC Korea Network, anc
other Asian PRME member universities to pursue the vig
of Principles for Responsible Management Education by
establishing appropriate institutional and operational

capacities taadvocate and promote this Action Plan;

1. Inthe light of the current economic and financial
crisis, we renew our commitment to stepping up the process of adaptation of our curricula,
research and learning methods to the values and principles of the UN RRIM&enting
management education is a necessity, when, in the aftermath of this crisis, the role of companies
in society will be more clearly defined along the lines of sustainability and corporate
responsibility.

2. We value the new policy of Sharing Imfiation on Progress (SIP) as a crucial building block of
the initiative. Sharing information on our advances in the implementation of the principles is the
next step in the development of PRME, through the creation of a learning global community of
managemat education institutions.

3. ¢2RIF2Qa aSaarzy Of SINIeé akKz2ga (GKS AYLRNIIFyOS 2
spirit worldwide. Asia remains one of the most dynamic regions in the world economy. Educating
future business leaders in the region dithstically impact the way business is done worldwide
in the future.

4. Asia has a deep root in the philosophy of human dignity, community and common good.
However, we should admit that modern business education in Asia (including Korea), has been
influencedby modern business philosophy, focusing mainly on the mechanistic side of efficiency
in business while ignoring the human side of effectiveness. From this perspective, recasting
management education on the basis of our own oriental values is needed Imaore\er.

5. Recognizing the unique demand for the region in pioneering the mission of
Responsible Management Education, we propose a closer collaboration among leading Asian
business schools in the near future. Sharing information and experiences witbtleactvill
make us better deal with the change in paradigm in management education and increase the
number of PRME signatories, especially among top business schools in the region.

6. We propose to build an Asian Forum for PRME among leading business schio®region.

Kyung Hee University School of Management will be happy to host its first Forum next year. This
regional Forum will work closely with the Global Forum for PRME and with the PRME
Secretariat
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f. Copenhagen Conference Declaration: A CalRaiion for Management Educatioh

PRME Declaration

oPresented at the PRME/CBS International Conference

2y awSalLkRyairoftsS alyl 3asysS
[ SFRSNBAKALI Ay (GKS 9NI

23-24 November 2009, Copenhagen Business School ¥

future of our interdependent world. As busiseschools 8
we understand our vital role in shaping and §
disseminating the values and best practices that future

business leaders need to transform a global climate framework into action. At the PRME/CBS Conference
it was agreed that to effectively support ambitious climate framework, business schools should:

1. Integrate Climaterelated Topics into Management Education
To meet the climate challenges, citizens of the world will have to alter their behavior and
the economic, social and political governancgtesyis that support human civilization. Not
only are changes needed in external systems, but also within corporations in their relations
with suppliers, customers, competitors, media, civil society and governments. To deal
effectively with the changes neediemanagement education needs to adapt existing
knowledge to include issues of climate change and sustainability within core disciplines as
part of the new business imperative. These issues need to be integrated not only into
businesses and more techniealalyses related to the natural environment, but into the
very core of business strategy, and that integration needs to be reflected in business
school curricula. The climate challenge is rdiftciplinary and our response must be
based on multstakeholer dialogue on climate change among educators, students, and
other stakeholders such as, but not limited to, governments, business practitioners, local
and global communities and NGOs.

2. Research the Role of Business in a Low Carbon Economy
Companies mudbase their future decisions on solid research and analyses: a future low
carbon and sustainable economy needs to be based onregelirched management
practices. Researchers and scholars need to rethink the (often implicit) premises that
traditional managment models are based upon and create new models of management,
economics, and business that are inherently sustainable, have low carbon footprints,
encourage disclosure and transparency, and meet true social needs. Business schools
should encourage andeward research and other forms of scholarship on issues of
management and climate change, and support professional development, through

The views expressed in this Declaration have been informed by deliberations among all participants at the abovementienenceonf
They do not necessarily reflect the views of all conference participants or the entire global PRME community.
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professional associations, linkages to business initiatives, publication outlets, -gothgn
faculty development in #se domains, along with encouraging students to incorporate
climate change issues into their research.

3. Lead by Example

In order to inspire the way forward for future generations we will strive to fully incorporate

issues of climate change and sustain@pihto our operations through green campus strategies.

We will spread within the PRME community of academic institutions and beyond among local

similarly-spirited communities the following good practices:

- Estimating and disclosing the carbon impact of msearch and education activities

- Taking measures to reduce our carbon footprint, namely developing energy efficiency saving
attitudes, promoting renewable energies and sustainable mobility. The aim should be to
reduce our GHGs emissions at least by Bp@020, and to reach carbon neutrality by 2030

- Using carbon offsetting practices only where it has been found very difficult to reduce
emissions

Climate action and low carbon innovation is part of the bigger sustainability agenda as advanced by the
UN Gbbal Compact, whose values inspired our Principles for Responsible Management Education
(PRME). We understand that the preservation of the basis for human growth requires a simultaneous
attention to the pivotal problem of climate change along with threkateel global risks: food crises,
water sustainability and energy uncertainties. Business schools should commit to develop a new
generation of leaders capable of understanding the interrelation between those global challenges and
acting effectively with nevapproaches and the necessary skills and efficacy conducive to change. In
order to stay in tune with the global development on these issues we consider this a living document that
will be updated according to the evolution of the climate change issuetharRRME community.
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4) Coordination ofPRME Activities
A. Working Groups

1) PRME Travel Studtyorking Group
 Linda Reid, J.D. aidl@uww.eduand Jeff Vanevenhoven, Ph.D. at
vanevenj@uww.edu
1 Webinar was held on July 29in collaboration with and during the AACSB
Sustainability conference

The goal of the PRME Travel Study Working Group is to promote comprehensive solutions that
allow our students to broaden their understaing of their world through travel study, while
minimizing the costs of that education to the environments, cultures, and economies of the
places to which they travel. The Group will discuss ways in which the Global Compact principles
and similar sustainabldevelopment initiatives can be infused into travel study curricula and
serve as the foundation for sustainabitgpecific travel study programs as well as general travel
studies conducted in a sustainable manner.

1 Anticipated Outcomes:

o Develop best praes for business schetid travel study experiences, including
YF{Ay3 GKS GNI @St AGasStT Fa aNBalLlRyaiaots
environmental, socieultural, and economic aspects of travel and tourism on the
visited countries.

o Createand deliver an annual handbook on best practices and innovative
methodologies in sustainability travel study.

o Initially, assemble an online consortium of participating schools in developed and
developing countries. Ultimately, cultivate a clearinghous$ee interested
schools can learn and collaborate with potential partners, particularly those
sustainabilityrelated service learning travel study experiences.

2) Sustainable Leadership in the era of Climate Change

1 Jonas EdeHansenCopenhagen Business 8oh jeh.ikl@cbs.dk

1 Today, climate change is a business reality and represenggiaarid unprecedented
challengefor human society. Yet, the updating of management education to the
challenges and opportunities foubiness to address restructuring towards a low carbon
economy has hardly started. The aim of this effort is to inaugurate a line of
development on Climate Change and Curriculum Change among faculty members of
PRME signatories for the transversal introdactof Climate Change issues in the
curriculum of business schools.

7 Preliminary talks among participants created the basis thedmeinternational
O2YyFSNBYyOS atwa9k/ .{ LYGSNYyragazylt [/ 2yFTFSNB
Education: Sustainable Leadershipi it KS SN} 2F [/t AYFGS [/ KI 3
Chair/Coordination of Professor Mette Morsing and Jonas Haersen, Research
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Director Center for Corporate Social Responsibility (cbsCSR), by the school leading this
effort, the Copenhagen Business Schaool 23 November in the wake of the COP15
meeting,- where the international community will initiate the pe&lyoto negotiations.
1 Preliminary talks among interested PRME institutions have taken place in a webinar, in
the context of the Copenhagen BussseSummit, on 26 May. CBS chaired this webinar
with PRME interested signatories in order to exchange views concerning the agenda,
VI Gd2NB IyR SELISOGSR 2dz2id2YSa 2F (KS a4t wa9ck
Responsible Management Education: Sustainable Leagem the era of Climate
/| KFy3d3Séd CFOdzZ & YSYOSNBR 2F twa9 aAidayl i2NE
participate in this onéhour webinar.
1 Outcome:The Copenhagen Conference Declara#o@all to Action for Management
Education

3) Working Group on
Incorpaation of the PRME
in Executive Degree
Programs
1 Dr. Felicitas Mocny,

Steinbeis University
Berlin
fmocny@steinbeis
icrm.eu
1 Webinar scheduled for
Jan 27th
1 Background: As the

interest in Executive
Degree Progrms continues to grow, academics, students and employers are
recognizing the need to integrate the values of Global Social Responsibility in academic
activities and curricula. This Working Group aims to inspire and facilitate research,
discussion and exchge of efficient approaches in order to create an effective learning
experience, based on the Principles for Responsible Management Education. Special
attention will be given to ensure the development of consistent and systematic
management concepts condive to Executive Degree Programs. At the same time, the
Working Group will work on raising awareness about the necessity of this adaptation
process.

Goals:

Regarding the incorporation of the PRME in academic activities, the Working Group will work

on:

Estblishing frameworks for faculty and student discussion and engagement
Encouraging students and faculty to join various national and international groups
Encouraging students and faculty to initiate groups, organizations and initiatives
Organizing thematicampus workshops, conferences etc.

=A =4 -8 =4

43


mailto:fmocny@steinbeis-icrm.eu
mailto:fmocny@steinbeis-icrm.eu

