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About the College of Business at Illinois State University 

The College of Business (COB) at Illinois State University has 3,300 students and 102 full time faculty members.   The COB has one of the 10 largest undergraduate business school enrollments in the United States for public non-Ph.D. granting business schools that are also accredited by AACSB International in both Business and Accounting.  The COB has 10 undergraduate majors and three graduate programs at the master’s level.  The COB was recently recognized by Business Week magazine as one of the top undergraduate business programs in the country.  It is a member of the Consortium for Undergraduate International Business Education (CUIBE).  The COB has the highest pass rate in the state of Illinois for the Certified Public Accounting Examination among public universities reporting 50+ students taking the exam.   The COB was one of 29 programs recognized nationally by the International Risk Management Institute (IRMI).  The COB Professional Sales Institute was recognized in 2010 for the 4th consecutive year as being one of the top university sales programs.  The COB Professional Sales Institute is also one of 11 programs nationally that is a member of the University Sales Center Alliance.  The Katie School of Insurance and Financial Services at Illinois State University was recognized as one of the best undergraduate risk management programs by Risk Magazine.   The MBA Program in the COB was recognized by The Princeton Review in 2010 as one of the Best 301 Business Schools.  Finally, Illinois State University was recognized as one of just 13 Centers of Actuarial Excellence in the country; was recognized by Kiplinger magazine for the past six years in a row for being one of the best values in public colleges, and; was recognized in 2010 The Princeton Review’s Guide to 286 Green Colleges.   

The mission of the College of Business is to enhance lives, advance organizations, and strengthen society through our teaching, research and service.  In order to accomplish this mission
We endeavor to prepare business professionals who possess high ethical standards and are productive citizens in a dynamic global environment through our excellence in instruction and our distinctive undergraduate and masters' level graduate programs;
We actively engage in knowledge creation through our scholarship and intellectual contributions;
We actively pursue citizenship and service to our disciplines, our departments and college, the university, our community and the global environment.

Introduction to the Report on Progress 

As a signatory to the United Nation’s Principles of Responsible Management Education (PRME), the College of Business has agreed to provide an annual Report on Progress to all stakeholders outlining the actions it has taken to support, abide by and promote the six principles of PRME.  The following report provides an overview of how the College of Business incorporates and inspires business responsibility.  The report is categorized by the six principles of PRME along with specific examples of how the College of Business supports each respective principle.


Principle 1
Purpose:  We will develop the capabilities of students to be future generators of sustainable value for business and society at large and to work for an inclusive and sustainable global economy.


It is the responsibility of the College of Business at Illinois State University to be accountable and contribute to the community and region.  Through student organizations and internships with private businesses, governmental organizations and non-governmental organizations, students are able to integrate classroom learning with real-life experiences, which allows them to evaluate models of corporate and non-corporate governance and apply their critical thinking skills.  

Standards of Professional Behavior and Ethical Conduct

The administration, faculty, staff, and students of the College of Business at Illinois State University are committed to the principles of professional behavior and integrity.  As a community of scholars and business professionals, we have developed a strong statement of Standards of Professional Behavior and Ethical Conduct, focusing on principles of Trust, Responsibility, Honesty, Respect and Fairness, and include in that statement all stakeholders and constituents of the College, from students to faculty and staff to administrators and even advisory board members.  That set of Standards forms the basis of our behavior.  As in business, it is no accident that a foundational principle is Trust.  http://www.cob.ilstu.edu/standards/ 

PRME Taskforce

In the Spring of 2009, a taskforce was created to coordinate the efforts of the College of Business with respect to the six principles of PRME.  The taskforce is multidisciplinary and includes members from each of the departments in the College of Business.  To date the taskforce has created and deployed a survey to gather baseline data about faculty awareness and incorporation of PRME principles in both teaching and research, presented a panel presentation called “PRME in the Classroom,” and met with members of the College of Business Advancement Department to create calls for donations to support PRME oriented classroom and research opportunities.

Katie School of Insurance and Financial Services

A multidisciplinary team at the Illinois State University's Katie School of Insurance has been doing work on microinsurance in Ghana and weather-indexed insurance for agricultural risk in Africa.  Students at ISU have won writing contests connecting insurance and sustainability sponsored by the insurance industry.  The Institute for Insurance Ethics was created in the mid-1990’s to create an awareness of ethics in our students and to build a variety of management development programs based on ethical principles.

Ethics Assessment

In each sequence (major) in the Collect of Business, students are assessed on four dimensions – writing and critical thinking, team skills, presentation skills, and ethics knowledge.  With respect to ethics knowledge, the goal is that at least 75 percent of the students will be evaluated as acceptable or exemplary on the following criteria:  students demonstrate an understanding of the responsibility of business in society; students demonstrate an understanding of ethical decision making; students demonstrate moral development in ethical decision making; students demonstrate an understanding of the responsibilities of a leader’s role as it relates to ethics; and students demonstrate an understanding of the roles of various corporate governance entities and policies as they relate to ethics.  Faculty members in the 20 sequences assess these skills each semester and meet once a year to discuss results and ideas for improving student performance on these assessments.

Student Leaders and Character Development
Student leaders met in April 2010 to help the College of Business clarify issues related to incorporation of character issues into the selection process for student recognitions, awards, and scholarships.  Character is a general term used to describe some of the College of Business Standards for Professional Behavior and Ethical Conduct.   This student ad hoc committee created a report and submitted it to the Dean of the College.  The report contains preliminary guidelines on how to define and discuss the important concept of character with both students and faculty.   Personal responsibility and accountability were identified important precepts.  

Business Administration Association: Habitat for Humanity & The Red Cross  
Each semester the Business Administration Society organizes volunteer opportunities.  Student members work for one day each semester with the local chapter of Habitat for Humanity.  Each semester, the club organizes and staffs a Blood Drive for the Red Cross.

Business Information Systems Club
The BIS Club participated in the Security Awareness Fair at State Farm in October 2009.  The students made Internet Security brochures, manned the Internet Security Awareness booth during the two-day fair in State Farm facilities, and developed an electronic Internet Security Awareness Quiz (that was loaded on several laptops in our booth and taken by hundreds of visitors to our booth during the fair).  The BIS Club also developed a system / competition to assist newer ISU students to become better acclimated with the campus and its' surroundings.  The system, known as the Redbird Race, permits teams of students to compete with one another based on the team's ability to locate / identify key landmarks in and around the ISU campus.  The system (and the corresponding Redbird Race) has been developed, maintained and coordinated by the students in the BIS Club.  

University Projects

Grounds and Fleet Management has been instrumental in enhancing and promoting sustainability at Illinois State University.  Stormwater results from precipitation events and can result in flooding and carry pollutants into water systems.  To address this concern, over the past several years Grounds and Fleet Management has installed multiple stormwater management features on campus including a rain garden, two bioswales and three parking lots with permeable concrete.  They have also worked to expand alternative transportation options for students, faculty and staff.  The department has played a key role in establishing the Reggie Ride bike rental and Connect by Hertz car sharing programs.  

In 2008, Facilities Fleet Division added six Toyota Priuses to the fleet rental pool, thereby increasing the fuel efficiency of the fleet.  Biodiesel is also used in all diesel engine vehicles and machinery.  Waste reduction has been a priority for Grounds and Fleet Management.  Most notably is the implementation of a new solid waste contract that will enable the University to measure waste production, reduction and create opportunities to further reduce the waste flow.  Additional efforts include partnerships to mulch wood waste and increase recycling at tailgating events.  The department has employed numerous sustainable practices including the use of organic products and has eliminated phosphorus in fertilizers, a contaminant in nearby watersheds.  Illinois State is also proudly recognized as a Tree Campus USA, the first in the state.  Tree Campus USA is a new, national program launched by the Arbor Day Foundation that recognizes and honors colleges and universities for effectively managing their campus trees as well as fostering the concept of urban forestry beyond their campus borders into the community.

The Illinois State University Farm has been composting food scraps, landscape waste and livestock waste on a routine basis since 1993.  In addition, other organic materials have been composted at different times depending on research project/study requirements.  This facility annually composts between 8,000 and 15,000 cubic yards of leaves, 4-5,000 cubic yards of grass clippings and yard waste, less than 1,000 cubic yards of sawdust and woodchips, 200,000 gallons of separated biosolids from liquid swine manure, 50,000 gallons of unprocessed liquid swine manure and 15,000 cubic yards of livestock manure/bedding.  Up to 24,000 pounds per year of food scraps are currently composted at the facility. 

Recycling opportunities at Illinois State University are continually improving - increasing the acceptable commodities and recycling locations.  ISU also provides locations for recycling paper, aluminum, plastic, glass, ink jet and toner cartridges, cell phones, electronics, batteries, and cardboard.

Illinois State University was recognized in Princeton Review’s Guide to 286 Green Colleges in 2010.  


Principle 2
Values:  We will incorporate into our academic activities and curricula the values of global social responsibility as portrayed in international initiatives such as the United Nations Global Compact.


Curriculum

In many classes offered in the College of Business, students are exposed to ethical issues and discuss the ethical impacts of specific elements of that course.  In addition, the college offers several courses that are specifically intended to provide students with deeper exposure to Corporate Social Responsibility.

The Interdisciplinary Sustainability Consulting Program 
Jointly offered by the College of Business and the College of Applied Science and Technology, the course gives students the opportunity to apply classroom knowledge and a passion for addressing environmental issues to consult to regional businesses.

FIL 380 (Ethics, Leadership, and Corporate Responsibility) 
Students discuss and analyze material related to why it is important that businesses protect the environment, various approaches to environmental responsibility such as the market, regulatory and sustainability models, and business opportunities in a sustainable economy.  As an example of sustainability efforts, the students read about and discuss what ISU is doing with respect to becoming more sustainable.

MQM 385 (Organizational Strategy) 
For the last seven years, Dr. Fitzgibbons has used a corporate social responsibility perspective in teaching the strategic management capstone course.  Topics include: environmental sustainability, ethical decision-making, stakeholder theory, social justice, and human rights, among many others, as they influence senior management’s ability to strategically manage a firm.  He uses a variety of media and case analyses to investigate and discuss these issues. 
 
Assessment of overall ethics coverage was investigated to determine what is being done and how ethics coverage can be improved.  The following table was developed to help determine current ethics coverage in the curriculum.  Coding numbers: 1)  topic was mentioned; 2) topic was covered and discussed; 3) Substantial coverage (lecture, discussion and application).



	Ethics Topic
	BUS 100
	FIL 185
	MQM 220
	MKT 230
	FIL 240
	ACC
270
	MQM 385
	ACC
131
	ACC
132

	Responsibility of business in society
	
	
	
	
	
	
	
	
	

	Legal Issues (act lawfully, pay taxes, etc.)
	2
	2
	1
	1
	2
	2
	1
	1
	1

	Consumer Issues (produce safe products and services, price fairly, etc.)
	3
	1
	1
	3
	1
	2
	2
	
	

	Social Issues (create opportunities for wealth creation through jobs & investments, commercialize new technologies, minimize negative social & environmental impacts)
	3
	1
	2
	2
	1
	3
	2
	
	

	Impact on various stakeholders (customers, employees, investors, suppliers, governments, citizens, and communities)
	3
	2
	3
	2
	1
	1
	3
	
	

	Ethical leadership
	BUS 100
	FIL 185
	MQM 220
	MKT 230
	FIL 240
	ACC
270
	MQM 385
	ACC
131
	ACC
132

	Define ethical leadership and ethical leaders
	3
	1
	3
	1
	1
	1
	1
	
	1

	The importance of ethical leadership in an organization
	3
	2
	3
	2
	1
	1
	2
	
	1

	Methods by which ethical leaders manage (role models, communication, treatment of employees, rewarding ethical behavior, disciplining unethical conduct)
	3
	2
	3
	1
	1
	1
	1
	
	

	Ethical decision making
	BUS 100
	FIL 185
	MQM 220
	MKT 230
	FIL 240
	ACC
270
	MQM 385
	ACC
131
	ACC
132

	Be able to recognize an ethical dilemma
	3
	3
	3
	
	
	
	3
	
	

	Understand a variety of ethical theories as a means of making ethical decisions  
	2
	3
	3
	1
	
	1
	1
	
	

	Be able to use a model(s) to analyze an ethical dilemma
	3
	3
	2
	
	
	
	2
	
	

	Consider multiple stakeholders when making decisions
	3
	3
	3
	2
	2
	1
	3
	
	

	Be able to analyze ethical situations from their own lives
	3
	3
	3
	1
	
	2
	1
	1
	1

	Reflect on universal values such as honesty, fairness, etc.
	2
	3
	3
	2
	1
	1
	1
	1
	1

	Recognize the importance of moral courage
	2
	3
	2
	2
	
	1
	1
	
	1

	Corporate governance
	BUS 100
	FIL 185
	MQM 220
	MKT 230
	FIL 240
	ACC
270
	MQM 385
	ACC
131
	ACC
132

	Role and responsibilities of the governing board of directors
	1
	1
	1
	
	3
	
	3
	
	

	Role and responsibilities of the audit committee
	1
	
	
	
	1
	
	1
	
	

	Internal controls, the role and responsibilities of management, and critical monitoring activities such as internal auditing
	3
	1
	2
	1
	1
	1
	2
	2
	

	Elements of an effective code of conduct
	3
	2
	2
	2
	
	2
	2
	
	1

	US legislation such as the U.S. Federal Sentencing Guidelines, Sarbanes-Oxley Act, and the Foreign Corrupt Practices Act.  
	2
	2
	1
	2
	1
	1
	2
	
	

	Laws and codes from other countries such as the U.K. Cadbury Code and the King Report from South Africa.
	1
	1
	
	
	
	1
	1
	
	

	Components of an effective corporate compliance program
	1
	2
	
	1
	
	
	
	
	

	Importance of an ethical culture and how it is created
	3
	2
	2
	1
	
	1
	2
	
	

	Additional Ethical Issues Related to Specific Program
	BUS 100
	FIL 185
	MQM 220
	MKT 230
	FIL 240
	ACC
270
	MQM 385
	ACC
131
	ACC
132

	COB Standards of Prof. Behavior & Ethical Conduct
	3
	3
	3
	2
	1
	1
	1
	2
	1

	Treatment of Employees (discrimination laws)
	
	3
	
	
	
	
	
	
	

	Privacy issues/Data protection
	
	1
	
	
	
	2
	
	
	

	Employment Law/EEO
	
	3
	2
	
	
	
	
	
	

	Ethical Cynicism
	
	1
	2
	
	
	
	
	
	

	PRME* (as appropriate)
	1
	1
	1
	1
	1
	1
	1
	1
	1






Service Learning in the Classroom

MKT 338 (Strategic Marketing Management) and MKT 350 (International Marketing)
Students work with technology students in a semester-long marketing consulting project.  The bio-based program enables senior level and graduate level student teams to work directly with manufacturers and marketers of primarily bio-based products to create fully customized marketing plans and find buyers for their products.  Many of these products are 100% biodegradable.  In Fall 2009, 10 teams participated and in Spring 2010, 18 teams worked on different real client projects.  

MQM 384 (Leadership: Decision Making and Planning)
Students engage in a semester-long project to organize a fundraiser for a local non-profit organization.  Students raised $1500 for Soldier’s Angels in Fall 2008, $6000 for Stepping Stones in Spring 2009, and $2000 for Western Avenue Community Center in Fall 2009.


Civic Engagement and the American Democracy Project

Illinois State University and State Farm are collaborating to provide students an opportunity to receive training in the fields of Civic Engagement and Social Leadership.  Illinois State is the first public higher education institution in the State of Illinois to introduce a Civic Engagement & Responsibility Minor, where students are required to complete a course in Civic Responsibility.

Illinois State University is one of only eight institutions chosen by the Carnegie Foundation for the Advancement of Teaching to address political disengagement by college students.  The Political Engagement Project (PEP) was created to spur young people to become more politically engaged than previous generations.

Illinois State University is passionate about Community-Engaged Classrooms because the university hopes to foster the development of students to be citizens that are socially aware and involved in the community.  In this vein, the university helps faculty members to plan and incorporate service learning projects into the curriculum. 

In the School of Education, the Realizing the Democratic Ideal initiative brings together two lead student organizations (UNITE at ISU; and TEACH at CPS) to provide service learning with a host community-based organization in Normal and in Chicago.  The members of this committee will actively recruit individuals for community-based service learning, and support students as they progress toward becoming social justice advocates across disciplines.



Principle 3
Method:  We will create educational frameworks, materials, processes and environments that enable effective learning experiences for responsible leadership.


2008-10 Relevant Faculty Development 

PRME in the Classroom was a brown bag session that featured a panel of four professors in the College of Business who spoke about how they were integrating the principles of PRME into their teaching.  Panelists shared information about student projects and class assignments which served as a spark for conversation about how others could expand on these ideas and incorporate corporate social responsibility into their own classrooms.



Principle 4
Research:  We will engage in conceptual and empirical research that advances our understanding about the role, dynamics, and impact of corporations in the creation of sustainable social, environmental and economic value.


2008-10 Relevant Faculty Research 

Refereed Articles  
Brown, D. L., Guidry, R. P. , & Patten, D. M. (2010).  Sustainability Reporting and Perceptions of Corporate Reputation: An Analysis using Fortune Most Admired Scores.   Advances in Environmental Accounting and Management, 4, 83-104.   
Cho, C. & Patten, D. M. (2010).  Social and Environmental Accounting in North America: Who? Where? Whither?   Advances in Environmental Accounting and Management, 4, 161-177.   
Guidry, R. P. & Patten, D. M. (2010).  Newsweek's Measure of Corporate Environmental Reputation and the Financial Halo Effect.   Social and Environmental Accountability Journal.   
Guidry, R. P. & Patten, D. M. (2009).  Market Reactions to First-Time Issuance of Corporate Sustainability Reports: Evidence that Quality Matters.   Sustainability Accounting, Management and Policy Journal.   
Cho, C. H., Roberts, R. W. , & Patten, D. M. (2009).  The Language of U.S. Corporate Environmental Disclosures: A Research Note.   Accounting Organizations & Society.   
Cho, C. H., Phillips, J. R. , Hagerman, A. M. , & Patten, D. M. (2009).  Media Richness, User Trust, and Perceptions of Corporate Social Responsibility: An Experimental Investigation of Visual Website Disclosure.   Accounting Auditing & Accountability Journal, 22 (6), 933-952.   
Cho, C. H. & Patten, D. M. (2008).  Did the GAO Get It Right? Another Look at Corporate Environmental Disclosure.   Social and Environmental Accountability Journal, 28 (1), 21-32.   
Chen, J., Patten, D. M. , & Roberts, R. W. (2008).  Corporate Charitable Contributions: A Corporate Social Performance or Legitimacy Strategy?   Journal of Business Ethics, 82 (1), 131-144.   
Crampton, W. & Patten, D. M. (2008).  Social Responsiveness, Profitability and Catastrophic Events: Evidence from the Corporate Philanthropic Response to 9/11.   Journal of Business Ethics, 81 (4), 863-873.   
Patten, D. M. (2008).  Does the Market Value Corporate Philanthropy? Evidence from the Response to the 2004 Tusnami Relief Effort.   Journal of Business Ethics, 81 (3), 599-607.   
Patten, D. M. & Freedman, M. (2008).  The GAO investigation of corporate environmental disclosure: an opportunity missed.   Critical Perspectives On Accounting, 19 (4), 435-449.   

 
Presentation of Refereed Papers  
International 
Cho, C. H., Michelon, G., & Patten, D. M. (2009). The Use (and Misuse) of Graphs in Corporate Sustainability Reports: An International Comparison. CSEAR Summer Congress, St. Andrews, Scotland. 
Brown, D. L., Guidry, R. P. , & Patten, D. M. (2009). Sustainability Reporting and Perceptions of Corporate Reputation: An Analysis Using Fortune Most Admired Scores. American Accounting Association Annual Meeting, New York, New York. 
Cho, C. H., Freedman, M., & Patten, D. M. (2009). Corporate Disclosure of Environmental Capital Expenditures: A Test of Alternative Theories. American Accounting Association Annual Meeting, New York, New York. 
Guidry, R. P. & Patten, D. M. (2009, April). Market Reactions to the First-Time Issuance of Corporate Social Responsibility Reports. American Accounting Association Midwest Regional Meeting, St. Louis, Missouri. 
Humphries, M. T., Dyer, S., & Fitzgibbons, D. E. (2009). Free Trade IS Fair Trade? Trick or Treaty? Organization, Identity and Locality (OIL) V Symposium on critical organization studies, Waikato, New Zealand. 
Humphries, M. T., Fitzgibbons, D. E. , & Black, N. (2009). A Relational Ethic for Beneficial Business Engagement. Global Virtual Forum, Business as a World Benefit, Cleveland, Ohio. 
Newgren, K., Fitzgibbons, D. E. , & Dimitrova, E. (2008). The Need to Integrate Corporate Sustainability into the Undergraduate Capstone Strategy Course. International Academy of Business and Public Administration Disciplines, Orlando, Florida. 

Local 
Erskine, L., Bull Schaefer, R., & Solberg, J. (2010). A PRiME Focus on Corporate Sustainability in the Classroom. CTLT Teaching and Learning Symposium, Bloomington, Illinois. 

Presentation of Non-Refereed Papers  
International 
Patten, D. M. (2009). Islands, Frogs, and the Social and Environmental Accounting Community. CSEAR Australasia, Christchurch, New Zealand. 
Cho, C. & Patten, D. (2008, July). Social and Environmental Accounting in North America: Who? Where? Whither? CSEAR North American Congress, Montreal, Canada. 
Patten, D. M. (2008). With Apologies to Dierkes and Coppock - America Tries the Corporate Social Report. CSEAR Summer Congress, St. Andrews, Scotland. 





Principle 5
Partnership:  We will interact with managers of business corporations to extend our knowledge of their challenges in meeting social and environmental responsibilities and to explore jointly effective approaches to meeting these challenges.


The College of Business utilizes many advisory boards.  Advisory boards exist for the College of Business overall and the various majors, centers, and institutes have advisory boards.  In various meetings with the advisory boards, the topics of social and environmental responsibilities are discussed.  This provides valuable input for shaping the evolving curriculum.  



Principle 6
Dialogue:  We will facilitate and support dialog and debate among educators, business, government, consumers, media, civil society organizations and other interested groups and stakeholders on critical issues related to global social responsibility and sustainability.  We understand that our own organizational practices should serve as an example of the values and attitudes we convey to our students.


Dialogue

In January of 2010, members of the PRME taskforce presented at the 10th Annual University-Wide Symposium on Teaching and Learning.  This conference is hosted by the Center for Teaching and Learning Technology at Illinois State University.  The theme for the 2010 conference was “Sustainable Teaching, Learning, and Living.” 

In March of 2010, nine recipients of College of Business Hall of Fame awards visited campus for Business Week.  Each of these distinguished alumni visited classes to speak on how ethics and corporate social responsibility have been important in their jobs, organizations, and careers.

Representatives from the College of Business attended the AACSB International Sustainability Conference in Denver, Colorado in June 2010.  In addition, the College of Business was represented in June 2010 at the 2nd Global Forum for Responsible Management Education and the UN Global Compact Leaders Summit; both in New York City.     
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