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Communication of Progress on Principles for Responsible Management Education (PRME) at the John Molson School of Business (JMSB)
Our Mission

We educate students to enable them to become business leaders and responsible global citizens. We place strong emphasis on teaching, research and scholarship, and we strive for an intellectual climate in which excellence, innovation and imagination flourish. As an urban business school, we welcome Concordia’s multilingual and multicultural constituency. Our international faculty, diverse student body, strong links to the local business community and relationships with international partners provide a learning environment that responds to the demands of a global economy and recognizes the realities of the contemporary world to achieve a better future.
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Message from the Dean
June 14, 2010

Our mission is to educate responsible business leaders and global citizens with an ability to manage in future business environments that are global, complex, and sustainable. We are deeply committed to developing the potential of our students by providing them with a solid theoretical and practical training that focuses on entrepreneurship, innovative thinking, accountability, ethics and corporate social responsibility. For example, our MBA program includes mandatory core courses in Ethics and Corporate Social Responsibility. Our students also get an opportunity to undertake a Community Service Initiative (MBA CSI) learning component that helps them understand the complex interconnections between business and society. 

We recently moved into our new LEED (Leadership in Energy and Environmental Leadership) silver-certified 17 floor (with two underground) building, an architectural jewel located in the heart of Quartier Concordia in downtown Montreal. Our dedication to world class business education is embedded in our superior learning facilities, our relevant academic programs, our top-notch faculty, and our innovative research centres. 

Our new David O’Brien Centre for Sustainable Enterprise focuses on guiding organizations towards holistic sustainable strategies that focus on innovation, enterprise development, and community outreach. Other research centres generate new knowledge in areas of entrepreneurship, family business, business process innovation, inter-organizational negotiation, innovation in business finance, community entrepreneurship and development, and governance of public and private organizations. 

During the past two years, JMSB has reached a number of important milestones and achievements. The external community has recognized the quality of our programs for their academic rigor and emphasis on responsible management. The 2009 Corporate Knights’ Knight School survey ranked JMSB’s MBA program first in Quebec and third in Canada for the excellence of our curriculum and integration of issues related to sustainability. The Aspen Institute’s 2009 Beyond Grey Pinstripes survey ranked JMSB second in Quebec and third in Canada for the quality of our MBA program and emphasis on social and environmental stewardship in business.

JMSB is committed to PRME and delivering on its promise to educate responsible business leaders and global citizens. This is achieved not only through teaching and research but by setting an example of a business school that implements solid sustainable and ethical practices. 
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Sanjay Sharma, PhD

Dean, John Molson School of Business
Principle 1

Purpose: We will develop the capabilities of students to be future generators of sustainable value for business and society at large and to work for an inclusive and sustainable global economy.

JMSB signed on to PRME in 2008 in accordance with our emerging focus on CSR and Sustainability and hence our emerging strategic focus. Moreover, PRME is an AACSB initiative in accordance with AACSB’s guidelines for Business schools to include ethics, CSR and sustainability. Our business school rose substantially in the Aspen Institute’s “Beyond Grey Pinstripes” Global 100 and Corporate Knights rankings for integrating sustainability into our curriculum.
Practices

Our Undergraduate Program office is offering courses with a focus on sustainability. These include: “Accounting and Sustainability”, “Business and Environment” and “Sustainable Management”.

At the Graduate level the MBA Program is adding electives in 2010: “Sustainability Business Strategy”, “Corporate Social Reporting, Responsibility and Accountability” and “Global Climate Change: Business Opportunities and Threats.”

Next year, the Executive MBA will offer a course specifically dedicated to sustainability “Strategy for a Sustainable World”. 

The PhD and MSc in Administration have developed a seminar entitled “Management Research in Sustainability” which will be offered in 2010-11. Furthermore, a small number of research assistant positions were established focusing on sustainability research, and a small number of students are incorporating the topic of sustainability as part of their theses. Recommendations have been made to professors teaching in the programs to incorporate the topic of sustainability in at least one of the course sessions. 
Principle 2

Values: We will incorporate into our academic activities and curricula the values of global social responsibility as portrayed in international initiatives such as the United Nations Global Compact.

JMSB is committed to incorporating PRME. Inclusion of PRME in core courses has been embraced by the JMSB Faculty. Many of the courses at JMSB incorporate social responsibility and ethical issues. Approximately twenty-one courses at JMSB address the above issues. In addition specific courses have been developed to deal solely with the issue of PRME.
In addition to specific curriculum adaptations, The David O’Brien Centre for Sustainable Enterprise (DOCSE) is leading the PRME initiative by offering a Distinguished Speakers Series and “Ideas Worth Spreading” TEDx Concordia Series.
COURSES:
Fraud Prevention and Investigation
Prof. Dominic Peltier-Rivest, Department of Accountancy, examines the principles and methodology of fraud detection and deterrence. Topics covered include skimming, cash larceny, check tampering, billing, payroll and expense reimbursement schemes, non-cash misappropriations, corruption, fraudulent financial statements, conducting investigations and interviewing witnesses. This course also examines auditors’ legal responsibilities towards fraud, the evaluation of internal controls and important pieces of legislation such as the Sarbanes-Oxley Act and the Criminal Code. Finally, the ethical aspects associated with fraud are discussed.
Financial Accounting for Managerial Decisions

Prof. Crawford Spence, Department of Accounting, includes CSR issues such as: earnings management, corporate governance, ethics and social and environmental reporting through readings and class discussions.

Corporate Social Reporting, Responsibility and Accountability

Prof. Charles Cho, Department of Accounting, provides an introduction to and analysis of corporate social reporting, responsibility, and the meaning and issues that social responsibility entails in a democracy.

Business Ethics

Prof. Tim Field, Department of Management, provides students with the opportunity to explore the value and relevance of ethical theory as it relates to business using the case method and a hands-on approach.

Corporate Governance

Prof. Janis Riven, Department of Management, instills the knowledge and key skills necessary for students to understand the fundamental principles of governance; to be familiar with the laws and regulations in Canada, the US and globally, that exist to build a framework for corporate governance; and to be able to apply ethical and governance principles to practical situations as they arise in their work experience.

Managerial Economics

Prof.’s A. Adel, K. Soufani and S. Mohsni, Department of Economics, engage the students by introducing environmental economics when addressing Government and market failure, as well as the effects of government intervention and ethical issues when discussing information economics.
Domestic and International Economics
Prof.’s A. Jain, A. Hochstein and B. Sommers, Department of Economics, provides a capstone course to offer an understanding of the state of the contemporary global economy and its sustainability. 

Entrepreneurship and Small Business

Prof. Pramodita Sharma, Department of Management, provides knowledge on CSR, environmental management and ethics with book review options as well three of the five business plans that the students must choose from focus on environmental products and non-for-profit initiatives.

Sustainable Business Strategy

Prof. Raymond Paquin, Department of Management, instructs students on how businesses can create competitive advantage through embracing issues of environmental and social sustainability into their core business strategies.

Global Economic Issues

Prof. Arvind Jain, Department of Finance, provides students with awareness and deeper understanding of, and sensitivity to, global issues that may influence our world as well as the business environment over the next decade or two.
Financial Management

Prof.’s A. Ahmad and H. Bhabra, Department of Finance, emphasize to students the vital functions of the financial manager when incorporating social responsibility with the objective to maximize shareholder wealth. 

Management Information Systems for Not-for-Profit Organizations
Prof.’s K. Singer and M. Rossin, Department of MIS, provide students with an ethical environmental understanding for not-for-profit, arts, cultural, sport, para-public and public organizations. The ethical environment of these sectors include sustainability, environmental conservation and other practices as norms.

Managerial Statistics
Prof. J. Etezadi, Department of MIS, introduces ethical issues related to topics such as numerical descriptive measures, probability, pitfalls in hypotheses-testing and regression.

Management Information Systems

Prof.’s A.M. Croteau and E. Abou-Zeid, Department of MIS, aim to help each of the participants to better understand the value of IT, the necessity for a proper IT governance, the importance of IT ethics and also IT leadership.
Seminar in Global Competition and International Strategies of MNCs

Prof. M. Farashahi, Department of Management, provides themes for challenges faced by MNC managers. They include: reasons for going global; managing global ethics and social responsibilities; and global governance and control mechanisms. 

Marketing Management
Prof.’s B. Barbieri and J. Lebel, Department of Marketing, address the issue of CSR and social the implications of marketing. As well as issues of social change within the paradigm of globalization.
Relationship Marketing

Prof. M. Paulin, Department of Marketing, instructs students on the need for more transparency in business with clearer governance and a way to manage a complex web of stakeholders and to develop strategies that will sustain over time with an ecological, human-artistic and social responsibility mindset.

Organizational Behaviour

Prof. S. Appelbaum, Department of Management, lectures on the integration of globalization, work-force diversity and ethics throughout the course in context to relevant issues.

MBA Community Service Initiative – Colors of Concordia
Prof. A. Hochstein, Department of Economics. The MBA Community Service Initiative encourages and promotes community service and links the resources of the JMSB at Concordia University with the needs of communities, organizations, small businesses, institutions and industries.
Organizational Behaviour and Administrative Theory for Not-for-Profit Organizations
Prof.’s S. Appelbaum, R. Ferguson, G. Leonard, Department of Management, provide students with an understanding of the attitudes and behaviors of individuals and groups within all types of organizations, and as to how organizations, simple or complex, are structured and patterned to achieve their goals. Because the non-profit and sport sectors are primarily services, the environment is not a primary issue. The ethical environment of these sectors includes sustainability, environmental conservation and other practices as norms.
Strategy and Social Responsibility in Action
Prof.’s I. Dostaler and W. Taylor, Department of Management, cover topics which relate to the external environment including managing social responsibility, economic and social regulations and technological change. 

Business Policy and Strategy

Prof.’s H. Campbell and K. Argheyd, Department of Management, address many aspects of social responsibility and ethics, on both the organizational and personal level. Two cases covered in the course focus entirely on ethics and CSR.
Sustainable Management

Prof. P. Shrivastava, Department of Management, teaches students about the basic concepts and practices of managing organizations in an economically, socially and ecologically sustainable manner. We explore the concept of sustainable development and ability of the earth's ecosystems to satisfy a population of 9 billion by middle of this century. Climate change is a major threat to sustainability. We will learn about how climate change is constraining organizations, particularly businesses. We will apply lessons of sustainability to the tasks of managing organizations. Managerial tasks of understanding the business environment, developing and implementing strategies, incorporating concerns for people, the planet, and ethics will be examined from a sustainability perspective. 
Global Climate Change: Business Opportunities and Threats
Prof. P. Shrivastava, Department of Management, will examine the scientific understanding of climate change, its economic impacts on the global economy, and its business implications. We will explore ways of making businesses more competitive by managing ecological efficiencies and building sustainable companies. 
SPEAKERS/SERIES:
Distinguished Speakers Series  
Hearing leading scholars and thought leaders in any field inspires people to consider greater possibilities in their own work.  To assist with the inspiration of our faculty and students, DOCSE has established the Distinguished Speakers Series.  DOCSE is consistently bringing in top scholars in all aspects of the field of sustainable enterprise, who are able to speak to both academic researchers and practicing managers.  By finding such speakers, not only does DOCSE advance knowledge, but the Center also changes practices.  While DOCSE brings in several distinguished speakers each semester, the goal is to accommodate at least one international speaker of the caliber of Al Gore, David Suzuki, or Michael Pollan.

“Ideas Worth Spreading” TEDx Concordia Series
Since its inception in 1984 as a nonprofit conference, Technology Entertainment and Design (TED) has spread around the world, bringing together three fields – technology, entertainment and design – in the spirit of “ideas worth spreading”.  TED now offers TEDx, which allows individuals and organizations to share their “ideas worth spreading” by hosting their own TED-like conferences.  This year, DOCSE joins ranks, hosting a TEDx conference focused on building awareness of sustainable issues and creating an opportunity for future collaborative actions in sustainable enterprise.
Principle 3

Method: We will create educational frameworks, materials, processes and environments that enable effective learning experiences for responsible leadership.
We are excited to create new opportunities in the business school that streamline our processes that enable effective learning experiences for responsible leadership. Moreover we take great pride in establishing practices that our students can contribute and learn from. By creating an engaging learning experience for both faculty and students, we are supporting the foundation to continue to build PRME principles both within the School and in the community with our students acting as ambassadors to the School spreading knowledge and responsible leadership.
David O’Brien Centre for Sustainable Enterprise (DOCSE)

The David O’Brien Centre for Sustainable Enterprise (DOCSE) is a leading research centre focused on triple bottom line success (ecologic, social, and economic) for organizations.  Our goal is to help organizations to holistically move towards sustainability through strategies that address the present and future needs of people and the planet.  Because we recognize that an organization’s sustainability objectives cross many levels of analysis, DOCSE created a framework for the sustainable organization that depicts six integrated traits.  These traits – passion, values, talent, networks and creativity – serve as its building blocks.  We promote this approach through a series of innovative research programs and projects that cover a variety of sustainability topics.
The Institute for Governance of Private and public Organizations

The institute for Governance of Private and Public Organizations (IGPPO) aims to become a center for excellence in Canada for governance research and training. Its unique contribution will be to develop effective governance models not only for publicly listed companies but also for the public sector. 

Institute for Community Entrepreneurship & Development (ICED)

The Mission of ICED is to provide opportunities for members of Aboriginal, Black, ethnic and immigrant communities to acquire the knowledge and skills necessary to improve their situation as well as the economic and social conditions in their communities. ICED achieves its mission by engaging with key representatives and organizations within these communities, conducting research and providing managerial tools and training that will facilitate social and economic development. 
Sustainability Internship Program 
Developing leaders in sustainable enterprise is an important part of DOCSE.  Therefore, in conjunction with the John Molson Career Management Services (CMS), DOCSE set up an internship program for undergraduate and graduate students at John Molson School of Business.  This program offers students a chance to gain valuable, hands-on experience meeting the triple bottom line issues.  Students utilize tools and learn skills that include how to implement sustainability components within a company in a way that meets the company’s needs, while incorporating ecological, social and economic concerns.

JMSB Research Newsletter

The first edition of the John Molson School of Business Behind the Research Newsletter was published in Spring 2010 which focused on sustainability at JMSB. The Newsletter included the announcement of the recently inaugurated, David O’Brien Centre for Sustainable Enterprise, showcased JMSB’s emerging research areas in sustainability and introduced the John Molson Sustainable Business Group – a student-led organization that strives to create a culture of sustainability at the business school. 

Developing Sustainable Communities in Uganda  
This international internship program offers MBA students on the ground experience in community-level entrepreneurship.  It provides students with insight into self-sustaining economic development that affords stability and growth for the communities in which they work.  Students also gain perspective by working in a collaborative way with the program’s multiple participants and researchers (University of Oregon, Drake, Concordia-JMSB, Copenhagen Business School, University of Kampala).

Student Led Initiatives 

The John Molson Sustainable Business Group (JSG) is a student-led initiative whose mission is to “provide JMSB students with the resources to effectively and professionally incorporate sustainability in their pursuit of becoming ecologically aware, socially just, and economically business leaders”.

JMSB staff and faculty also support JSG by providing guidance and advice on

the group’s operations. One of the JSG’s signature events is the

annual Sustainable Business Conference that gathers students, faculty, industry experts, not-for-profit organizations, and corporate representatives. The conference serves as a platform for discussion on issues related to sustainability and business. In other words, the conference seeks to develop

the sustainability literacy of JMSB students and to celebrate organizations

that have integrated sustainability into their business practices. The JSG’s portfolio of activities has grown tremendously over the past few years and the group continues to put emphasis on a multi-stakeholder collaborative approach.  The JSG works closely with the John Molson Career Management Services to provide students and alumni with resources to enhance their sustainability knowledge and network. Recent activities include a walk up Mont-Royal to support 350.org and recognize climate change; a Speaker Series on Sustainable Trade Finance; a company tour of Cascades, a leading pulp and paper manufacturer and pioneer in recycling; and an industry-specific look at sustainability through the eyes of accounting firm PricewaterhouseCoopers.

The JSG is also an active supporter of undergraduate and graduate student

case competitions. The JSG develops partnerships with competition organizers and helps identify areas within the competition to integrate sustainability components and to increase participant awareness on sustainability issues. Competition events at JMSB are now recognized for the “Lug-a-Mug” campaign to reduce the use of disposable drinking cups, paperless media kit, and preferred relationships with local produce and food suppliers.

Principle 4

Research: We will engage in conceptual and empirical research that advances our understanding about the role, dynamics, and impact of corporations in the creation of sustainable social, environmental and economic value.

JMSB prides itself in its accomplishments in research and is particularly pleased with the professors who have chosen to dedicate research to PRME activities. 
In addition to our newest research centre – The David O’Brien Centre for Sustainable Enterprise, JMSB is in the process of filling a RBC Professorship in Interorganizational Governance of Information Technology and a RBC Professorship in Responsible Organizations. 

SELECTED ARTICLES BY JMSB FACULTY:

ACFE and D. Peltier-Rivest, 2007, “Detecting Occupational Fraud in Canada: A Study of its Victims and Perpetrators,” A supplement to Fraud Magazine 21(2), 39 pages. http://www.acfe.com/documents/rttn-canadian.pdf 

Aerts, W., Cormier, D., and Magnan, Michel, Corporate Environmental Disclosure, Financial Markets and The Media: An International Perspective. Ecological Economics, 64:3 (2008): 643-659.

Al-Hussaini, Wissam and Molz, Rick, A Post Keynesian Regulatory Model of Privatization. Journal of Socio Economics (in press).

Appelbaum, Steven, Iaconi, Giulio D., Matousek, Albert, Positive and Negative Deviant Workplace Behaviors: Causes, Impacts, and Solutions. Corporate Governance: The International Journal of Business in Society vol: issue: 5 pp: 586-598.
Appelbaum, Steven, Bytautas, J., Klenin, J., and Marinescu, A., Fatal Attractions: The (MIS) Management of Workplace Romance. International Journal of Business Research  vol: 7 issue: 4  (2007): 31-43.
Appelbaum, Steven H., Vigneault, L. Walker E., and Shapiro, Barbara 
T., (Good) Corporate Governance and the Strategic Integration of Meso Ethics, Social Responsibility Journal, Official Journal of the Social Responsibility Research Network, 5:4 (2009): 525-539.
Aragón-Correa, J. Alberto, Hurtado-Torres, Nuria, and Sharma, Sanjay, Environmental Strategy and Performance in Small Firms: A Resource-Based Perspective. Journal of Environmental Management vol: 86 issue: 1 pp: 88-103.

Aragón-Correa, J. Alberto, Rueda-Manzanares, Antonio, and Sharma, Sanjay, The Contingent Influence of Organizational Capabilities on Proactive Environmental Strategy in the Service Sector: An analysis of North American and European Ski Resorts. Canadian Journal of Administrative Sciences vol: 24 issue 4 pp: 268-283.

Aragón-Correa, J. Alberto, Rueda-Manzanares, Antonio, and Sharma, Sanjay, The Influence of Stakeholders on the Environmental Strategy of Service Firms: The Moderating Effects of Complexity, Uncertainty and Munificence. British Journal of Management vol: 19 issue: 2 pp: 185-203.
Bird, A., Lituchy, Terri R., Metcalf, Lynn E., and Peterson, Mark F., Cultural Influences in Negotiations: A Four Country Comparative Analysis. International Journal of Cross Cultural Management vol: 7 issue: 2 pp: 147-168.

Bohdjalian, Serge, Fogarty, Timothy, Markarian, Garen, and Magnan, Michel, Inside Agency: The Rise and Fall of Nortel. Journal of Business Ethics vol: 84 pp: 165-187.

Boies, Kathleen and Howell, J.M., Leading Military Teams to Think and Feel: Exploring the Relations Between Leadership, Soldiers’ Cognitive and Affective Processes, and Team Effectiveness. Military Psychology, (in press).
Carney, Micheal, Gedajilovic, E. and Sujit, S., Corporate Governance and Stakeholder Conflict. Journal of Management and Governance (2010) Printed online DOI 10.1007/s10997-010-91354.
Chauhan, Satyaveer Singh, Awasthi, A., and Breuil, D., Sustainable Mobility Solutions: A Pre-Implementation Questionnaire Study for Carsharing. International Journal of Service Sciences, (Accepted for publication in 2008).

Cho, Charles H. and Patten, Dennis M., Did the GAO get it right? Another Look at Corporate Environmental Disclosure. Social and Environmental Accountability Journal, 28:1 (2008): 21-32.
Cho, Charles H. and Patten, D.M., Social and Environmental Accounting in North America: A Research Note. Advances in Environmental Accounting and Management, 4 (2010): 161-177.

Cho, Charles H. and Roberts, R.W., Environmental Reporting on the Internet by America’s Toxic 100:Legitimacy and Self-Presentation. International Journal of Accounting Information Systems, 11:1 (2010): 1-16.
Cho, Charles, Roberts, R.W., The Politics of Environmental Disclosure Regulation in the Chemical and Petroleum Industries: Evidence from the Emergency Planning and Community Right-to-Know Act of 1986. Critical Perspectives on Accounting vol: 19 issue: 4 pp: 450-465.
Cleveland, Mark and Laroche, Michel, Acculturation to the Global Consumer Culture: Scale Development and Research Paradigm. Journal of Business Research vol: 60 issue; 3 pp: 177-180.

Cormier, Denis, Magnan, Michel and Lapointe, Pascale, Le referentiel IFRS : Enjeux et consequences. Comptabilite-Controle-Audit, (Dec 2007): 43-56.

Cormier, D., and Magnan, Michel, The Revisited Contribution of Environmental reporting to Investors’ Valuation of a Firm’s Earnings: An International perspective. Ecological Economics vol: 62 issue: 4 pp: 613-626.
Gray, R. H., Dillard, J and Spence, Crawford, Social Accounting as if the World Matters:Towards Absurdia and a new Postalgia. Public Management Review, 11:5 (2009): 545-573.

Jenner, Steve, Lituchy, Terri R., Macnab, Brent, and Munoz Aguilera, Gustavo, Culture and Ethics Management: Whistle-blowing and Internal Reporting Within a NAFTA Country Context. International Journal of Cross Cultural Management vol: 7 issue: 1 pp: 5-28.

Lanoue, N., and D. Peltier-Rivest, 2009, “Manipulation des bénéfices et rachats d’actions: le cas des entreprises du secteur pétrolier et gazier,” accepted for publication in Revue française de gestion, 29 pages.
Lapointe, Pascale, Magnan, Michel, and Cormier, Denis, Equity Recognition of Mandatory Accounting Changes: The Case of Transitional Goodwill Impairment Losses. Canadian Journal of Administrative Sciences 25:1 (2008): 37-54.

Laroche, Michel and Teng, Lefa, Building and Testing Models of Consumer Purchase Intention in Competitive and Multicultural Environments. Journal of Business Research vol: 60 issue: 3 pp: 260-268.
Lituchy, Terri R., and Reavley Martha A., Successful Women Entrepreneurs: A Six-Country Analysis of Self-Reported Determinants of Success – More than Just Dollars and Cents. International Journal of Entrepreneurship and Small Business vol: 5 pp: 272-296.

Magnan, Michel, Discussion of Audit Fees, Audit Pricing, Legal Liability Regimes, and Big 4 Premiums: Theory and Cross-country Evidence. Contemporary Accounting Research 25:1 (2008) 101-108.
Peltier-Rivest, D., 2009, “An Analysis of the Victims of Occupational Fraud: A Canadian Perspective,” Journal of Financial Crime 16(1), 60-66.

Peltier-Rivest, D., 2007, “Anonymous Reporting Programs: Building Canadian Employee Awareness,” Fraud Magazine 21(5), 20-23.
Peltier-Rivest D., 2010, “Prévention et détection des fraudes: que font les organisations canadiennes?” Gestion: Revue internationale de gestion, 35 (2), 23-24.
Sharma, Pramodita, Familiness: Capital stocks and flows between family and business. Entrepreneurship Theory and Practice (in press).

Shrivastava, Paul.  “Sustainable Innovation Responses to Global Climate  

Change”.  Chapter in John MacIntyre, Silvester Ivanaj and Vera Ivanaj,  

(Eds) Strategies for Sustainable Technologies and Innovations. Edgar  

Elgar Publishers, 2010, (forthcoming)
Shrivastava, Paul, Pedagogy of Passion for Sustainability. Academy of Management and Learning & Education (Accepted for publication).

Shrivastava, Paul. and M. Statler, “Aesthetics of Resilient Systems” (In  

French)  Telescope, Volume 16, 2010 (forthcoming)
Spence, Crawford, Social and Environmental Reporting and the Corporate Ego. Business Strategy and the Environment. 2007, DOI: 10.1002/bse.600.
Spence, Crawford and Thomson, I. (2009). Resonance Tropes in Corporate Philanthropy Discourse. Business Ethics: A European Review, 18:4 (2009): 372-388.
Switzer, Lorne N., Corporate Governance, Sarbanes-Oxley, and Small-cap Firm Performance. The Quarterly Review of Economics and Finance vol: 47 issue: 5 pp: 651-666.
Principle 5

Partnership: We will interact with managers of business corporations to extend our knowledge of their challenges in meeting social and environmental responsibilities and to explore jointly effective approaches to meeting these challenges.

The JMSB maintains close ties and partners with the local business community. The Business School is not separate from the business community but rather is an integral part of it. JMSB engages not only in local PRME activities but extends itself across a global level.
DOCSE Activities

Certified Sustainable Finance Training  
DOCSE is supporting the Montreal Finance and Sustainability Initiative, a dialogue among 30 financial and related companies in Montreal.  Through this dialogue financial services industry professionals have identified the importance of developing a training program for certifying financial analysts in sustainability and environmental issues.  Senior financial industry executives indicated that investment professionals need basic training on the subject.  The group is creating a curriculum on “Sustainable Investment Professional” that covers six informational categories: Corporate Governance, Corporate Social Responsibility, Environmental Issues, Industry Practices, Sustainability Tools, and Investment Policy.  The program will be delivered through our network of faculty at major Montreal universities and consultants and corporate executives from the financial services sector.

Sustainable Enterprise Leadership Workshop (SEL)
What are the basic concepts of sustainable development and sustainable enterprise? How can sustainability be used to create competitive advantage and profitability? Business leaders need to answer these questions for their own companies. The SEL workshops are designed to help corporate leaders understand the challenges and benefits of sustainable development, develop holistic sustainability strategies for their companies, and embed sustainability into the core of their businesses. Participants learn ecological and social sustainability trends and their corporate implications. They learn demonstrated ways for businesses to move towards sustainability, and how to create ecological efficiencies in designing products/services, operations, logistics and human resources. They also explore how organizations can become more competitive, save costs, and improve their “triple bottom line”.  It’s a hands-on, practical approach to uncovering the benefits of the ecologically, socially and economically sustainable business.
Solar Photovoltaic Power Plant: Rural Mini Grid  
Local, on-the-ground organizations in rural India are working to deploy and apply solar energy technologies to rural Indian villages. As a first step, this project provides solar energy to these villages to produce their own energy for street lights, drinking water purification, shallow well irrigation pumps for agriculture, and irrigation pumps in lift irrigation schemes.  DOCSE goes beyond this first step and looks at assessing needs for and developing economic, social, educational and cultural services using new business models. The goal is to help establish solar centric village communities that keep populations in their locations, and avoid migration to urban slums.

Climate Resilient and Market Efficient Food Supply Chains - A Canada-India Dialogue
Stakeholders from food supply chains in Canada and India come together in this project to explore food security issues under different climate change scenarios in India.  This project also helps improve socio-economic life of small farmers, especially women.  Working with TERI University in India, DOCSE will analyze both production side and market side constraints in the horticultural supply chains and find out how climate change can threaten the food security and livelihoods of the people utilizing IPCC climate scenarios.  Included in this study is the identification of possible technologies/best practices in the Canadian agricultural and food supply system related to post harvest management and climate adaptation and mitigation, which can be replicated to develop climate resilient as well as market efficient supply chains. Our goal is to develop the capacities of the rural communities/ different actors in supply chain especially women in order to reduce the pre harvest and post harvest losses to achieve both food security as well as socio-economic security.

Industrial Symbiosis Development and Impacts (ISDI)  
For five years, ISDI has investigated the ways in which one firm repurposes another company’s waste and how these networks of company’s working toward this goal have emerged and grown in the UK. The UK has the world’s only national-level programme (National Industrial Symbiosis Programme) which is tasked by the UK government with developing regional-level industrial symbiosis networks as a key approach towards supporting UK businesses to remain economically competitive while reducing their environmental burdens in line with EU-wide environmental directives. ISDI looks at the role brokering organizations play in developing these networks.  It also examines the networks’ impact (environmentally and economically) as they develop over time and how this process might translate into other countries/cultures.

Art and Sustainable Organizations 
Enterprise sustainability requires employees and managers to be creative in enacting solutions.  Creativity is one of the hardest qualities to implement in organizations, because it is rooted in the arts.  DOCSE designs workshops for participants to experience creativity in dealing with sustainability challenges.  The sessions go beyond intellectual understanding and use arts-based methods to express challenges and demonstrate solutions or paths to solutions.  This approach evokes participants’ passion for sustainability through holistic mind, body and emotional engagement.   Lead by artists, designers, aestheticians, crafts-persons participants apply their creativity skills and sensory awareness to sustainability issues.
Principle 6

Dialogue: We will facilitate and support dialog and debate among educators, business, government, consumers, media, civil society organizations and other interested groups and stakeholders on critical issues related to global social responsibility and sustainability.

We understand that our own organizational practices should serve as example of the values and attitudes we convey to our students.
The exchange of knowledge is an important facet to University research. At JMSB we provide our students with the opportunity to see a Business School in action as we support in-residence collaborations, promotes sustainability conferences and hosts a Distinguished Speaker Series through the David O’Brien Centre for Sustainable Enterprise. 
David O’Brien Centre for Sustainable Enterprise

Past Speakers
Jim Kennelly, is the Director, International Affairs Program, Skidmore College, New York. Mr. Kennelly presented “Capitalizing on Culture: Competitiveness, Sustainability and Sense of Place in Post-Boom Ireland”.
Rosabeth Moss Kanter, holds the Ernest L. Arbuckle Professor of Business Administration, Harvard Business School. Professor Moss Kanter presented “Doing Well and Doing Good: How Leading Companies Align Innovation, Profits, and Social Good”.
Cleo Paskal, is an Adjunct Faculty Member in the Department of Geopolitics, Manipal University, India and Adjunct Professor of Global Change, School of Communications and Management Studies, Kochi, India. Professor Paskal presented “The World After Copenhagen: How Environmental Change Will Affect Politics, Economics, Security and Organizations”.
Alfred Marcus, is the Edson Spense Chair of Strategy and Technological Leadership at Carlson School of Management, The University of Minnesota. Professor Marcus presented “Institutional Leadership in Renewable Energy Development: Filling the Institutional Void”.

Stuart Hart, is the Samuel C. Johnson Chair of Sustainable Global Enterprise and Professor of Management at Cornell University’s Johnson School of Management. Professor Hart presented “Taking the Green Leap”.
Ian I. Mitroff, is currently a University Professor at Alliant International University in San Francisco. He is also a Senior Investigator in the Center for Catastrophic Risk Management, University of California Berkeley. In addition he is an Adjunct Professor Emeritus from the University of Southern California, where he was the Harold Quinton Distinguished Professor of Business Policy at the Marshall School of Business. He is also the President of the Consulting firm Comprehensive Crisis Management. Professor Mitroff presented “Dirty Rotten Strategies: How we trick ourselves and others into solving the wrong problems”.
Michael V. Russo, is the Lundquist Professor of Sustainable Management and Head of the Management Department of the Lundquist College of Business at the University of Oregon. He also serves as Founding Director of the Center for Sustainable Business Practices at the Lundquist College. Professor Russo presented on “Efficiency Meets Responsibility: Configuring an Accountable and Responsible Supply Chain”.
Sustainability Scholars In-residence Collaborations
The David O’Brien Centre for Sustainable Enterprise will launch the Sustainability Scholars Program. Researchers from around the world will be invited to visit the DOSCE for two to eight weeks and are encouraged to collaborate with faculty at JMSB. Here is a preview of invited researchers for the 2010-11 academic year:

●
Dr. Timo Busch (ETH Zurich) will work on carbon constraints and its implications from a corporate strategy and global system’s rick perspective. Dr. Busch will collaborate with Dr. Shrivastava and their research will focus on developing strategic options for corporate responses to climate change.

●
Dr. Andrew Hoffman (University of Michigan’s Ross School of Management) plans to develop partnerships with sustainability oriented faculty at JMSB and various stakeholders in the community. Dr. Hoffman will also continue his collaborative research with Dr. Judith Walls on board diversity and interlocks in corporate environmental strategy.

●
Dr. Pascual Berron (IESE Business School at the University of Navarra) will also work with Dr. Judith Walls to create a course on corporate governance and CSR. In addition, Dr. Berron plans to present his most recent work on environmental symbolism to the JMSB sustainability-oriented community. He currently serves as a Family Business Review editorial board member and will extend his microenterprises and poverty alleviation policies research by collaborating with Family Business Review Editor-in-Chief, Dr. Pramodita Sharma.

Breaking the Silos Conference  
The best way to create a holistic understanding of Sustainable Enterprise is to tear down the silos that exist in within business schools and across universities.  Silos are formed by the natural arrangement of departments.  In Business Schools, those silos include Management, Accounting, Finance, Information Systems, Operations, and Marketing.  However, interest in and research on issues of “sustainability” exists within each of these silos.  Art and Design, Social Sciences, Geography, Engineering and others are doing very interesting work pertinent to sustainable enterprise, but there is very little shared knowledge between these silos.  Because one of DOCSE’s main goals is to promote holistic understanding of enterprise sustainability and develop integrated theories and approaches to sustainability, we seek to bring together faculty from all disciplines who are actively working to achieve enterprise sustainability.  By assembling these faculty, not only do we break down the silos in our own school/university, but we begin to build relationships with our colleagues and links to their colleagues around the world to evoke a broader more holistic and systemic understanding of enterprise sustainability.  By establishing these relationships, DOCSE is positioning itself to host “Breaking the Silos”, a holistic business sustainability research conference with the potential to have significant impact in establishing a holistic approach to Sustainable Enterprise.

The Sustainable Business Conference (SBC)

The SBC is a unique initiative that explores the strategies businesses are using to create a more sustainable future, as well as the obstacles that are preventing more from adopting these models. This annual event brings together the school’s community, other universities, and corporate leaders to discuss sustainable business practices. 

The SBC is an opportunity for business students to see that sustainability and economic prosperity need not be mutually exclusive. It is a chance for them to learn beyond the scope of the classroom, through exposure to tangible examples of ingenuity, determination, and success.
Academy of Management Annual Conference

This summer, the city of Montreal will host the 2010 Academy of

Management (AOM) Annual Conference. A number of our faculty will take

part in this large-scale event and JMSB is working closely with AOM organizers to promote the event’s “Dare to Care:

Passion and Compassion” theme.

Looking forward
PRME practices are a part of JMSB’s strategic plan. While some of the initiatives have been implemented, JMSB efforts will continue until such time that we have successfully accomplished our goals. Not only do we seek to effectively implement our initiatives but we are striving to incorporate PRME activities as a way of life within the School rather than as a separate overall objective. 
Strategic Objective – Developing the Global Manager
Initiatives:
· Add new courses in Global Management in the core curriculum in the B. Comm and MBA Programs

· Add new Global Business majors & specializations in the B. Comm. and MBA Programs

· Emphasize a global angle in all courses

· Increase the number of our international partnerships

· Add sustainability content to all programs

Part of our strategic plan also includes the involvement and support of the community and business professionals. These initiatives include:

· Develop a program to secure business involvement within courses

· Take actions to enhance JMSB’s participation in the broader business community (Board of Trade and other business groups)
